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PENGARUH CITRA MEREK, KUALITAS PRODUK, DAN GAYA HIDUP
TERHADAP KEPUTUSAN PEMBELIAN SKINCARE SKINTIFIC DI
KEPANJEN

Firdiatul Nuzula !, Eko Handayanto?, Chalimatuz Sa’diyah3
Management Department, Universitas of Muhammadiyah Malang, Indonesia

Email; nuzzulaO1@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk menganalisis & menguji pengaruh citra merek,
kualitas produk, dan gaya hidup terhadap keputusan pembelian skincare Skintific
di Kepanjen. Data diperoleh melalui survei dengan menggunakan kuesioner google
form terhadap 100 reponden dengan teknik purposive sampling pada konsumen
Skintific di Kepanjen. Teknik analisis data menggunakan model persamaan
berganda dengan bantuan software SPSS 25. Temuan penelitian menunjukkan
bahwa citra merek, kualitas produk, dan gaya hidup mempengaruhi keputusan
pembelian secara positif dan signifikan sedangkan pada uji F menunjukkan bahwa
citra merek, kualitas produk, dan gaya hidup berpengaruh secara simultan terhadap

keputusan pembelian skincare Skintific di Kepanjen.

Kata Kunci: Citra Merek, Kualitas Produk, Gaya Hidup dan Keputusan
Pembelian
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THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY, AND
LIFESTYLE ON THE DECISION TO PURCHASE SKINTIFIC
SKINCARE IN KEPANJEN

Firdiatul Nuzula !, Eko Handayanto?, Chalimatuz Sa’diyah3
Management Department, Universitas of Muhammadiyah Malang, Indonesia

Email; nuzzulaO1@gmail.com

ABSTRACT

This study aims to examine the influence of brand image, product quality and
lifestyle on purchasing decisions for Skintific skincare in Kepanjen. This data was
obtained through a survey using a Google Form questionnaire of 100 respondents
using a purposive sampling technique among Skintific consumers in Kepanjen. The
data analysis technigue uses a multiple equation model with the help of SPSS 25.
Research findings show that brand image, product quality and lifestyle influence
purchasing decisions positively and significantly, while the f test shows that brand
image, product quality and lifestyle influence simultaneously on the decision to

purchase Skintific skincare in Kepanjen.

Keywords: Brand Image, Product Quality, Lifestyle and Purchase Decisions
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