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CHAPTER 1 

INTRODUCTION 

  In this chapter the writer presents general outline of this study. It 

covers the research background of study, research problem, purpose 

objective, scope and limitation, research significant, and definition of key 

terms.  

1.1 Research Background 

Business English is a communication system that is used in the 

business contexts that are affected by social elements in the usage of trade 

and procedure, use vocabularies and grammar English selectively and apply 

orally or writing communication, such as international trade, finance, 

marketing, management, e-commerce, cross-culture communication and 

others. The term business English used to cover the English taught to a wide 

range of professional people, and students in full-time education to 

preparing for a business career (Zhengguo, Lili, & Wenzhong, 2016). Every 

business English student knows what they need to choose a business English 

program. There are 2 student’s needs in choosing business English. First is 

a good job with a high salary in order to get a better life. Moreover in general 

needs, students have 3 specific needs; language knowledge, business 

knowledge, and finally communication competencies in a business context. 

The second is a discipline that includes business knowledge such as 

economics, management, and international trade. Another level is 
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communication competence in a business context. Students need to 

communicate effectively in English and complete work in a diverse business 

environment (Liu, 2016; CCEI, 2014). 

In the curriculum of English Language Education Department at 

University Muhammadiyah Malang provides a Business English as one of 

the elective subject. As an elective course, Business English lessons are held 

in three semesters, which is five, six, and seven semester. In fifth semester, 

business English is a compulsory subject for all English Language students 

as a knowledge base that aims to direct specialization. Students who choose 

business English courses must attend business English I in semester 6 and 

Business English II in semester 7. Each semester has different achievement 

goals. As in business English I students learn about business theories and 

ways, including ethiquette in office, management, leadership, decision 

making, bank, and hospitality. They were asked to do 2 presentations and 

discussion in the class. This activity is to train them in public speaking and 

foster self-confidence. Then in business English II in the 7th semester is the 

application of material in the form of an internship. Students are required to 

find their own internships in accordance with the requirements of the 

lecturer, such as a minimum 3-star internship at the hotel. The process will 

teach them to face a real working life, practice courage, and be confidence. 

In studying business English, many students have difficulty 

communicating using English, especially in countries where English is used 

and taught as a foreign language such as Indonesia. Difficulties in speaking 
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English are a challenge for  students in learning business English. This 

situation is caused by an environment that does not support students for the 

English language practice that they have learned in class (Ponmozhi & 

Thenmozhi, 2017). So even when studying business English, environmental 

factors make EFL students not confidence when making presentations or 

communicating using English. Therefore, the challenges faced by ELF 

students in business English learning include; specialized vocabulary, 

grammatical structure, improving communication skills in business related 

context and self-confidence. 

Some previous research discussed the deficiency in business English 

learning in Guangdong University of Foreign Studies (GDUFS). The 

research was conducted by Zhengguo et al., (2016). Students realize their 

shortcomings when they are unable to fulfil what they need. From 69 of 

respondents, 50% of senior respondents think that the important skills they 

should have are practical business skills, but in reality, they do not have 

them. The results show that senior students after four years of study and 

graduation think they still lack of business practice skills. In addition, 

39.71% of respondents were in the arrangement of business English courses, 

7.35% of respondents thought that they did not know the basis of business 

theory, and 2.94% they thought that they still needed to learn more about a 

business culture from other countries aimed  increasing information. In 

addition, students have difficulty learning business English. Based on the 

survey, 75% of respondents find it difficult to understand and remember 
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vocabulary, and also understand various levels of sentence meaning, 

paragraphs and articles. Moreover, 58.82% of respondents did not find a 

method that was suitable for their learning style and 25% of respondents 

were not interested in the course. They were attending because students had 

difficulty adapting to the methods performed by the teacher. 

Based on the discussion above, researcher is interested in conducting 

research about current challenges in learning business English for EFL 

students because the discussion on this topic is very limited, especially at 

the University of Muhammadiyah Malang in the Department of English 

Education.  

1.2 Research Problems 

Based on the description of the background study above, the 

research question can be framed as follows:  

1. What are the defiances faced by EFL students in Business English 

class?  

2. How do EFL students suggestion overcome the challenges in 

Business English class? 

1.3 Research Purpose 

Discovering the pertinent answer to the research question is the most 

important objective of this research. So, this research is aimed to know the 

challenges faced by EFL students on business English class. Also, to find 

ways to deal with the challenges that exist in the business English class. 
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1.4 Scope and Limitation 

This study discusses the challenges faced by EFL students in English 

Language Education Department in learning Business English at University 

of  Muhammadiyah Malang. Researcher limits the problem only to the 

challenges experienced by EFL students in business English course 

including oral and written communication skills in the 7th semester 

academic year 2015/2016 of English Language Education Department  at 

University of  Muhammadiyah Malang. 

1.5 Research significance 

The writer expects that the results of this study will contribute to all 

students who choose the business English course and lecturers of business 

English. This study contains information about the difficulties and 

expectations of student achievement in learning business English to fill up 

the needs in the work world. The most important part of this research is to 

provide inspiration to the  next researcher to develop research on business 

English more deeply. 

1.6 Definition of Key Terms 

 Business English 

 Business English is a business context that uses vocabulary and 

grammar selectively in implementing oral or written communication, in 

international trade, finance, marketing, management, e-commerce, cross-

cultural and other communication activities (Zhengguo et al., 2016). 
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 EFL  

English as Foreign Language is target language that is not used for 

communication in the community (Fahrur, 2018). 

 Problems 

Problem is a combination of inner conflict between the subject and 

the environment that is solved by the subject by finding a solution (J. 

Linhart, 1976 as cited in J. Dostál, 2015). 

 Case Study 

A case study is a research related to the social phenomenon that 

involves gathering comprehensive and detailed data from various 

sources. (Harling, 2012) 

 


