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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis harga, store image,
minat beli dan keputusan pembelian pada kalangan konsumen Mesih Kanggo
Second Purwokerto. Jenis  penelitian ini. adalah penelitian kuantitatif dengan
populasi yang digunakan adalah semua mahasiswa yang pertama kali membeli di
Mesih Kanggo Second Purwokerto. Adapun jumlah sampel yang ditetapkan dalam
penelitian ini sebanyak 160 responden dengan teknik purposive sampling. Teknik
pengumpulan data dalam penelitian ini menggunakan Kuesioner online. Metode
analisis data yang digunakan yaitu rentang skala dan Structural Equation Model
(SEM) dengan software SmartPLS 4.0. Berdasarkan hasil penelitian dan analisis
dapat disimpulkan bahwa harga berpengaruh positif dan signifikan terhadap
keputusan pembelian, store image berpengaruh positif dan signifikan terhadap
keputusan pembelian, minat beli berpengaruh positif dan signifikan terhadap
keputusan pembelian, harga berpengaruh positif dan signifikan terhadap minat beli,
store image berpengaruh positif dan signifikan terhadap minat beli, minat beli
mampu memediasi peran harga terhadap keputusan pembelian, dan minat beli
mampu memediasi peran store image terhadap keputusan pembelian.

Kata Kunci: Harga, store Image, Minat Beli, Keputusan Pembelian
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THE EFFECT OF PRICE AND STORE IMAGE ON PURCHASE
DECISIONS WITH PURCHASE INTEREST AS A MEDIATION
VARIABLE
(Study Among Mesih Kanggo Second Thrift Consumers Purwokerto)
Zahra Binta Arisandy, Ratih Juliati, Viajeng Purnama Putri
Management Department, University of Muhammadiyah Malang
E-Mail : zahrabinta28@gmail.com

ABSTRACT

This research aims to determine and analyze price, store image, purchasing interest
and purchasing decisions among Mesih Kanggo Second Purwokerto consumers.
This type of research is quantitative research with the population used being all
students who purchased for the first time at Mesih Kanggo Second Purwokerto. The
number of samples determined in this research was 160 respondents using a
purposive sampling technique. The data collection technique in this research uses
an online guestionnaire. The data analysis method used is a range of scales and
Structural Equation Model (SEM) with SmartPLS 4.0 software. Based on the results
of research and analysis, it can be concluded that price has a positive and
significant effect on purchasing decisions, store image has a positive and
significant effect on purchasing decisions, purchase interest has a positive and
significant effect on purchase decisions, price has a positive and significant effect
on purchase interest, store image has a positive effect and significant to purchasing
interest, purchasing interest is able to mediate the role of price in purchasing
decisions, and purchasing interest is able to mediate the role of store image in
purchasing decisions.

Keywords: Price, Store Image, Purchase Interest, Purchase Decisions
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