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CHAPTER I 

INTRODUCTION 

 This chapter contains the problems and also the important points that are related 

to the topic of this study. Those points are research background, the research problems, 

research objective, scope and limitation, research significance, and the definition of 

key terms. 

1.1 Research Background 

University of Muhammadiyah Malang has several faculties and departments. 

One of them is English Language Education Department (ELED) in the Faculty of 

Teacher Training and Education (FKIP). In ELED, there are four elective subjects 

namely, Business English (BE), English for Young Learners (EYL) Translation, and 

American Studies. Those four elective subjects have different objectives or purposes. 

The subject of Business English is to give students reasonable experience and 

fundamental learning of management. At that point, EYL student subject has a reason 

to provide the students with the hypothesis and pragmatic way to deal with instruct 

English to youthful students, Translation subject has the target to build up the student's 

learning of interpretation hypothesis, ideas and their skill in translation. And  American 

Studies student subject provides an insight into American history culture and provides 

advertisements on television that influence American life (Rinaningtyas, 2009).   
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According to Feiran and Zhoubin (2014 as cited in Jiang, 2015), Business 

English is the English variation of a social capacity, is a part of English for a particular 

reason for existing, is English utilized in business events, and is a sort of Standard 

English containing an assortment of business exercises and fitting the need of 

commerce. In other words, Business English is not only about on general English for 

discussions and socialization, yet additionally for correspondence in business events. 

In addition, it contains an assortment of business exercises and trade. 

In Business English class at the ELED in Faculty of Teacher Training and 

Education, there are several materials that can be found in the teaching and learning 

process, such as explaining and understanding the advantages and disadvantages of 

tourism, and explaining the understanding of entrepreneurship. Those materials are 

usually presented by using oral presentation method to deliver the material or 

knowledge.  

There are two types of presentations. Those are written presentations and oral 

presentations. A written presentation tends to be rather direct and to the point. It is 

typically very objective in nature, highly organized, and yet may seem to be rather 

impersonal. When you plan a written presentation it will often require careful planning 

and may rely on rote listing of information in order to achieve its message (Stetzler, 

2011). However, the oral presentation is a communication skill that conveyed to the 

group of spectators to pass on the learning for example: thoughts, messages, and 

information successfully and naturally so it could stimulate the discourse (Tasimah, 
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2016). In this research, the researcher wants to discover the oral presentation method 

that used and the student reason for choosing the method while doing oral presentation 

activity. 

There are some previous studies related to this study, Khoyyimah (2015) 

studied about how the student-presentation method was applied in structure class and 

to find out the student perception of the implementation of the student-presentation 

method in structure class. Another research studied the students who use mind 

mapping, have better oral presentation than who do not use mind mapping at 8th grade 

of SMP Muhammadiyah 06 Dau (Tasimah, 2016). 

Among those two studies that have been carried out, there are differences with 

this present study. In this present study, the writer wants to know about the methods in 

oral presentation, and the students reason for choosing a certain method in their oral 

presentation in Business English class at ELED. 

1.2 Research Problems 

 Based on the research background above, the question to be investigated in this 

research are: 

1. What is the most dominant oral presentation method that used by 6th semester 

students of BE class in ELED at UMM? 

2. What are the reasons for choosing the methods used in oral presentation in BE 

class in ELED at UMM? 
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1.3 Research Objectives 

 Based on those problems above, the objectives of the research are : 

1. To know the most dominant oral presentation method that used by 6th semester 

students of BE class in ELED at UMM. 

2. To know the reasons for choosing those methods used in oral presentation in 

BE class in ELED at UMM. 

1.4 Scope and Limitation  

 The scope of this study is focused on knowing the student oral presentation 

methods used by the 6th semester student in BE class. Then, the limitation of this study 

is directed to the students in the ELED 6th semester of the academic year 2018/2019 

hold in UMM 

1.5 Research Significance 

 This study gives some useful information about a study on students' oral 

presentation methods in BE class of the 6th semester students on ELED of UMM. 

 Hopefully, the result of this study is useful for the writer, college students, and 

future researchers. The significances are: 

1. For college students 

a. Theoretically 

The result of this study is expected for the college students to know about the 

benefit of oral presentation methods in their learning process. 
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b. Practically 

The students can use the method to increase college students' ability in oral 

presentation. 

2. The future researcher 

a. Theoretically 

The result of this study is expected to be a reference for other researchers who 

want to study about the method of oral presentation more intensively. 

b. Practically 

The result of this study can be applied as a method in oral presentation when 

needed. 

1.6 Definition of the key terms 

 For a better understanding of the title, it is very important to have the definition 

of the terms. The following terms need to be defined. 

1. Oral Presentation 

 An oral presentation is viewed as “a planned and rehearsed talk or speech that 

is not committed to memory or read directly from the script, even by a presenter 

(sometimes more than one) to an audience or two or more people” ( Levin & Topping 

(2006) in Irvine, 2009:10). In conclusion, oral presentation is verbal correspondence 

structure by utilizing certain correspondence ability so as to convey thoughts, 

messages, and data in front of the audiences. 
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2. Business English 

Business English can be fluidly characterized relying upon the extension the 

researcher is examining. The term is wide and it speaks to each linguistic aspect used 

in business exercises, in oral or in composed structure. Because of its particular 

character, it is viewed as “a part of English for Specific Purposes and can be considered 

a specialism within English language learning and teaching” (Kutateladze, 2014). 

 


