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ABSTRAK

Tujuan utama penelitian ini-adalah untuk mengetahui dan menganalisis pengaruh
metode pembayaran Spaylatter, ongkos Kirim gratis, dan persepsi harga terhadap
keputusan pembelian pada E-Commerce Shopee. Sampel pada penelitian ini
sebanyak 96 mahasiswa ekonomi dan bisnis Universitas Muhammadiyah Malang
periode 2020-2023 dengan ‘penentuan rumus sampel menggunakan rumus
lemeshow. Teknik analisis data pada penelitian ini menggunakan analisi regresi
linier berganda dengan menggunakan aplikasi SPSS 23. Hasil penelitian ini
menunjukkan bahwa secara persial metode pembayaran Spaylatter, ongkos Kirim
gratis, dan persepsi harga berpengaruh posistigf dan signifikan terhadap keputusan
pembelian.

Kata Kunci: Metode Pembayaran Spaylatter, Ongkos Klrim Gratis, Persepsi
Harga, Keputusan Pembelian
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THE INFLUENCE OF SPAYLATTER PAYMENT METHODS, FREE
SHIPPING, AND PRICE PERCEPTIONS ON PURCHASING DECISIONS
ON SHOPEE E-COMMERCE

(CASE STUDY ON STUDENTS OF THE FACULTY OF ECONOMICS AND
BUSINESS, POOR MUHAMMADIYAH UNIVERSITY)

Sinta Bela?, Noor Aziz?, Widhiyo Sudiyono?®
Management Study Program, University of Muhammadiyah Malang

E-mail: bshinta488@gmail.com

ABSTRACT

The main purpose of this study is to find out and analyze the influence of the
Spaylatter payment method, free shipping, and price perception on purchase
decisions on Shopee E-Commerce. The sample in this study was 96 economics and
business students of the University of Muhammadiyah Malang for the 2020-2023
period with the determination of the sample formula using the lemeshow formula.
The data analysis technique in this study uses multiple linear regression analysis
using the SPSS 23 application. The results of this study show that the Spaylatter
payment method, free shipping, and price perception have a positive and significant
effect on purchase decisions.

Keywords: Spaylatter Payment Method, Free Shipping, Price Perception,
Purchasing Decision
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