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MOTTO 

 

“Incase you forgot, you’re still young and you’re not supposed to have your whole 

life figured out yet. Don’t stress, everything will work out” 

 

-Unknown 

  



 

 xi 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN ........................................................................... ii 

LEMBAR PENGESAHAN ...............................................................................iii 

BERITA ACARA BIMBINGAN SKRIPSI ...................................................... iv 

SURAT PERNYATAAN ORISINALITAS ........................................................ v 

ABSTRAK ......................................................................................................... vi 

KATA PENGANTAR ...................................................................................... viii 

MOTTO.............................................................................................................. x 

DAFTAR ISI ..................................................................................................... xi 

DAFTAR GAMBAR ....................................................................................... xiii 

DAFTAR TABEL ........................................................................................... xiv 

DAFTAR PUSTAKA ....................................................................................... xv 

SERTIFIKAT PLAGIASI .............................................................................. xxi 

BAB I .................................................................................................................. 1 

PENDAHULUAN .................................................................................................... 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ......................................................................................... 7 

1.3 Tujuan dan Manfaat Penelitian ...................................................................... 7 
1.3.1 Tujuan Penelitian ..................................................................................................7 
1.3.2 Manfaat Penelitian ................................................................................................8 

1.4 Penelitian Terdahulu ...................................................................................... 8 
1.4.1 Gastrodiplomasi Sebagai Sebuah Konsep ..............................................................9 
1.4.2 Implementasi Gastrodiplomasi Indonesia ............................................................. 10 
1.4.3 Makanan Sebagai Alat Diplomasi ........................................................................ 14 

1.5 Kerangka Konseptual ..........................................................................................19 
1.5.1 Gastrodiplomasi (Diplomasi Kuliner) ....................................................................... 19 

1.6 Metode Penelitian .........................................................................................22 
1.6.1 Jenis Penelitian ........................................................................................................ 22 
1.6.2 Metode Analisa Data ................................................................................................ 23 
1.6.3 Teknik Pengumpulan Data ........................................................................................ 23 
1.6.4 Ruang Lingkup Penelitian ........................................................................................ 24 

1.7 Argumen Pokok ..................................................................................................25 

1.8 Sistematika Penulisan ..........................................................................................26 

BAB II .............................................................................................................. 28 

2.1 Dinamika hubungan antara Indonesia dengan Bulgaria ........................................28 



 

 xii 

2.2 Kebijakan gastrodiplomasi di Indonesia...............................................................37 

2.3 Program Rendang Goes To Europe di Bulgaria ....................................................43 

BAB III ............................................................................................................. 51 

3.1 Analisis strategi gastrodiplomasi yang dilakukan oleh Indonesia di Bulgaria 

melalui program Rendang Goes To Europe ................................................................51 
3.1.1 Promosi melalui media sosial ................................................................................... 52 
3.1.2 Food Events ............................................................................................................. 60 
3.1.3 Kerjasama antara KBRI Sofia dengan stakeholders ................................................... 65 

BAB IV ............................................................................................................. 73 

4.2 Kesimpulan .........................................................................................................73 

4.3 Saran ...................................................................................................................74 
 

  



 

 xiii 

DAFTAR GAMBAR 

 

BAB II 

Gambar 2. 1 Kunjungan kerja oleh Menteri Luar Negeri Indonesia di Sofia, 

Bulgaria ............................................................................................................ 49 

Gambar 2. 2 Kunjungan oleh Duta Besar Bulgaria Jakarta di Kantor Kementerian 

Perdagangan RI, Indonesia ................................................................................ 50 

Gambar 2. 3 Program Co-Branding Diaspora Restaurant oleh Kementerian 

Pariwisata tahun 2018 ....................................................................................... 58 

Gambar 2. 4 Program IndoTaste di London oleh Indonesian Diaspora Limited 

dan KBRI London  ............................................................................................ 59 

Gambar 2. 5 Program Indonesian Coffee & Noodles Festival oleh Indonesian 

Trade Promotion Center (ITPC) di Afrika Selatan ............................................. 60 

Gambar 2. 6 Peluncuran resmi program Rendang Goes To Europe di Bali oleh 

Menteri Pariwisata dan Ekonomi Kreatif Indonesia  .......................................... 63 

Gambar 2. 7 Peluncuran program Rendang Goes To Europe oleh Duta Besar 

Indonesia untuk Bulgaria bersama Menteri Pariwisata dan Ekonomi Kreatif 

Indonesia .......................................................................................................... 64 

Gambar 2. 8 Kunjungan Menteri Koordinator Bidang Perekonomian di stan 

Rendang Goes To Europe di Trade Expo Indonesia ........................................... 65 

Gambar 2. 9 Produksi rendang di pabrik Bella Group, Bulgaria ....................... 66 

Gambar 2. 10 Kesepakatan penggunaan logo Wonderful Indonesia pada kemasan 

rendang produksi Bella Group Bulgaria ............................................................ 67 

Gambar 2. 11 Penandatangan MoU kerjasama perdagangan dan investasi oleh 

PT.GMU dan Bella Group di Jakarta ................................................................. 68 

 

BAB III 

Gambar 3. 1 Akun media sosial resmi KBRI Sofia di Facebook....................... 74 

Gambar 3. 2 Salah satu unggahan pada akun resmi Instagram KBRI Sofia 

tentang program Rendang Goes To Europe ........................................................ 77 

Gambar 3. 3 Interaksi secara real time dalam akun Instagram KBRI Sofia ....... 77 

Gambar 3. 4 Acara Indonesian Spices Journey di Bulgaria bersama KBRI Sofia 

berkolaborasi dengan pakar kuliner William Wongso dan Vaya Restaurant ........ 83 

Gambar 3. 5 Kerjasama KBRI Sofia, pakar kuliner Indonesia dan Bella Group 

dalam uji coba produksi rendang ....................................................................... 88 

 

 

 

 

 

 

 

 



 

 xiv 

DAFTAR TABEL 

 

BAB I 

Tabel 1.1 Posisi Penelitian ................................................................................ 16 

 

BAB II 

Tabel 2.1 Diplomasi Indonesia di Bulgaria ....................................................... 35 

 

 

  



 

 xv 

DAFTAR PUSTAKA 

 

Website 

ANTARANEWS. “Dubes Iwan dampingi Komisi I DPR RI kunjungi pabrik 

rendang Bulgaria.” antaranews, 2024. 

https://www.antaranews.com/berita/4093593/dubes-iwan-dampingi-

komisi-i-dpr-ri-kunjungi-pabrik-rendang-bulgaria. 

 

ANTARANEWS, KBRI Sofia selenggarakan acara seni budaya Indonesia 

"Harmonature", diakses dari 

https://www.antaranews.com/berita/3579909/kbri-sofia-

selenggarakan-acara-seni-budaya-indonesia-harmonature pada (30 

/9/2024, 22.25 WIB) 

 

ANTARANEWS “Uji coba produksi rendang dilakukan di Bulgaria,” 2022. 

https://www.antaranews.com/berita/3163345/uji-coba-produksi-

rendang-dilakukan-di-bulgaria. 

 

CNBC Indonesia. “Eropa Punya Pabrik Rendang Raksasa, Produksinya Gak Kira-

kira.” cnbcindonesia, 2023. 

https://www.cnbcindonesia.com/lifestyle/20230610161139-33-

444797/eropa-punya-pabrik-rendang-raksasa-produksinya-gak-kira-

kira. 

 

CNN Indonesia. “Filosofi Kehidupan di Balik Sepiring Rendang Padang.” 

cnnindonesia, t.t. https://www.cnnindonesia.com/gaya-

hidup/20220610160823-262-807435/filosofi-kehidupan-di-balik-

sepiring-rendang-padang. 

 

DETIKNEWS. “Keren! ‘Rendang Goes to Europe’ Hadirkan Pabrik Rendang di 

Bulgaria,” 2022. https://food.detik.com/info-kuliner/d-6001689/keren-

rendang-goes-to-europe-hadirkan-pabrik-rendang-di-bulgaria. 

 

Detik News, “Rendang Goes to Europe: Upaya Bangkitkan Ekonomi Baru dan 

Lapangan Kerja,” 2022. https://travel.detik.com/travel-news/d-

6001399/rendang-goes-to-europe-upaya-bangkitkan-ekonomi-baru-

dan-lapangan-kerja. 

 

https://www.antaranews.com/berita/4093593/dubes-iwan-dampingi-komisi-i-dpr-ri-kunjungi-pabrik-rendang-bulgaria
https://www.antaranews.com/berita/4093593/dubes-iwan-dampingi-komisi-i-dpr-ri-kunjungi-pabrik-rendang-bulgaria
https://www.antaranews.com/berita/3579909/kbri-sofia-selenggarakan-acara-seni-budaya-indonesia-harmonature
https://www.antaranews.com/berita/3579909/kbri-sofia-selenggarakan-acara-seni-budaya-indonesia-harmonature
https://www.antaranews.com/berita/3163345/uji-coba-produksi-rendang-dilakukan-di-bulgaria
https://www.antaranews.com/berita/3163345/uji-coba-produksi-rendang-dilakukan-di-bulgaria
https://www.cnbcindonesia.com/lifestyle/20230610161139-33-444797/eropa-punya-pabrik-rendang-raksasa-produksinya-gak-kira-kira
https://www.cnbcindonesia.com/lifestyle/20230610161139-33-444797/eropa-punya-pabrik-rendang-raksasa-produksinya-gak-kira-kira
https://www.cnbcindonesia.com/lifestyle/20230610161139-33-444797/eropa-punya-pabrik-rendang-raksasa-produksinya-gak-kira-kira
https://www.cnnindonesia.com/gaya-hidup/20220610160823-262-807435/filosofi-kehidupan-di-balik-sepiring-rendang-padang
https://www.cnnindonesia.com/gaya-hidup/20220610160823-262-807435/filosofi-kehidupan-di-balik-sepiring-rendang-padang
https://www.cnnindonesia.com/gaya-hidup/20220610160823-262-807435/filosofi-kehidupan-di-balik-sepiring-rendang-padang
https://food.detik.com/info-kuliner/d-6001689/keren-rendang-goes-to-europe-hadirkan-pabrik-rendang-di-bulgaria
https://food.detik.com/info-kuliner/d-6001689/keren-rendang-goes-to-europe-hadirkan-pabrik-rendang-di-bulgaria
https://travel.detik.com/travel-news/d-6001399/rendang-goes-to-europe-upaya-bangkitkan-ekonomi-baru-dan-lapangan-kerja
https://travel.detik.com/travel-news/d-6001399/rendang-goes-to-europe-upaya-bangkitkan-ekonomi-baru-dan-lapangan-kerja
https://travel.detik.com/travel-news/d-6001399/rendang-goes-to-europe-upaya-bangkitkan-ekonomi-baru-dan-lapangan-kerja


 

 xvi 

Indonesia Embassy Sofia. “Indonesian Spices Journey,” 2022. 

https://www.instagram.com/reel/CjkmE1ZjkH6/?igsh=MXFxemtoMX

V0ZTZ1eQ%3D%3D. 

 

Indonesia Embassy Sofia “Indonesian Spices Journey Gala Dinner,” 2022. 

https://www.instagram.com/p/CjqLKu_j8xi/?igsh=Z3lxNmF2ZTJmc

W1y&img_index=1. 

 

Iwan Bogananta, “Kunjungan Kemenparekraf di Bulgaria,” 2023. 

https://www.instagram.com/reel/CtMaZ3evFgt/?igsh=MW1jYjhidmd

0OXNnag%3D%3D. 

 

Iwan Bogananta. “Penandatanganan MOU Perdagangan dan Investasi,” 2023. 

https://www.instagram.com/p/CyhhyJXyu6q/?igsh=MXhyYnVvMWl

2ajMxNQ==. 

 

Indonesia Embassy Sofia “Uji Coba Produksi Rendang,” 2023. 

https://www.facebook.com/watch/?v=958765002091686. 

 

KATADATA. “Alasan Sandiaga Luncurkan Rendang Goes to Europe di Bali, 

Bukan Padang.” katadata.co.id, 2022. 

https://katadata.co.id/berita/industri/6241b0aa9d025/alasan-sandiaga-

luncurkan-rendang-goes-to-europe-di-bali-bukan-padang. 

 

Kemenparekraf. “Indonesia Spice Up The World: Kenalkan Rempah Nusantara ke 

Mancanegara.” kemenparekraf.go.id, 2021. 

https://www.kemenparekraf.go.id/hasil-pencarian/indonesia-spice-up-

the-world-kenalkan-rempah-nusantara-ke-mancanegara. 

 

Kemenparekraf  “Rendang dan Nasi Goreng Makanan Terenak di Dunia, Daya 

Tarik Pariwisata Indonesia.” kemenparekraf.go.id, 2020. 

https://www.kemenparekraf.go.id/hasil-pencarian/rendang-dan-nasi-

goreng-makanan-terenak-di-dunia,-daya-tarik-pariwisata-indonesia. 

 

Kemenparekraf “Siaran Pers : Menparekraf Yakin Program ‘Rendang Goes to 

Europe’ Angkat Citra Kuliner Nusantara ke Dunia,” 2022. 

https://www.kemenparekraf.go.id/berita/siaran-pers-menparkeraf-

yakin-program-rendang-goes-to-europe-angkat-citra-kuliner-

nusantara-ke-dunia. 

 

https://www.instagram.com/reel/CjkmE1ZjkH6/?igsh=MXFxemtoMXV0ZTZ1eQ%3D%3D
https://www.instagram.com/reel/CjkmE1ZjkH6/?igsh=MXFxemtoMXV0ZTZ1eQ%3D%3D
https://www.instagram.com/p/CjqLKu_j8xi/?igsh=Z3lxNmF2ZTJmcW1y&img_index=1
https://www.instagram.com/p/CjqLKu_j8xi/?igsh=Z3lxNmF2ZTJmcW1y&img_index=1
https://www.instagram.com/reel/CtMaZ3evFgt/?igsh=MW1jYjhidmd0OXNnag%3D%3D
https://www.instagram.com/reel/CtMaZ3evFgt/?igsh=MW1jYjhidmd0OXNnag%3D%3D
https://www.instagram.com/p/CyhhyJXyu6q/?igsh=MXhyYnVvMWl2ajMxNQ==
https://www.instagram.com/p/CyhhyJXyu6q/?igsh=MXhyYnVvMWl2ajMxNQ==
https://www.facebook.com/watch/?v=958765002091686
https://katadata.co.id/berita/industri/6241b0aa9d025/alasan-sandiaga-luncurkan-rendang-goes-to-europe-di-bali-bukan-padang
https://katadata.co.id/berita/industri/6241b0aa9d025/alasan-sandiaga-luncurkan-rendang-goes-to-europe-di-bali-bukan-padang
https://www.kemenparekraf.go.id/hasil-pencarian/indonesia-spice-up-the-world-kenalkan-rempah-nusantara-ke-mancanegara
https://www.kemenparekraf.go.id/hasil-pencarian/indonesia-spice-up-the-world-kenalkan-rempah-nusantara-ke-mancanegara
https://www.kemenparekraf.go.id/hasil-pencarian/rendang-dan-nasi-goreng-makanan-terenak-di-dunia,-daya-tarik-pariwisata-indonesia
https://www.kemenparekraf.go.id/hasil-pencarian/rendang-dan-nasi-goreng-makanan-terenak-di-dunia,-daya-tarik-pariwisata-indonesia
https://www.kemenparekraf.go.id/berita/siaran-pers-menparkeraf-yakin-program-rendang-goes-to-europe-angkat-citra-kuliner-nusantara-ke-dunia
https://www.kemenparekraf.go.id/berita/siaran-pers-menparkeraf-yakin-program-rendang-goes-to-europe-angkat-citra-kuliner-nusantara-ke-dunia
https://www.kemenparekraf.go.id/berita/siaran-pers-menparkeraf-yakin-program-rendang-goes-to-europe-angkat-citra-kuliner-nusantara-ke-dunia


 

 xvii 

Kementerian Luar Negeri Republik Indonesia, “Bangga, Indonesia sukses 

menginisiasi Asian Festival di Sofia Bulgaria”, diakses dari 

https://kemlu.go.id/sofia/id/news/1128/bangga-indonesia-sukses-

menginisiasi-asian-festival-di-sofia-bulgaria pada (30/9/2024, 22.00 

WIB) 

 

Kementerian Luar Negeri Republik Indonesia. “Beranda Indonesia-Bulgaria,” 

2018. https://kemlu.go.id/sofia/id/pages/indonesia_-

_bulgaria/2887/etc-menu. 

 

Kementerian Luar Negeri Republik Indonesia “Laporan Kinerja 2023,” 2023. 

https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHM

vRXRjJTIwTWVudS9EaXNwRm9ybS9MYXBvcmFuJTIwS2luZXJq

YSUyMEtCUkklMjBTb2ZpYSUyMDIwMjMucGRm. 

 

Kementerian Luar Negeri Republik Indonesia “Perluas Pasar ke Eropa Timur dan 

Perkuat Kerja Sama Bilateral: Menlu RI Kunjungi Bulgaria,” 2019. 

https://kemlu.go.id/portal/i/read/597/berita/perluas-pasar-ke-eropa-

timur-dan-perkuat-kerja-sama-bilateral-menlu-ri-kunjungi-bulgaria. 

 

Kementerian Luar Negeri Republik Indonesia“Rencana Strategis KBRI Sofia 2020-

2024,” 2021. 

https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHM

vRXRjJTIwTWVudS9BbGxJdGVtcy9SRU5TVFJBJTIwS0JSSSUyM

FNvZmlhJTIwMjAyMCUyMC0lMjAyMDI0LnBkZg==. 

 

Kementerian Pendidikan dan Kebudayaan. “Rendang,  Agen Budaya Indonesia di 

Dunia Internasional.,” 2023. 

https://itjen.kemdikbud.go.id/web/rendang-agen-budaya-indonesia-di-

dunia-internasional/. 

 

Kementerian Perdagangan Republik Indonesia. “Mendag Menerima Kunjungan 

Duta Besar Bulgaria Jakarta,” 2021. 

https://www.kemendag.go.id/berita/foto/mendag-menerima-

kunjungan-duta-besar-bulgaria-jakarta-1679022069. 

 

Kementerian Perdagangan “SIARAN PERS,” 2022. 

https://www.kemendag.go.id/public/article_uploads/qRqhii1IENqLaK

KYQEpi51EWzjxXVx0WK5tyxRa4.pdf. 

 

https://kemlu.go.id/sofia/id/news/1128/bangga-indonesia-sukses-menginisiasi-asian-festival-di-sofia-bulgaria%20pada%20(30
https://kemlu.go.id/sofia/id/news/1128/bangga-indonesia-sukses-menginisiasi-asian-festival-di-sofia-bulgaria%20pada%20(30
https://kemlu.go.id/sofia/id/pages/indonesia_-_bulgaria/2887/etc-menu
https://kemlu.go.id/sofia/id/pages/indonesia_-_bulgaria/2887/etc-menu
https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHMvRXRjJTIwTWVudS9EaXNwRm9ybS9MYXBvcmFuJTIwS2luZXJqYSUyMEtCUkklMjBTb2ZpYSUyMDIwMjMucGRm
https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHMvRXRjJTIwTWVudS9EaXNwRm9ybS9MYXBvcmFuJTIwS2luZXJqYSUyMEtCUkklMjBTb2ZpYSUyMDIwMjMucGRm
https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHMvRXRjJTIwTWVudS9EaXNwRm9ybS9MYXBvcmFuJTIwS2luZXJqYSUyMEtCUkklMjBTb2ZpYSUyMDIwMjMucGRm
https://kemlu.go.id/portal/i/read/597/berita/perluas-pasar-ke-eropa-timur-dan-perkuat-kerja-sama-bilateral-menlu-ri-kunjungi-bulgaria
https://kemlu.go.id/portal/i/read/597/berita/perluas-pasar-ke-eropa-timur-dan-perkuat-kerja-sama-bilateral-menlu-ri-kunjungi-bulgaria
https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHMvRXRjJTIwTWVudS9BbGxJdGVtcy9SRU5TVFJBJTIwS0JSSSUyMFNvZmlhJTIwMjAyMCUyMC0lMjAyMDI0LnBkZg==
https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHMvRXRjJTIwTWVudS9BbGxJdGVtcy9SRU5TVFJBJTIwS0JSSSUyMFNvZmlhJTIwMjAyMCUyMC0lMjAyMDI0LnBkZg==
https://www.kemlu.go.id/download/L1NpdGVBc3NldHMvTGlzdHMvRXRjJTIwTWVudS9BbGxJdGVtcy9SRU5TVFJBJTIwS0JSSSUyMFNvZmlhJTIwMjAyMCUyMC0lMjAyMDI0LnBkZg==
https://itjen.kemdikbud.go.id/web/rendang-agen-budaya-indonesia-di-dunia-internasional/
https://itjen.kemdikbud.go.id/web/rendang-agen-budaya-indonesia-di-dunia-internasional/
https://www.kemendag.go.id/berita/foto/mendag-menerima-kunjungan-duta-besar-bulgaria-jakarta-1679022069
https://www.kemendag.go.id/berita/foto/mendag-menerima-kunjungan-duta-besar-bulgaria-jakarta-1679022069
https://www.kemendag.go.id/public/article_uploads/qRqhii1IENqLaKKYQEpi51EWzjxXVx0WK5tyxRa4.pdf
https://www.kemendag.go.id/public/article_uploads/qRqhii1IENqLaKKYQEpi51EWzjxXVx0WK5tyxRa4.pdf


 

 xviii 

Liputan News. “Stand Rendang Goes to Europe di Trade Expo Indonesia 2023 

Diapresiasi Menko Airlangga Hartarto,” 2023. 

https://www.liputan6.com/global/read/5427941/stand-rendang-goes-

to-europe-di-trade-expo-indonesia-2023-diapresiasi-menko-airlangga-

hartarto?page=4. 

 

Metro News. “Transaksi Dagang dan Investasi Bulgaria di IEBF Lewati Rp1 

Triliun,” 2023. https://www.metrotvnews.com/read/bVDCgLjA-

transaksi-dagang-dan-investasi-bulgaria-di-iebf-lewati-rp1-triliun. 

 

RM.id. “Dubes Indonesia Di Bulgaria Ditemani Sandiaga Saksikan Uji Coba Pabrik 

Rendang,” 2023. https://rm.id/baca-berita/internasional/175214/dubes-

indonesia-di-bulgaria-ditemani-sandiaga-saksikan-uji-coba-pabrik-

rendang. 

 

RM.id “Gelar Gala Dinner Indonesian Spices Journey,” 2022. https://rm.id/baca-

berita/internasional/143764/duta-besar-indonesia-untuk-bulgaria-

iwan-bogananta-gelar-gala-dinner-indonesian-spices-

journey#google_vignette. 

 

RRI. “Bella Food Bulgaria Produksi 30 Ton Rendang Perbulan.” rri.co.id, 2023. 

https://www.rri.co.id/kuliner/267283/bella-food-bulgaria-produksi-30-

ton-rendang-perbulan. 

 

Sekretariat Kabinet Republik Indonesia. “Meningkatkan Branding Negara Melalui 

‘Gastro Diplomacy,’” 2017. https://setkab.go.id/meningkatkan-

branding-negara-melalui-gastro-diplomacy/. 

 

 

Jurnal 

 

Adirini Pujayanti. “GASTRODIPLOMASI – UPAYA MEMPERKUAT 

DIPLOMASI INDONESIA.” Jurnal Politica, no. Vol 8, No 1 (2017): 

Jurnal Politica (2017). 

https://jurnal.dpr.go.id/index.php/politica/article/view/884/537. 

 

Amelia Yhundra Andiani. “Kebijakan Diplomasi Kuliner yang Dijalankan oleh 

Kementerian Pariwisata pada Tahun 2018 sebagai Strategi 

Gastrodiplomasi Indonesia,” 2021. 

https://repository.uksw.edu/bitstream/123456789/22982/1/T1_372016

068_BAB%20IV.pdf. 

https://jurnal.dpr.go.id/index.php/politica/article/view/884/537
https://repository.uksw.edu/bitstream/123456789/22982/1/T1_372016068_BAB%20IV.pdf
https://repository.uksw.edu/bitstream/123456789/22982/1/T1_372016068_BAB%20IV.pdf


 

 xix 

 

Citra Hennida. “Diplomasi Publik Dalam Politik luar Negeri.” Journal Unair: 

Masyarakat, Kebudayaan Dan Politik 22(1) (2009): hal. 1. 

https://journal.unair.ac.id/filerPDF/03_Hennida_DIPLOMASI%20PU

BLIK.pdf. 

 

Fatin Mahirah Sholleh. “Gastrodiplomacy as a Soft Power Tool to Enhance Nation 

Brand” 7 (2015). https://jmiw.uitm.edu.my/images/Journal/v7c5.pdf. 

 

Marsha Huwaidaa. “THE GASTRODIPLOMACY: INDONESIA’S CULINAIRY 

PUBLICITY IN THE NETHERLANDS.” Jurnal Sosial Humaniora 

Dan Pendidikan 1, no. 1 (23 April 2022): 74–78. 

https://doi.org/10.56127/jushpen.v1i1.119.  

 

Mazzucchelli, Alice, Roberto Chierici, Angelo Di Gregorio, dan Claudio 

Chiacchierini. “Is Facebook an Effective Tool to Access Foreign 

Markets? Evidence from International Export Performance of Fashion 

Firms.” Journal of Management and Governance 25, no. 4 (Desember 

2021): 1107–44. https://doi.org/10.1007/s10997-021-09572-y. 

 

Ramadhan, (2021) “Gastrodiplomasi sebagai Sebuah Strategi Indonesia dalam 

Memperkenalkan Budaya Kuliner di Perancis.”, Global and Policy 

Journal of International Relations, 9(1). DOI 

: https://doi.org/10.33005/jgp.v9i1.2345 

 

Rockower, Paul S. “Recipes for gastrodiplomacy.” Place Branding and Public 

Diplomacy 8, no. 3 (Agustus 2012): 235–46. 

https://doi.org/10.1057/pb.2012.17. 

 

Tara Sonenshine, Paul Rockower, Sam Chapple-Sokol, Gary Weaver. “CULINARY 

DIPLOMACY, GASTRODIPLOMACY, AND CONFLICT CUISINE: 

DEFINING THE FIELD.” jstor, 2016. 

https://www.jstor.org/stable/pdf/resrep10919.6.pdf?refreqid=fastly-

default%3A40ab2f9f32e2d03664d02369222e5e5d&ab_segments=&o

rigin=&initiator=&acceptTC=1.  

 

Theodore dan Pradita, (2023), Upaya Meningkatkan Nama Baik Indonesia Melalui 

Gastrodiplomasi, PATRIOT: Jurnal Kajian Pancasila & 

Kewarganegaraan, 1(01). 

 

 

https://journal.unair.ac.id/filerPDF/03_Hennida_DIPLOMASI%20PUBLIK.pdf
https://journal.unair.ac.id/filerPDF/03_Hennida_DIPLOMASI%20PUBLIK.pdf
https://jmiw.uitm.edu.my/images/Journal/v7c5.pdf
https://doi.org/10.56127/jushpen.v1i1.119
https://doi.org/10.1007/s10997-021-09572-y
https://doi.org/10.33005/jgp.v9i1.2345
https://doi.org/10.1057/pb.2012.17
https://www.jstor.org/stable/pdf/resrep10919.6.pdf?refreqid=fastly-default%3A40ab2f9f32e2d03664d02369222e5e5d&ab_segments=&origin=&initiator=&acceptTC=1
https://www.jstor.org/stable/pdf/resrep10919.6.pdf?refreqid=fastly-default%3A40ab2f9f32e2d03664d02369222e5e5d&ab_segments=&origin=&initiator=&acceptTC=1
https://www.jstor.org/stable/pdf/resrep10919.6.pdf?refreqid=fastly-default%3A40ab2f9f32e2d03664d02369222e5e5d&ab_segments=&origin=&initiator=&acceptTC=1


 

 xx 

Skripsi 

 

Astrizon, A. A. Gastrodiplomasi Indonesia Melalui Program Indonesia Spices Up 

The World Di Australia Periode 2020-2021 (Bachelor's thesis, Jurusan 

Ilmu Hubungan Internasional Fakultas Ilmu Sosial Dan Ilmu Politik 

Universitas Islam Negeri Syarif Hidayatullah Jakarta). 

  

Hanif, Aisyah Salsabila (2022) Strategi diplomasi ekonomi Indonesia dalam 

menarik investasi untuk proyek Rendang Goes to Europe Tahun 

2021. Undergraduate thesis, UIN Sunan Ampel Surabaya. 

 

 

Buku 

 

Moh Nazir. Metode Penelitian. Ghalia Indonesia, 2003. 

 

Sugiyono, 2013, Metode Penelitian Kuantitatif, Kualitatif, dan RD, Bandung: 

Alfabeta, hal. 9 

 

Sirajuddin Saleh, 2017 ANALISIS DATA KUALITATIF. Bandung: Pustaka 

Ramadhan 

 

 

 

 

 

 

  



 

 xxi 

 

SERTIFIKAT PLAGIASI 

 


	HALAMAN PERSETUJUAN
	LEMBAR PENGESAHAN
	BERITA ACARA BIMBINGAN SKRIPSI
	SURAT PERNYATAAN ORISINALITAS
	ABSTRAK
	KATA PENGANTAR
	MOTTO
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR PUSTAKA
	SERTIFIKAT PLAGIASI

