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CHAPTER II 

REVIEW OF RELATED LITERATURE 

This section presents theories supporting this research as the basis of the 

research. It covers explanation about sociolinguistics, bilingualism, code, code-

switching, and code mixing. 

2.1 Sociolinguistics 

 The study about the relation of language and society is called sociolinguistics. 

Wardaugh (2006) Says that sociolinguistics may be concerned for researching the 

connections between language and the society with the goal of the better 

understanding of the structure of the language and how language function in 

communication. In other word, Jendra (2010) claims that sociolinguistics refers to the 

study of language in connection to society. From those statements above, it can be 

concluded that sociolinguistics was a study that learned about how the language 

influenced the society and vice versa.  

2.2 Bilingualism 

 Nowadays, people in the globe bring turned bilingual or multilingual for many 

reasons; as an aftereffect of longstanding inter-group relationships, or of immigration, 

or of political dominance by speakers of other languages. It has been a fact that needs 

to be considered in discussing the problems about language. Therefore, it is very 

important to know the actual meaning of bilingualism. 

 According to Wardhaugh (2006), bilingual and multilingual is the ability to 

use more than one language. Meanwhile, Trudgill (2003) bilingualism is the ability of 

individual to speak two or more languages. In the utilization writers bilingualism 

refers to only individuals who have native command of more than one language. 

 From the explanation above, it can be concluded that bilingualism is the 

ability of the use two languages equally fluently to communicate with others. And the 

person who can speak more than one language is a bilingual. 
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2.3 Code 

 A code is a system that used by people to interact and communicate to each 

other. In everyday interaction, people usually choose different codes. They may 

choose a particular code because it makes them easier to discuss a particular topic. As 

stated by Stockwell in Cakrawati (2011) a code is a symbol of patriotism that used by 

people to communicate in a specific language, or dialect, or register, accent or style 

on different occasions and to diverse purposes. 

 Meanwhile, Poedjosoedarmo in Cakrawati (2011) states that code might make 

characterized as a speech system and the application of the language element which 

has specific characteristic in line with the speakers background, the relationship 

between the speaker and interlocutor and the situation. There are two kinds of code: 

code mixing and code switching. 

2.3.1 Code Mixing 

Code mixing is a part of linguistics which is important to study. Muysken 

(2000) explains that code mixing refers to all cases where lexical items and 

gramatical features from two languages appear in one sentence. It means, in code 

mixing people mix their languages into a sentence. 

Code mixing refers to the use of two languages together, changing fom one 

language to the other in a single utterance. Moreover, the speakers uses a certain 

language in this communication; however, he insert some pieces of another language. 

It includes the mixture of words, phrasees, and clauses of several languages 

(Wardhaugh, 2006). In other words, code mixing is the change of one language to 

another within the same utterance or in the same oral or written text. It is common 

phenomenon in social orders which is use of two languages. (Yeehoo, 2007). Code 

mixing has three types in its subject, the first type is insertion, second is alternation, 

and the last is congruent lexicalization. 
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2.3.1.1 Types of Code Mixing 

Muysken (2000) defines three types of code mixing: insertion, alternation, and 

congruent lexicalization. 

a. Insertion Pattern 

In the insertion pattern, one language determines the general structure into 

which constituents from the other language are embedded. 

For example: 

Menurutku sih ini kurang delicious, terus juga kurang spicy. 

b. Alternation Pattern  

In the alternation pattern, both languages happen alternately, each with their 

own structure. 

For example 

I mean, pergi ke tempat lain. 

c. Congruent Lexicalization 

In the third type of code mixing, is congruent lexicalization, “the grammatical 

structure is shared by languages A and B, and words from both languages a 

and b are inserted more or less randomly”. 

For example: 

“Aku sih lebih interest di finance, you know nggak sih yang berhubungan 

dengan finance tapi fun itu” 

2.3.2 Code Switching 

In bilingual society, people sometimes mix or switch code within a domain or 

social situation. The existence of code switching came up to the surface because of 

both bilingualism and multilingualism. According to Mesthrie et al. (2000) code 

switching is switch back and forwards between languages, Significantly throughout 

the same expression. Mesthrie et al. (2000) also states that code switching may be 

asosiated with a series of unmarked choices when aspects of the context such as a 
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change in topic or in the representative addresed make a different language variety 

more appropriate. 

Moreover, Wardaugh (2006) claims that code switching is when people who 

generally needed to select a specific code whenever they choose to speak, and they 

might decide to switch from one code to particular case within sometimes very short 

utterances and thereby create a new code in a process. 

In summary, code switching was switching or changing between two or more 

languages in the context of a single conversation but in different situation. So, when 

people alternated between two or more languages during their conversation with 

another bilingual person that means they had code switched. 

2.4 Social Media 

Social Media is websites which build on the internet to provide space for in-

depth social interaction, group formation, and the tackling of collective activity 

(Bachnisch & Bruns, 2009). 

Besides, Mayfield (2008) states that social media is best understood as a 

group of new kinds of online media, which offer most or all of the following 

characteristics; participation, openness, conversation, community, connectedness. 

2.4.1 Kinds of Social Media 

According to Mayfield (2008) there would essentially six kinds of social media 

a. Social network 

These sites permit individuals to raise personal web pages and then connect 

with friends to share content and communication. The greatest social 

networks are MySpace, LinkedIn, and Facebook. 

b. Blog 

Perhaps the best known form of social media, blogs is online journals, with 

section showing with the most recent first. 
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c. Wiki 

These sites permit individuals to add content to or edit the information on 

them, acting similarly as a collective report or database. The best known wiki 

is Wikipedia, the online encyclopedia which has over 2 million English 

language articles. 

d. Podcast 

Sound and feature that are available by subscription, through services like 

Apple iTunes. 

e. Content community 

Group which organize and share particular kinds of content. The most popular 

content communities tend to form around photos (Flickr), bookmarked links 

(del.icio.us) and videos (YouTube). 

f. Microblogging  

Social networking combined with bite-sized blogging, where small amounts 

of content are distributed online and through the mobile phone network. 

Twitter maybe the reasonable pioneers in this field. 

2.4.2 Twitter 

A very famous instant messaging system that lets an individual send brief text 

messages up to one hundred forty characters in length to a listing of follower. Twitter 

was launched in 2006 and designed as a social media to keep friends and colleagues 

eucated throughout the day. However, it became widely used for commercial and 

political purpose to keep customers, voters and fans up to date as well as to encourage 

feedback. After establishing a Twitter account, individuals can import their email 

address as well as use the twitter search to locate and invite people. Kingston (2011) 

states that Twitter could be an interesting conversation tool that allows you to send 

and receive brief message (called tweets) within your community. Twitter message 

(“tweets”) can be made public and sent to anyone requesting the feed or they can be 

sent only approved followers. Messages can be sent and received by Twitter web site 

or Twitter application. Twitters like blogging, our tweet are generally published to the 
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world at large where anyone can read them on Twitter.com (unless you select a 

private account, so that only those you choose can see your tweets). Unlike blogging, 

we are limited to just 140 characters, like instant message but unlike messaging, each 

message has it is own unique resource locator (URL), so each message is actually 

Web page. Instant messaging also lacks the social network “following” features of 

twitter and basic ideas like “publish-subscribe” and one too many broadcasting of 

messages. 

2.4.2.1 Part of twitter 

There are basically eight parts of Twitter: home, retweet, replies, direct 

messages, hashtags, status update, profile, timeline, and photo. 

1. Home twitter 

“when you first log into Twitter, the home Twitter is our first see. After we set 

up our account, we go to this screen to touch base with our followers and the people 

we are following.” Said Fitton (2009). Home Twitter has a standartd layout. The 

header has a Twitter symbols on the left and a list of links on the right, which appears 

on all twitter pages. 

2. Retweet 

“when someone post an interesting tweet, you may choose to retweet it. By 

retweeting you share the tweet with your followers. If you found the tweet interesting, 

perhaps they will feel the same way” said Kingston (2011). Retweet feature that 

automatically resends a tweet to your community. Twitter keeps track of retweet in 

your timeline retweets you make, and when other people retweet you under retweets. 

 

3. Replies and direct messages (DM) 

According to Kingston (2011) replies is a public tweet sent to a specific 

person on twitter. We may send @reply (at reply) in respon to a tweet sent out by a 
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person or we can use the @reply to send a massage to anyone on Twitter. According 

to Kingston (2011), direct message is a private tweet sent to a person who follows 

you. We cannot send a direct message to someone who does not follow us. We can 

send direct message to any users who follows us. We do not use the tweet box on our 

home page to send a direct message. Instead, we send it from the messages page 

when we are logged into our account. 

4. Hash tags (signs and #hash tags) 

According to Kingston (2011) a hash tag is an acronym or shortened form that 

starts with the hash or pound sign (#). Using the hash tag helps to organize all tweet 

from all individuals about this topic. You can click on a hash tag to see all recent 

twets that include the hash tag or use the research feature. 

5. Twitters Status Update 

Twitter status update is also called tweet. Tweet is what you written then 140 

characters message that you send out into the web by using Twitter. Twitter limits the 

length of tweet to 140 characters (latters, numbers, symbols, and spaces). A length 

that may seem short at first. It is call tweet because it is trying the whole theme or 

birds chirping also like much of the Twitter vocabulary, tweet is a term coined by the 

users, rather that the company, evidence of the playful loyalty that avid users have 

with the Twitter brand. 

6. Profile  

“Your public page on Twitter, also known as your profile, is other Twitter 

users first impression of you, and it can make big difference in whether they decide to 

follow you” (Fitton; 2012). Some of the best profile pages on Twitter are the one that 

gives us a look into that users personality. In our profile we can change avatar, 

background, biography and anything else we need to share. We can share something 

about us and the public page is where they can first discover it. 
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7. Timeline 

Kingston (2011) states that timeline is the list of tweet that you just see since 

of the individuals you follow. Your timeline shows upon on your twitter home page. 

Twitter does not automatically update your timeline each time someone tweets. You 

must manually update update your timeline every few minute to see new tweets. The 

quality of your experience depends on whom you follow. Your timeline contains 

tweet from people you follow. If you do not like what you read, if you are not 

inspired or engaged in conversation for your teammate tweet, then follow account 

who content you interested in. 

8. Avatar 

According to Fitton (2012) avatar is displayed to the left of all your tweets, so 

it is your official on twitter. Twitter user can change their avatar appropriate they 

want such as about their daily activity or occasions photograph. So avatar is a picture 

that appears up who the account representating approximately. 

 


