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TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN LAZADA

Noor Indah Sari, Rahmad Wijaya, Fien Zulfikarijah
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas website dan online
customer review terhadap keputusan pembelian. Populasi penelitian adalah
masyarakat di sekitar kampus Il Universitas Muhammadiyah Malang yang telah
berbelanja di marketplace Lazada dalam kurun waktu dua tahun terakhir, dan
sampel yang digunakan dalam penelitian ini sebanyak 105 orang dengan metode
non-probability sampling. Teknik analisis linier berganda dipilih sebagai teknik
analisis yang digunakan. Hasil penelitian ini menunjukkan bahwa kualitas website
dan online customer review berpengaruh signifikan terhadap keputusan pembelian.
Dan variabel yang berpengaruh lebih besar terhadap keputusan pembelian
konsumen adalah online customer review.

Kata Kunci: Kualitas Website, Online Customer Review, Keputusan Pembelian
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THE INFLUENCE OF WEBSITE QUALITY AND ONLINE CUSTOMER
REVIEW ON PURCHASING DECISIONS OF LAZADA CUSTOMERS

Noor Indah Sari, Rahmad Wijaya, Fien Zulfikarijah
Management Study Program Faculty of Economics and Business
University of Muhammadiyah Malang
Tlogomas Highway No. 246, Malang

Email: reilakkumas@gmail.com

ABSTRACT

The purpose of this research is to analyze the effect of website quality and online
customer review on purchase decision. The population in this research is the
community around campus Hl Muhammadiyah Malang University who have
shopped on Lazada marketplace on the lastest two years, and the samples used on
this research is 105 people using the non-probability sampling. Multiple
regression linier technique is the analysis technique that were used in this research.
The result of this research showing that website quality and online customer
review have significant effect on purchase decision. And the variable that have the
bigger effect on consumer purchase decision is online customer review.

Keywords: Website Quality, Online Customer Reviews, Purchase Decisions
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