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ABSTRAK 

A. Gafur, 201910210311032, Analisis Pengaruh Preferensi Konsumen 

Terhadap Keputusan Pembelian Mie Gacoan Di Kota Malang. Dibawah 

bimbingan Dr. Ir Bambang Yudi Ariadi, MM dan Nur Ocvanny Amir, SP., 

MP 
 

Banyaknya industri makanan dan minuman menyebabkan persaingan antara 

restoran Mie Gacoan dengan usaha kuliner lainnya semakin ketat. Oleh karena itu, 

penting bagi restoran Mie Gacoan untuk memahami kebutuhan dan keinginan 

konsumen agar dapat memenangkan persaingan tersebut. Penelitian ini bertujuan 

untuk mengetahui pengaruh preferensi konsumen terhadap keputusan dengan 

menggunakan pendekatan analisis Structural Equation Modelling-Partial Least 

Square (SEM-PLS). Responden yang digunakan sebanyak 85 konsumen Mie 

Gacoan dengan teknik propotional random sampling yang dilakukan pada bulan 

Desember 2023 – Januari 2024. Hasil penelitian menunjukkan bahwa kualitas 

produk dan brand image berpengaruh secara langsung terhadap keputusan 

pembelian maupun terhadap preferensi konsumen. Kualitas layanan tidak 

berpengaruh secara langsung terhadap keputusan pembelian tetapi berpengaruh 

secara langsung terhadap preferensi konsumen. Sementara itu, Kualitas produk, 

kualitas layanan, dan brand image berpengaruh terhadap keputusan pembelian 

melalui preferensi konsumen sebagai variabel intervening serta terdapat hubungan 

antara preferensi konsumen terhadap keputusan pembelian. 

Kata Kunci: Mie Gacoan, Preferensi Konsumen, Keputusan Pembelian 
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ABSTRACK 

A. Gafur, 201910210311032. Analysis of the Influence of Consumer 

Preferences on Purchasing Decisions for Gacoan Noodles in Malang City. 

Under the guidance Dr. Ir Bambang Yudi Ariadi, MM and Nur Ocvanny Amir, 

SP., MP 
 

The number of food and beverage industries causes competition between Gacoan 

Noodle restaurants and other culinary businesses to be tighter. Therefore, it is 

important for Gacoan Noodle restaurants to understand the needs and desires of 

consumers in order to win this competition. This study aims to determine the effect 

of consumer preferences on decisions using the Structural Equation Modeling- 

Partial Least Square (SEM-PLS) analysis approach. Respondents used were 85 

consumers of Gacoan Noodles with proportional random sampling technique 

conducted in December 2023 - January 2024. The results showed that product 

quality and brand image have a direct effect on purchasing decisions and on 

consumer preferences. Service quality has no direct effect on purchasing decisions 

but has a direct effect on consumer preferences. Meanwhile, product quality, 

service quality, and brand image affect purchasing decisions through consumer 

preferences as intervening variables and there is a relationship between consumer 

preferences and purchasing decisions. 

Keywoards: Gacoan Noodles, Consumer Preferences, Purchase Decision 
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