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Shopping has become women habit, for those working or non working women. 

In the sad or joy they prefer to shop. This habit could drive them to be shopaholic. Women are 

more attracted on color and shape and not on the use and technical specification, they also feel 

the store atmosphere in instant and fond of shopping activity. Consumptive phenomenon can be 

seen from the more secular way of life which has become nowadays’ lifestyle. The more a 

person consumes, he’s seen as more welfare. This research is aiming to find the difference of 

consumptive behavior between working and non working women. 

Consumptive behavior is the intention to act with the urge to buy goods and services that are less 

or not needed. This intention controls by the urge to fill instant joy. It is a waste of money and 

tends to copy others and affected by marketed products. 

The subjects on this research are married women, working and non working, live in Candi Rejo, 

Nganjuk. Purposive sampling is used as sampling technique, Data gathered by consumptive 

behavior scale. Data analysis is T-test from SPSS Windows 12.0 version, to find the difference 

of consumptive behavior between working non working women.  

Trough the data analysis, result shows by using T-test, t= 6,486 and p=0,000. It is concluded that 

there’s a very significant difference between working and non working women on their 

consumptive behavior. Whereas working women have higher consumptive behavior, mean value 

(84,50) and non working women has (66,90) mean value. 

Banyak wanita yang bekerja ataupun tidak bekerja selalu berbelanja. Dalam keadaan senang atau 

sedih mereka lebih senang berbelanja. Namun hal itu bisa menjadikan mereka memiliki 

kebiasaan shopaholic alias gila belanja. Apalagi wanita cenderung memiliki sifat lebih tertarik 

pada warna dan bentuk bukan pada hal teknis dan kegunaannya, cepat merasakan suasana toko 

dan juga senang melakukan kegiatan berbelanja. Selain itu fenomena konsumtif masyarakat 

tampak dari corak hidup yang semakin sekuler, prinsip kesejahteraan seseorang identik dengan 

kualitas konsumsi semata. Semakin banyak yang dikonsumsi seseorang dipandang semakin 

sejahtera, dan hal ini telah menjadi gaya hidup (life style) saat ini. Penelitian ini bertujuan untuk 

mengungkap atau mengetahui perbedaan perilaku konsumtif antara wanita bekerja dengan 

wanita yang tidak bekerja. 

Perilaku konsumtif adalah suatu kecenderungan bertindak dengan keinginan untuk membeli 

barang-barang dan jasa yang sebenarnya kurang atau tidak diperlukan, kecenderungan yang 

dikendalikan suatu keinginan untuk memenuhi hasrat kesenangan duniawi semata. Bersifat 

pemborosan serta kecenderungan untuk mengikuti orang lain atau terpengaruh produk di pasaran.  

Subyek pada penelitian ini adalah wanita bekerja dan wanita tidak bekerja warga perumnas 

Candi Rejo Kabupaten Nganjuk, subyek berstatus sudah berkeluarga atau berumah tangga, 

dalam penelitian ini teknik pengambilan sampel yang digunakan adalah teknik sampel purposif 

(purposive sampling). Teknik pengumpulan data yang digunakan adalah dengan skala yaitu skala 

perilaku konsumtif. Dalam penelitian ini metode analisa data yang diinginkan adalah metode uji-

t yaitu untuk mengetahui perbedaan perilaku konsumtif antara wanita bekerja dengan wanita 



tidak bekerja, dalam penelitian ini analisisnya menggunakan Program SPSS for Windows versi 

12.0. 

Berdasarkan hasil analisis data dengan menggunakan t-test diperoleh nilai t = 6,486 dan p = 

0,000 dapat disimpulkan bahwa ada perbedaan perilaku konsumtif yang sangat signifikan antara 

wanita bekerja dengan wanita tidak bekerja. Dimana wanita bekerja perilaku konsumtifnya lebih 

tinggi dengan mean (84,50) dibandingkan dengan wanita tidak bekerja dengan mean sebesar 

(66,90). 

 

Abstract 

Shopping habit has changed from women, for those working or non working women.  

In the sad or joy They prefer to shop. Could this habit drives Them to be shopaholic. Women are more 

attracted on color and shape and not on the use and technical specification, They Also feel of the store 

atmosphere in an instant and fond of shopping activity. Consumptive phenomenon cans be seen from 

the more secular way of life the which has changed from nowadays' lifestyle. The more a person 

consumes, he's seen as more welfare. This research is aiming to find the difference of consumptive 

behavior Between working and non working women.  

Consumptive behavior is the intention to act with the urge to buy goods and services That are less or not 

needed. This intention controls by the urge to fill instant joy. It is a waste of money and tends to copy 

others and affected by marketed products.  

The subjects on this research are married women, working and non working, live in Candi Rejo, Nganjuk. 

Purposive sampling is Used as sampling technique, data gathered by consumptive behavior scale. Data 

analysis is the T-test from SPSS Windows version 12.0, to find the difference of consumptive behavior 

Between working non working women.  

Trough the data analysis, result shows, by using T-test, t = 6.486 and p = 0.000. It is concluded That 

there's a very significant difference, Between working and non working women on Their consumptive 

behavior. Whereas working women have higher consumptive behavior, the mean value (84.50) and has 

non-working women (66.90) the mean value.  

Many women who work or do not work always shopping. In the state of happy or sad they would rather 

go shopping. But it could make them have a habit of shopping madness, aka shopaholic. Moreover, 

women tend to possess more interested in color and shape rather than on technical issues and its use, 

quick to feel the atmosphere of the store and also enjoys doing some shopping. Also visible from the 

phenomenon of consumptive society is increasingly secular mode of life, the principle of the welfare of a 

person merely synonymous with quality consumption. More and more consumed by someone deemed 

more prosperous, and this has become a way of life (life style) today. This study aimed to uncover 

consumer behavior or know the difference between women working with women who do not work.  

Consumer behavior is a tendency to act with the desire to purchase goods and services that are actually 

less or not needed, a trend that controlled a desire to meet the desires of mere worldly pleasures. 

Unnecessary and a tendency to follow others or affected products on the market.  

The subjects in this study were women working and unemployed women residents Perumnas Candi Rejo 

Nganjuk, subject status was married or married, in this study the sampling technique used was 



purposive sampling technique (purposive sampling). Data collection techniques used is to scale the scale 

of consumer behavior. In this research, data analysis method is desired t-test method that is to know 

the consumer behavior differences between women working with women not working, in this research 

analysis using the program SPSS for Windows version 12.0.  

Based on the results of data analysis using t-test obtained by value t = 6.486 and p = 0.000 can be 

concluded that there are differences in consumer behavior that is very significant among women 

working with women not working. Where women work behavior konsumtifnya higher with mean (84.50) 

compared with women not working with a mean of (66.90).s 


