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ABSTRACT
PENGARUH PROMOSI, KUALITAS LAYANAN, DAN STORE
ATMOSPHERE TERHADAP MNAT BELI KONSUMEN PADA TOKO
KOSMETIK THE NEXT BEAUTY MALANG

Putri Agiel Rahmadhani?, Noor Aziz?, Viajeng Purnama Putri®

Management Study Program Faculty
Of Economic And Business University Muhammadiyah Malang
JI Raya Tlogomas No. 246 Malang
Corresponding Email: putriagielrahma@gmail.com

Abstract

The focus of this study is to determine how the influence of promotion, service
quality, and store atmosphere on consumer purchasing interest in The Next Beauty
Cosmetics store. This approach uses a quantitative method. This data collection
technique uses a questionnaire. The sample in this study were 102 respondents of
The Next Beauty store customers. The data analysis method used was a scale range
with promotion results in the good category, service quality in the good category,
store atmosphere in the comfortable category, and purchase interest in the high
category and regression analysis assisted by SPSS 25 software. The results of the
study found that promotion had a positive and significant effect on purchase
interest. Service quality had a positive and significant effect on purchase interest,
and store atmosphere had a positive and significant effect on purchase interest.

Keywords: Promotion, Service Quality, Store Atmosphere, Purchase Interest
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Abstrak

Fokus penelitian ini ialah untuk mengetahui bagaimana pengaruh promosi, kualitas
layanan, dan store atmosphere terhadap minat beli konsumen pada toko Kosmetik
The Next Beauty. Pendekatan ini mengunakan metode kuantitatif. Teknik
pengumpulan data ini mengunakan kuesioner. Sampel dalam penelitian ini adalah
pelanggan toko the next beauty yang berjumlah 102 responden. Metode analisis
data yang digunakan yaitu rentang skala dengan hasil promosi berkategori baik,
kualitas layanan berkategori baik, store atmosphere berkategori nyaman, dan minat
beli berkategori tinggi dan analisis regresi dibantu dengan software SPSS 25. Hasil
penelitian menemukan bahwa promosi berpengaruh positif dan signifikan terhadap
minat beli. Kualitas layanan berpengaruh positif dan signifikan terhadap minat beli,
dan store atmosphere berpengaruh positif dan signifikan terhadap minat beli.

Kata kunci: Promosi, Kualitas Layanan, Store Atmosphere, Minat Beli
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