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PENGARUH BRAND AMBASSADOR, KOREAN WAVE DAN
KUALITAS PRODUK TERHADAP KEPUTUSAN

PEMBELIAN SKINCARE SOMETHINC
(Studi Pelanggan Skincare Somethinc Pada Outlet Kosmetik Mitufaya
di Kota Malang)

Deryn Asril Aurellita
Program Studi Manajemen, Fakultas Ekonomi dan Bisnis

Universitas Muhammadiyah Malang
Email .-derynaurellital2@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh Brand
Ambassador, Korean Wave dan Kualitas Produk terhadap Keputusan Pembelian
Skincare Somethinc pada outlet Kosmetik Mitufaya di Kota Malang. Penelitian ini
dilakukan pada konsumen pengguna Skincare Somethinc dengan jumlah sebanyak
100 responden dengan metode kuantitafif dan menggunalan Teknik purposive
sampling. Pengumpulan data menggunakan kuesioner dan diukur menggunakan
skala likert. Instrumen uji yang dilakukan dalam penelitian ini ada dua yaitu uji
validitas dan uji reliabilitas, serta untuk teknik analisis data menggunakan uji
asumsi klasik, analisis linear berganda dan uji hipotesis. Hasil penelitian ini dapat
diketahui - bahwa Brand Ambassador, Korean Wave dan kualitas produk
beperngaruh secara positif dan signifikan terhadap Keputusan pembelian pada
pembelian skincare somethinc.

Kata kunci : Brand ambassador, Korean Wave, Kualitas Produk, Keputusan Pembelian



THE INFLUENCE OF BRAND AMBASSADOR, KOREAN
WAVE AND PRODUCT QUALITY ON SOMETHINC

SKINCARE PURCHASE DECISION

(Somethinc Skincare Customer Study at Mitufaya Cosmetic Outlet in
Malang City)

Deryn Asril Aurellita
Management Study Program, Faculty of Economics and Business

Muhammadiyah University of Malang
Email .-derynaurellital2@gmail.com

ABSTRACT

This study aims to determine how Brand ambassador, Korean Wave and
Product Quality influence the Purchase Decision of Somethinc Skincare at the
Mitufaya Cosmetics outlet in Malang City. This study was conducted on consumers
of Somethinc Skincare users with a total of 100 respondents with a gquantitative
method and using a purposive sampling technique. Data collection using a
questionnaire and measured using a Likert scale. There are two test instruments
used in this study, namely the validity test and reliability test, and for data analysis
techniques using the classical assumption test,  multiple linear analysis and
hypothesis testing. The results of this study can be seen that the Brand ambassador,
Korean Wave and product quality have a positive and significant effect on the
Purchase Decision on the purchase of Somethinc skincare.

Keywords: Brand ambassador, Korean Wave, Product Quality, Purchase Decision
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