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ABSTRAK 

Penelitian ini bertujuan mengetahui secara empiris pengaruh profitabilitas dan struktur 

modal terhadap nilai perusahaan dengan Islamic Social Reporting (ISR) sebagai variabel 

intervening. Populasi yang digunakan pada penelitian ini yaitu perusahaan-perusahaan yang 

termasuk dalam Jakarta Islamic Index (JII). Sampel penelitian menggunakan teknik purposive 

sampling dengan pengambilan subjek berdasarkan kriteria yaitu perusahaan yang listing secara 

konsisten di JII selama periode 2012-2021, sehingga diperoleh sampel 7 perusahaan. Jenis 

penelitian yaitu kuantitatif asosiatif, data yang digunakan adalah data sekunder berupa annual 

report perusahaan. Penelitian ini menggunakan analisis regresi data panel sebagai teknik 

analisisnya. Variabel independent yaitu profitabilitas diukur menggunakan Return on Assets 

(ROA) dan struktur modal diukur menggunakan Debt to Equity (DER). Variabel dependen 

yaitu nilai perusahaan diukur menggunakan Tobin’s Q, dan Islamic Social Reporting (ISR) 

sebagai variabel intervening diukur menggunakan content analysist. Hasil penelitian 

menunjukkan bahwa (1) profitabilitas tidak berpengaruh terhadap ISR, (2) struktur modal tidak 

berpengaruh terhadap ISR, (3) profitabilitas berpengaruh terhadap nilai perusahaan, (4) 

struktur modal tidak berpengaruh terhadap nilai perusahaan, (5) ISR berpengaruh terhadap nilai 

perusahaan, (6) ISR tidak mampu menjadi mediator antara profitabilitas terhadap nilai 

perusahaan, (7) ISR tidak mampu menjadi mediator antara struktur modal terhadap nilai 

perusahaan. 

 

Kata Kunci: islamic social reporting, jakarta islamic index, nilai perusahaan, 

profitabilitas, struktur modal 
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ABSTRACT 

This study aims to determine empirically the effect of profitability and capital structure 

on firm value with Islamic Social Reporting (ISR) as an intervening variable. The population 

used in this study are companies included in the Jakarta Islamic Index (JII). The research 

sample used purposive sampling technique by taking subjects based on criteria, namely 

companies that were consistently listed on the JII during the 2012-2021 period, so that a 

sample of 7 companies was obtained. The type of research is associative quantitative, the data 

used is secondary data in the form of company annual reports. This study uses panel data 

regression analysis as the analysis technique. The independent variable is profitability 

measured using Return on Assets (ROA) and capital structure measured using Debt to Equity 

(DER). The dependent variable is firm value measured using Tobin's Q, and Islamic Social 

Reporting (ISR) as an intervening variable measured using content analysis. The results 

showed that (1) profitability has no effect on ISR, (2) capital structure has no effect on ISR, (3) 

profitability affects firm value, (4) capital structure has no effect on firm value, (5) ISR affects 

firm value, (6) ISR is unable to mediate between profitability and firm value, (7) ISR is unable 

to mediate between capital structure and firm value. 

 

Keywords: capital structure, firm value, islamic social reporting, jakarta islamic index, 

profitability 
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