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ABSTRAK 

Penelitian ini dilakukan untuk mengetahui pengaruh label halal, kualitas produk 

dan harga terhadap keputusan pembelian pada konsumen teflon Maxim di Kota 

Malang. Populasi pada penelitian ini adalah seluruh konsumen yang membeli 

produk teflon Maxim di Kota Malang. Metode pengumpulan data menggunakan 

kusioner sebanyak 100 responden. Teknik analisis data menggunakan uji validitas, 

uji reliabilitas, rentang skala, uji normalitas, uji multikolinearitas, uji 

heteroskedastisitas, uji koefisien determinasi, uji regresi linier berganda, uji T dan 

uji dominan. Hasil penelitian menunjukkan bahwa label halal berpengaruh 

signifikan terhadap keputusan pembelian, kualitas produk berpengaruh terhadap 

keputusan pembelian, sedangkan harga tidak berpengaruh terhadap keputusan 

pembelian. 

Kata kunci : Label Halal, Kualitas Produk, Harga, Keputusan Pembelian 
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ABSTRACT 

This research was conducted to determine the influence of the halal label, product 

quality and price on purchasing decisions for Maxim Teflon consumers in Malang 

City. The population in this study were all consumers who purchased Maxim Teflon 

products in Malang City. The data collection method uses a questionnaire of 100 

respondents. Data analysis techniques use validity tests, reliability tests, scale 

ranges, normality tests, multicollinearity tests, heteroscedasticity tests, coefficient 

of determination tests, multiple linear regression tests, T tests and dominance tests. 

The research results show that the halal label has a significant influence on 

purchasing decisions, product quality influences purchasing decisions, while price 

has no influence on purchasing decisions. 

Keywords: Halal Label, Product Quality, Price, Purchase Decision 
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