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 CHAPTER I 

INTRODUCTION 

 

 This chapter presents the introduction which covers: a) Background of the 

Study, b) Statement of the Problems, c) Objective of the Study, d) Significance of 

the Study, e) Scope and Limitation, and f) Definition of the Key Terms. 

1.1 Research Background 

 English becomes an international language in the world. English is used in 

communicating internationally by many people. According to Kachru and Nelson 

(2011), English user countries are categorized into three. The first category, a 

country that uses English as a mother tongue like UK, Canada, Australia, New 

Zealand and the United States (Inner Circle Countries).  Next is a country that has 

an institutional history of England so that this language plays an important role, 

especially in education, government, literature, and modern culture like Nigeria, 

Singapore and India (Outer Circle Countries). The last is a country that uses English 

for various purposes but does not make it the dominant language of everyday 

communication (Expanding Circle Countries). Indonesia, Russia, and China are 

countries that fall into this category. It shows that English has a position in every 

country in the world. It can be a mother tongue or language for communication that 

is used in daily life.   

 Nowadays, many people enthusiastic in learning English, from the old until 

the young. It is shown many courses stand with the appeal of its own. The course 

also brings its slogan to attract student comes to study. According to Pike (2004, in 

Häkkinen, 2016), slogan is a short phrase or a sentence designed to offer persuasive 
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information about a brand. It means the slogan can make people curious about the 

brand by using a short sentence or phrase. Ke and Wang (2013) reveal that slogan 

is catchy, and people can remember and recite. The slogan also is attracting for the 

first reader. it can be the main draw for the students to join in the institution.   

 Concerning the topic, there are several researchers related to this research. 

The first research was conducted by Muhabat et al (2015) under the title 

advertisement of the school slogan: semantic analysis. Based on the observation, 

the research found that hyperbole is mostly used in these slogans. The slogan has 

failed to communicate and bring children into the schools. But these slogans add 

the semantics. They use charming words related to education and bring positive 

change among students. In this slogan, imperative clauses are also used. They have 

short sentences and phrases which are the characteristics of slogans.  

 Anggarina (2008) also conducted an analysis on English slogan of fashion 

labels and accessories. The result was found that the data is identified and analyzed 

according to the problems of the study namely linguistic form, meaning, and type 

of slogan based on Franz's types of the slogan. The analysis shows that the most 

common data of the fashion label slogan is in the form of the noun phrase. The 

sentence form, declarative and imperative is used for delivering the brand's 

messages about the product. An adjective phrase is used for showing the 

characteristics of the product. Participle phrase is used for showing the quality of 

the product.   

 There are similarities and the differences in this study. The similarity from 

the previous study is discussing the slogan. However, the differences are the object 
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and the participant of the research. In this research, the object is Global English 

Course Pare Kediri.  Then, the researcher chooses the founder, director, and five 

students as a participant. 

 One of the famous courses is Global English. It is located In Pare Kediri 

Jawa Timur. Global English was established on 10 November 2008. The students 

are interested in the course increase year by year. Based on the official account, 

Global English course has members and alumni who reach nearly 80.000 people 

for ten years. Global English is the only educational institution in the English village 

as the place for doing official IELTS and TOEFL. Besides, IELTS and TOEFL are 

the leading programs in Global English. On the other side, Global English has the 

most complete program. Global English has 45 kinds of English language courses 

from basic to the advanced level (Global English, 2019). 

 Slogan takes an important role in an institution. So, the institution should be 

creative and use interesting words makes the students interested. Ideally, every 

course has slogan complete with the background or story of the slogan. In fact, 

based on preliminary observation, it is known that most of the courses only make 

the slogan without knowing what is meaning behind it. Seeing the fact stated above, 

the researcher is interested in investigating behind "The English Course You Can 

Trust" at Global English in Pare Kediri Jawa Timur.  

 

1.2 Research Problems 

 Based on the background, statement of the problems of the study can be 

formulated, as follows: 
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1.2.1 What are the reasons of global English using “The English Course You Can 

Trust” as a slogan? 

1.2.2 What are the student's responses behind the slogan "The English Course 

You Can Trust" at Global English? 

 

1.3 Research Objectives 

 Based on the statement of the problems, the objectives of the study are: 

1.3.1 To investigate the reasons of global English using “The English Course You 

Can Trust” as a slogan? 

1.3.2 To find out the student's responses of behind the slogan "The English Course 

You Can Trust" at Global English? 

 

1.4 Research Significance 

The result of this study is expected to give benefit both theoretically and 

practically. Theoretically, this study gives more information about the reason global 

English course using "The English Course You Can Trust" as a slogan. Besides, it 

also gives information about the response of the students about the slogan that is 

using by global English course. Then, practically, this study gives paradigm to the 

next researcher who interested in learning slogan. 

 

1.5 Scope and Limitation 

 The scope in this study is the researcher focused on an analysis behind the 

slogan "The English Course You Can Trust" at global English. The subjects were 
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limited on that course. The researcher took the founder and director; also five 

students from that course because those students were the ones who had direct 

contact with the institution. The researcher did not take the parent as a participant 

because the parent acts as a mere supporter for the student's selection. 

 

1.6 Definitions of Key Terms 

 To avoid misunderstanding of the concept used in this study, it is very 

important to be defined the terms according to: 

1.6.1 Slogan 

According to pike (2004, in Häkkinen, 2016), slogan is a short phrase or a 

sentence designed to offer persuasive information about a brand. Meanwhile, in this 

study, slogan is defined as the writing that makes people curious about the brand 

by using a short sentence or phrase. It is different from the concept introduced by 

Ke and Wang who say that slogan is catchy, and people can remember and recite it 

(2013).  

 


