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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh konsep perumahan
terhadap perilaku pembelian dengan penerapan teori perilaku terencana (TPB)
theory of plan behavior pada kompleks-kompleks perumahan di kota kediri. Jenis
penelitian yang digunakan adalah explanatory research dengan pendekatan
kuantitatif menggunakan teknik simple random sampling. Penelitian ini dilakukan
pada konsumen atau pembeli di kompleks perumahan kota kediri sebanyak 187
responden.  Pengumpulan data menggunakan penyebaran kuisioner. Teknik
analisis data yang digunakan yaitu wji analisis jalur (Path Analysis). Hasil dari
penelitian ini menunjukkan bahwa sikap berpengaruh positif dan signifikan
terhadap niat pembelian, norma subyektif tidak berpengaruh positif dan signifikan
terhadap niat pembelian, kontrol perilaku tidak berpengaruh positif dan signifikan
terhadap niat pembelian dan niat pembelian tidak berpengaruh positif dan
signifikan terhadap perilaku pembelian.

Kata Kunci: Sikap, Kontrol perilaku, Norma subyektif, Konsep Perumahan, Niat
pembelian dan Perilaku pembelian.
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THE INFLUENCE OF HOUSING DEVELOPMENT CONCEPT ON
PURCHASING BEHAVIOR: APPLICATION OF THE THEORY OF PLAN
BEHAVIOR (TPB) TO HOUSING COMPLEXES IN THE CITY OF KEDIRI

Aurora Wanda Cornelial, Rohmat Dwi J atmikoz, Novi Puji Lestari’

Management Study Program Faculty
Of Economic and Business Muhammadiyah Malang
J1.Raya Tlogomas No. 246 Malang

Corresponding E-mail : aurorawandacornelia@gmail.com

ABSTRACT

This research aims to examine the influence of the housing concept on
purchasing behavior by applying the theory of planned behavior (TPB) to housing
complexes in the city of Kediri. The type of research used is explanatory research
with a quantitative approach using simple random sampling techniques. This
research was conducted on consumers or buyers in the Kediri city housing
complex as many as 187 respondents. Data collection uses questionnaires. The
data analysis technique used is the path analysis test. The results of this research
show that attitudes have a positive and significant effect on purchase intentions,
subjective norms do not have a positive and significant effect on purchase
intentions, behavioral control does not have a positive and significant effect on
purchase intentions and purchase intentions do not have a positive and significant
effect on purchase behavior.

Keywords: Attitude, Behavioral control, Subjective norms, Housing concept,
Purchase intention and Purchase behavior.
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