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e-mail: ptrianstsya21@gmail.com 

 

 

ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh sikap, norma subjektif, dan kontrol 

perilaku terhadap niat pembelian, serta menguji pengaruh niat pembelian terhadap 

perilaku pembelian. Data dikumpulkan melalui survey terhadap 246 responden 

yang melakukan transaksi di live commerce Shopee dengan menggunakan quota 

sampling. Teknik analisis data yang digunakan adalah Analisis Jalur dan 

menunjukkan bahwa sikap, norma subjektif, dan kontrol perilaku berpengaruh 

terhadap niat pembelian, dan niat pembelian berpengaruh terhadap perilaku 

pembelian. 

Kata Kunci: Sikap, Norma Subjektif, Kontrol Perilaku, Niat Pembelian, Perilaku 

Pembelian, Live Commerce Shopee 
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ABSTRACT 

This research aims to examine the influence of attitudes, subjective norms, and 

behavioral control on purchasing intentions, as well as examining the influence of 

purchasing intentions on purchasing behavior. Data was collected through a survey 

of 246 respondents who made transactions on Shopee Live Commerce using quota 

sampling. The data analysis technique used is Path Analysis and shows that 

attitudes, subjective norms, and behavioral control influence purchasing intentions, 

and purchasing intentions influence purchasing behavior. 

Keywords: Attitudes, Subjective Norms, Behavioral Control, Purchase Intentions, 

Purchase Behavior, Shopee Live Commerce 
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