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THE INFLUENCE OF PRODUCT QUALITY ON PURCHASING
DECISIONS WHICH ARE MODERATED BY BRAND IMAGE
(Study of consumers of products Sejauh Mata Memandang in the city of Malang)

Bunga Ratu Portuna Dewi Santriani
Management Department, University of Muhammadiyah Malang, Indonesia
Email : bungaratu04@gmail.com

ABSTRACT

This study aims to examine the effect of product quality on purchasing
decisions moderated by brand image. This research is a quantitative qualitative
research. This data was obtained by distributing to 100 samples of respondents,
using purposive sampling techniques with the criteria of consumers of Sejauh
Mata Memandang products who live in the city of Malang. Data analysis
techniques include using measurement model tests (outer model), structural model
tests (inner model), path coefficient (path analysis), t tests, and moderation tests.
The results of the analysis found that there was a significant influence between
product quality on purchasing decisions, there was a significant influence between
brand image on purchasing decisions, and brand image as a moderation variable
did not have a significant effect on the relationship of product quality to
purchasing decisions.

Keywords: Product Quality, Purchase Decision, and Brand Image.
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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk terhadap
keputusan pembelian yang dimoderasi oleh brand image. Penelitian ini
merupakan penelitian kualitatif yang dikuantitatifkan. Data ini diperoleh dengan
menyebarkan kepada 100 sampel responden, menggunakan teknik purposive
sampling =~ dengan kriteria konsumen produk Sejauh Mata Memandang yang
bertempat tinggal di kota Malang. Teknik analisis data antara lain menggunakan
uji model pengukuran (outer model), uji model struktural (inner model), path
coefficient (analisis jalur), uji t, dan uji moderasi. Hasil analisis menemukan
bahwa terdapat pengaruh yang signifikan antara kualitas produk terhadap
keputusan pembelian, terdapat pengaruh signifikan antara brand image terhadap
keputusan pembelian, dan  brand image sebagai variabel moderasi tidak
berpengaruh signifikan terhadap hubungan kualitas produk terhadap keputusan
pembelian.

Kata Kunci : Kualitas Produk, Keputusan Pembelian, dan Brand Image.
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