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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH (E-WOM),
PRODUCT QUALITY AND BRAND IMAGE ON THE DECISION TO

PURCHASE EMPATHY ALBUMS IN MALANG

Ziana Shofia Azmy!, Eko Handayanto ?, Chalimatuz Sa’diyah ®
123Management Department, Universitas Muhammadiyah Malang, Indonesia
Corresponding E-mail: Ziana.azmyll@gmail.com

Abstract

This research aims to determine the influence of E-wom, product quality and brand
image on the decision process to purchase the album "Empathy.” This research
uses multiple linear regression analysis tools using SPSS v.26. The population in
this research are fans who bought the Empathy album in Malang. The research
sample was 100 respondents. This research used a sampling technique, namely
purposive sampling. The results of this research show that E-wom, product quality
and brand image have a partial and simultaneous influence on the decision to
purchase the empathy album.

Keywords: Ewom, product quality, brand image, purchasing decision, album.
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PENGARUH ELECTRONIC WORD OF MOUTH (E-WOM), KUALITAS
PRODUK DAN BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN

ALBUM EMPATHY DI MALANG

Ziana Shofia Azmy*!, Eko Handayanto?, Chalimatuz Sa’diyah®
$Management Department, Universitas Muhammadiyah Malang, Indonesia
E-mail: ziana.azmyll@gmail.com

Abstrak

Penelitian ini bertujuan untuk memgetahui pengaruh E-wom, Kualitas Produk dan
brand image terhadap proses Keputusan pembelian album "Empathy.” Penelitian
ini menggunakan alat analisis linier regeresi berganda menggunakan SPSS v.26.
Populasi yang ada penelitian ini adalah penggemar yang membeli aloum Empathy
yang ada di Malang. Sampel penelitian sejumlah 100 responden, dalam penelitian
ini_ menggunakan Teknik sampling yakni purposive sampling. Hasil penelitian ini
menunjukkan bahwa E-wom, Kualitas produk dan Brand Image berpengaruh secara

persial dan simultan terhadap keputusan pembelian album empathy.

Kata kunci: E-wom, kualitas produk, brand image, Keputusan pembelian, album
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