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Ratih Juliati, Kenny Roz, Annisa Salsabilatussyifa
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E-mail: entuscipa@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh E-Sales Promotion dan
E-Service Quality terhadap keputusan Pembelian Viuit di Kota Malang. Sampel
dalam penelitian ini berjumlah sebanyak 128 orang yang merupakan konsumen
aplikasi ojek online wviuit. Teknik pengampulan data dalam penelitian ini
menggunakan kuisioner. Teknik analisis data dalam penelitian menggunakan
rentang skala dan regresi linier berganda dengan bantuan software SPSS.
Berdasarkan hasil penelitian  ini menunjukkan bahwa E-Sales Promotion
berpengaruh positif terhadap Keputusan Pembelian, E-Service Quality tidak
berpengaruh positif signifikan terhadap Keputusan Pembelian dan E-Sales
Promotion merupakan variable paling dominan daripada variable E-Service

Quality.

Kata kunci : E-Sales Promotion ; E-Service Quality ; Keputusan Pembelian



THE INFLUENCE OF E-SALES PROMOTION AND E-SERVICE QUALITY ON
VIUIT PURCHASE DECISIONS IN MALANG CITY

Ratih Juliati, Kenny Roz, Annisa Salsabilatussyifa
Program Studi Manajemen, FEB UMM

E-mail: entuscipa@gmail.com

ABSTRACT

This research aims to determine the influence of E-Sales Promotion and E-
Service Quality on Viuit Purchase decisions in Malang City. The sample in this
study was 128 people who were consumers of the online motorcycle taxi
application Viuit. The data collection technique in this research uses a
questionnaire. The data analysis technique in the research uses a range of scales
and multiple linear regression with the help of SPSS software. Based on the
results of this research, it shows that E-Sales Promotion has a positive effect on
Purchasing Decisions, E-Service Quality has no significant positive effect on
Purchasing Decisions and E-Sales Promotion is the most dominant variable
compared to the E-Service Quality variable.

Keywords— " E-Sales Promotion ; E-Service Quality; Purchasing Decisions "
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