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PENGARUH KUALITAS LAYANAN, PROMOSI DAN KEBERAGAMAN
UNIT TERHADAP KEPUTUSAN PEMBELIAN JASA SEWA MOBIL
(Studi Kasus CV Gosmo Bojonegoro)

Fameico Giva Albari!, M Jihadi?, Lugman Dzul Hilmi®
Manajemen, Universitas Muhammadiyah Malang,
Indonesia E-mail: fameicco.giva@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas layanan,
promosi dan keberagaman unit terhadap keputusan pembelian jasa sewa
mobibl pada CV. Gosmo Bojonegoro. Penelitian ini menggunakan metode
kuantitatif. Sampel pada penelitian ini berjumlah 100 responden. Teknik
pengumpulan data pada penelitian ini menggunakan angket (kuesioner)
yang disebarkan kepada konsumen melalui Google Form. Teknik analisis
menggunakan Regresi Linear Berganda dibantu dengan software SPSS
versi 23, Hasil penelitian secara parsial menunjukan bahwa kualitas layanan
dan keberagaman - unit - berpengaruh signifikan terhadap keputusan
pembelian, sedangkan promosi menjadi variabel yang positif namun tidak
signifkan pengaruhnya terhadap keputusan pembelian. Melalui uji F yang
telah dilaukan kualitas layanan, promosi dan keberagaman unit
berpengaruh secara simultan terhadap keputusan pembelian. CV. Gosmo
Bojonegoro disarankan agar selalu melakukan monitoring, controlling dan
evaluating terhadap ketiga variable penelitian yang meliputi kualitas
layanan, promosi, dan keberagaman unit, agar tetap menjadi pilihan
konsumen ketika konsumen membutuhkan sarana sewa transportasi.

Kata Kunci: Kualitas Layanan, Promosi, Keberagaman Unit, Keputusan
Pembelian.



THE INFLUENCE OF SERVICE QUALITY, PROMOTIONS AND
UNIT DIVERSITY ON THE DECISION TO PURCHASE CAR RENTAL
SERVICES

(Case Study of CV Gosmo Bojonegoro)

Fameico Giva Albari!, M Jihadi?, Lugman Dzul Hilmi®
Manajemen, Universitas Muhammadiyah Malang,
Indonesia E-mail: fameicco.giva@gmail.com

ABSTRACT

This research aims to examine the influence of service quality,
promotion and unit diversity on purchasing decisions for car rental
services at CV. Gosmo Bojonegoro. This research uses quantitative
methods. The sample in this study consisted of 100 respondents. The data
collection technique in this research uses a questionnaire which is
distributed to consumers via Google Form. The analysis technique uses
Multiple Linear Regression assisted by SPSS version 23 software. Partial
research results show that service quality and unit diversity have a
significant influence on purchasing decisions, while promotion is a
positive variable but has no significant influence on purchasing decisions.
Through the F test that has been carried out, service quality, promotion
and unit diversity simultaneously influence purchasing decisions. CV.
Gosmo Bojonegoro is advised to always monitor, control and evaluate the
three research variables which include service quality, promotions and
unit diversity, so that it remains the consumer's choice when consumers
need rental transportation.

Keywords: Service Quality, Promotion, Unit Diversity, Purchasing
Decisions.
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