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MOTTO PENULIS 

 

Be a lotus flower that even if it grows in the muddy water, it remains unstained by 

its surroundings.  

 

International Relations is more than just a major of study, it is a tapestry to see 

things that don’t come to the light, the light your small world couldn’t reach. 

International Relations is a horizon to the whole world. 

 

“Indeed, with every hardship is ease” 

(Al-Insyirah:6) 
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