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PENGARUH KUALITAS PRODUK, BOUTIQUE STORE ATMOSFER,
DAN KUALITAS PELAYANAN TERHADAP KEPUTUSAN
PEMBELIAN PADA GHEALSY STORE MALANG

Devira Fardila Sari!, Dr.Eko Handayanto,Drs.M.M?, Yulist Rima
Fiandari,Dr.,S.P.,M.M 3

Jurusan Manajemen,Universitas Muhammadiyah Malang, Indonesia
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk,boutique store
athmhosphere dan kualitas pelayanan pada Ghealsy Store Malang. Penelitian ini
menggunakan metode kuantitatif data ini menggunakan kuesioner google form
terhadap 100 responden dengan teknik non. probability. sampling dengan
pendekatan purposive sampling yang akan melakukan pembelian di Ghealsy Store
Malang. Penelitian ini menunjukan bahwa Kualitas Produk,Boutique Store
Athmhoshphere,Kualitas Pelayanan mempengaruhi Keputusan Pembelian secara
signifikan,dan pada uji f berpengaruh secara simultan kepada variabel kualitas
produk,Boutique store Atmhosphere dan kualitas pelayanan terhadap keputusan
pembelian di Ghealsy Store Malang.

Kata kunci: Kualitas Produk,Kualitas Pelayanan dan Boutique

Store Athmhosphere
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THE INFLUENCE OF PRODUCT QUALITY, BOUTIQUE STORE
ATMOSPHERE, AND SERVICE QUALITY ON PURCHASING
DECISIONS AT GHEALSY STORE MALANG

Devira Fardila Sari, Dr.Eko Handayanto,Drs.M.M?, Yulist Rima
Fiandari,Dr.,S.P.,M.M 3

Department of Management, Muhammadiyah University of Malang, Indonesia

E-mail: devirafardillal80@agmail.com
ABSTARCT

This research aims to determine the influence of product quality, boutique store
atmosphere and service quality at Ghealsy Store Malang. This research uses a
quantitative data method using a Google Form questionnaire for 100 respondents
using a non-probability sampling technique with-a purposive sampling approach
who will make purchases at the Ghealsy Store Malang. This research shows that
product quality, boutique store atmosphere, service quality influence purchasing
decisions significantly, and in the f test they simultaneously influence the product
quality variables, boutique store atmosphere and service quality on purchasing
decisions at Ghealsy Store Malang.

Keywords: Product Quality, Service Quality and Boutique Store Athmhosphere
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