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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh gaya hidup berbelanja,
tampilan produk, dan potongan harga terhadap perilaku pembelian impulsive
konsumen distribution store Inspired27 Malang. Penelitian ini merupakan
penelitian ekplanatori terhadap 110 responden konsumen distribution store
Inspired27 Malang. Data yang digunkana merupakan data prmer yang
dikumpulkan dengan metode Kkuesioner  yang kemudian data dianalisis
menggunakan regresi linier berganda dengan bantuan palikasi SPSS. Hasil
penelitian menunjukkan masing masing variabel yaitu gaya hidup berbelanja,
tampilan produk, dan potongan harga berpengaruh secara positif dan signifikan
terhadap pembelian impulsive konsumen distribution store Inspired27 Malang.

Kata Kunci : Gaya Hidup Berbelanja, Tampilan Produk, Potongan Harga,
Pembelian Impulsif
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ABSTRACT

The purpose of this study is to determine the influence of shopping lifestyle,
product display, and discounts on impulsive purchasing behavior of consumers of
the Inspired27 Malang distribution store. This study is an explanatory study of
110 consumer respondents of the Inspired27 Malang distribution store. The data
used is prmer data collected by questionnaire method which is then analyzed
using multiple linear regression with the help of SPSS application. The results of
the study showed that each variable, namely shopping lifestyle, product
appearance, and discounts, had a positive and significant effect on impulsive
purchases of consumers of the Inspired27 Malang distribution store..
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