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CHAPTER II 

REVIEW OF RELATED LITERATURE 

 

Chapter II of this research contains : Definitions of Slang, the 

Characteristics of Slang, the Creation of Slang, the Classifications of Slang, slang 

as a Language, slang in Media, and Line. 

2.1 Definition of Slang 

Encounters with what is loosely called ‘slang’ in speech or in print are 

ubiquitous. In the UK, ‘well-brought-up’ speakers move easily in and out of slang 

in conversation and the previous reluctance by the print and broadcast media to 

admit slang terms has given way to a tendency to embrace and in some cases to 

celebrate this extremely informal level of lexis (Thorne, 2008 : 2).If this 

relationship of intensive verbal communication exists, slang phenomenom occurs 

in the language. Slang covers words, phrases, meanings of words, etc. commonly 

used in talk among friends or colleagues, but not suitable for good writing or 

formal occasions, esp. the kind used by and typical of only one class of persons 

(Kis, 2007: 241) . 

Dumas and Lighter (2008: 28-30) argued that Slang is a universal 

language because presumably it is found in every language and in every area of 

the languages. Slang is unconventional words or phrases that express either 

something new or something old in a new way. It is flippant, irreverent, and 

indecorous; it may be indecent or obscene. Its colorful metaphors are generally 

directed at respectability, and it is this succinct, sometimes witty, frequently
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Impertinent social criticism that gives slang its characteristic flavor. The 

criteria of slang are (Dumas and Lighter 2008: 28-30): 

a. It lowers, if temporarily, “the dignity of formal or serious speech or writing”; 

in other words, it is likely to be seen in such contexts as a “glaring misuse of 

register.” 

b. Its use implies that the user is familiar with whatever is referred to, or with a 

group of people that are familiar with it and use the term. 

c. It is a taboo term in ordinary discourse with people of a higher social status or 

greater responsibility. 

d. It replaces “a well know conventional synonym.” This is done primarily to 

avoid “the discomfort caused by the conventional item (or by) further 

elaboration. 

A mere vulgarism is not slang, except when it is purposely adopted, and 

acquires an artificial currency, among some classes of persons to whom it is not 

native. The other distinctive feature of slang is that it is neither a part of the 

ordinary language, nor an attempt to supply its deficiencies. The slang word is a 

deliberate substitute for a word of the vernacular, just as the characters of a cipher 

are substitutes for the letters of the alphabet, or as a nickname is a substitute for a 

personal name (Garner, 2003 : 17). 

Although the term "slang" is sometimes used with more or less intentional 

inexactness, and has often been carelessly defined, the notion to which it 

corresponds in general use seems to be tolerably precise. There are two principal 

characteristics which, taken in conjunction, may serve to distinguish what is 
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properly called slang from certain other varieties of diction that in some respects 

resemble it. The first of these is that slang is a conscious offence against some 

conventional standard of propriety (Spears, 2006 : 19). 

There are still many definitions of slang, and none of them defines in the 

same as another. Because what makes different source definition depends on from 

which angle is viewed. However, one important point always mentioned is that 

slang is informal language, informal for it has not been widely and fully accepted 

by a society from all level because it is mostly spoken by young people. 

2.2 The Characteristics of Slang 

There are grounds for seeing slang, diffuse and ill-defined as it is as a 

category, as a particularly interesting aspect of language, both formally in that it 

mobilizes all the morphological and metaphorical possibilities of English. 

Normally, slang has both a high birth and death rate in the dominant culture, and 

excessive use tends to dull the luster of even the most colorful and descriptive 

words and phrases. The rate of turnover in slang words is undoubtedly encouraged 

by the mass media, and a term must be increasingly effective to survive. (Eble, 

2006 : 25-60) 

Civilized cultures and their languages retain many remnants of animism, 

largely on the unconscious level. Slang, then, owes much of its power to shock to 

the superimposition of images that are incongruous with images (or values) of 

others, usually the members of dominant culture (Andersson, 2000 : 78). 

An element of humor is almost always present in slang, for example to call 

‘a hat’, people say ‘a lid’, because puts a hat and a pot-lid are in the same class 
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.Slang delights to curtain (clip, abbreviate, shorten) words as in monk for monkey, 

Looney for lunatic, biz for business, var sity for university. Metaphors are very 

vital and vivid slang, for example, angle-face means boyish looking officer. 

Violent terms are so common in slang. This requires less imagination and less 

imagination and less delicacy of perception, for example, terrible, terribly, awful, 

awfully, horrible, horribly (Partridge, 2003: 67). 

While many slang words introduce new concepts, some of the most 

effective slang provides new expression fresh, satirical, shocking for established 

concepts, often very respectable ones. Sound is sometimes used as a basis for this 

type of slang, as, for example, in various phonetic distortions (e.g., pig Latin 

terms). It is also used in rhyming slang, which employs a fortunate combination of 

both sound and imagery. Thus, gloves are “turtledoves” (the gloved hands 

suggesting a pair of billing doves), a girl is a “twist and twirl” (the movement 

suggesting a girl walking), and an insulting imitation of flatus, produced by 

blowing air between the tip of the protruded tongue and the upper lip,is the 

“raspberry,” cut back from “raspberry tart.” Most slang, however, depends upon 

incongruity of imagery, conveyed by the lively connotations of a novel term 

applied to an established concept. Slang is not all of equal quality, a considerable 

body of it reflecting a simple need to find new terms for common ones, such as 

the hands, feet, head, and other parts of the body. Food, drink, and sex also 

involve extensive slang vocabulary (Baugh, 2003 : 312). 

In short, slang is the most popular when its imagery develops incongruity 

bordering on social satire. Every slang word, however, has its own history and 
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reasons for popularity. When conditions change, the term may change in meaning, 

be adopted into the standard language, or continue to be used as slang within 

certain enclaves of the population. The characteristic of slang into flippant or 

eccentric humor, forced, fantastic, or grotesque meanings; novelty; attempts to be 

vivid, fresh, pungent, colorful and the term slang has rarely been defined in a way 

that is useful to linguists.  

2.3 The Creation of Slang 

Culpeper (2007: 29) argued the formation of slang word is no far different 

from how standard words come into being, there are : 

a) By-affixation—adding affixer to form another word. Affixes are short 

element, which usually do not exist as words in their own right, but are 

tacked on to a root in order to form another word, e.g. undress, recall, 

harmonies, foolish. In slang, the word is reconstituted (to misinterpret a 

period of history). 

b) Back formation—subtracting elements (often affixes) to form another 

word. For example, the word editor appeared before the word edit. In 

addition, the subtracting of the affix or gained the word edit, the verb 

describing what the editor did. In slang, the word is kicker (a person of a 

difficult temper, analogous to the act of kicking). 

c) Compounding—combining words to form another word, for example, 

newborn in slang, the word is junk head (a drug-addict). 

d) Blends—fusing elements of two other words. Classic example include: 

- motor + hotel = motel; 
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- breakfast + lunch = branch; 

- smoke + fog = smog. 

In slang, the word is rugby + soccer = rigger (soccer played to rugby 

rules). 

e) Functional conversion—using one part of speech as another. For example, 

consider to conversion of nouns into verbs: to hand in an assignment. In 

slang the word is to leg it. 

f) Clips—shortening a longer word (usually by removing syllables, for 

example: pantaloons = pants, knickerbockers – knickers, and brassiere = 

bra. In slang, the word is grad = graduate. 

g) Acronyms—combining the initial letter of words or syllables. For 

example, TB = tuberculosis, TV = television, and DIY = do it yourself. In 

slang, the word is A.D. = a drink. 

According to Thorne (2007 : 8-9), slang terms have certain recognizable 

functions: 

1. A slang word may fill a gap in the existing lexicon (e.g. glomp‘ for 

jumping and hugging someone from behind). 

2. A slang expression may be substituted for an existing term, i.e. 

relexicalisation (e.g blamming‘ for exciting; chuffie‘ for chewing gum). 

The motives behind this might be by renaming something, you make it 

yours, and you make it funnier or ruder. 

3. Many slang synonyms or near-synonyms may be invented because ―the 

words in question have an emblematic force over and above their primary 
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meanings. The most significant groupings of terms continue to be in the 

following semantic fields the categories of drunkenness and druggedness, 

of terms of approval and enthusiasm, of insults and pejorative nicknames 

and of expressions relating to sex and partnership. 

In short, Slang can be described as informal, non-standard words or 

phrases, lexical innovations, which tend to originate in subcultures within a 

society.  

2.4 The Classifications of Slang 

Dumas and Lighter (2008 : 14-15) argue that an expression should be 

considered true slang‘ if it meets at least two of the following classifications. It 

lowers, at least for the moment, the dignity of formal or serious speech or writing; 

in other words, it this means that an individual familiar with the expression will 

not find it in the midst of a serious discourse in otherwise standard English except 

for the rhetorical effect of signaling that the speaker or writer is deliberately being 

undignified or intimate with his audience; in those contexts, the use of such 

expression will seem as a glaring misuse of register.  

Partridge (2003: 27-30) divides slang according to the field where the 

slang is used. It can be seen as follows: 

1. Public-House Slang, the characteristics of slang terms on this type are 

cheery, materialistic, but not gross nor cynical, for example, boozer (a 

public-house), second liker (another drink, the same as the first), balloon-

juice (soda-water), and pot o’bliss (a fine tall woman). 
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2. Workmen’s Slang, for example: brass, chips, dust, feathers, brads 

(money); sheep’s foot (an iron hammer); Saint Monday (the favorite day 

of the week); out of collar, want an apron (out of work); screw (salary); 

get a sack (to be discharge), noisily talkative woman (church bell). 

3. The Slang of Commerce; the characteristic of this kind is to abbreviate the 

words, for example: deb. (debentures), ex div. (without the dividend), pref. 

(preference stock), circs. (circumstances), com. (commercial traveler), sec. 

(second), pod. (The Post Office Directory). 

4. Tradesmen’s Slang; many of this type are now jargon, for example: bread 

basket (belly), coal up (to feed), take a trip (giving up a job), chuck a 

dummy (to faint), kick (to seek), real Kate (a kind matron). 

5. Journalism, a little humor is desired here, for example: The thundered 

(The Times), Mrs. Gamp (The Standard), fiery cross (warning of danger), 

jolly utter (intolerable), penny gush (exaggerated writing). 

6. Literary Critics, for example: Balaam-box (to fill up spaces in newspaper), 

blue roses (something unobtainable), forest of fools (the world), 

lamartinism (goody-goody writing), not enough written (insufficiently 

polished in style), scripturience (the itch or rage for writing), sun-clear 

(obvious). 

7. Publishers and Printers, for example: mag (a magazine), O.P. (out of 

print), permanent pug (the door-porter), yellow backs (cheap two shilling 

editions of novels), to ghost (to write), to vet (to revise), bitched (ruined), 
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bridges and no grasses (secret), codocity (stupidity), cod. (a fool), grasses 

(shouted, said), T.O. (turn over). 

8. The Law, for example: six and eight pence (a solicitor-whose fee used 

often to amount to that sum), ambidexterity (one that take fees from both 

plaintiff and defendant), pettifogger (a little dirty attorney), crump (false 

witnesses), trounce (to punish by course of law). 

9. Medicine, initials, abbreviations, and euphemism are the characteristics of 

this type, as the tendency of medical persons to clothe their actions, words, 

and prescriptions in mystery, for example: D.D.A. (the Dangerous Drug 

Act), C.S.M. (Cerebrospinal Meningitis), TB (tuberculosis), med.lab. 

10. The Church, for example: candle shop (a broad church), dolly worship 

(Roman Catholic religion), holy joe (the shallow, circular-crowed hat 

worn by clergymen), taits (moderate clergymen). 

11. Parliament and Politics, for example: cabbage garden patriots (cowards), 

dish (to overcome), disguised public house (a workmen’s political club), 

make all right (by promising to pay for a vote), old gang 

(uncompromising), free breakfast table (free of duties), go on the dole (to 

receive unemployment benefit), to axe (to cut down expenses). 

12. Public Schools and Universities, schools and universities are the important 

source of slang. Mostly because students seem to feel an imperative 

necessity to avoid everyday vocabularies like throw, put, run, etc. Rather, 

they will use we bashed, give a biff, we swatted, etc. This kind of slang is 

characterized by the addition of a hocus pocus syllable either to the 



18 
 

 
 

beginning or the end of every word like cutie from cute and sweetie from 

sweet. Another characteristic is the addition of suffix –er to every sot of 

word, as in fresher (freshman), Deanery (the Dean), brekker (breakfast), 

leccer (lecture), eccer (exercise), canoer (cano), etc. 

13. Society, novelty as leisure of society is the characteristics of this type. 

There arises a kind of special vocabulary, which is constantly changing 

with the changing of fashions. But this fashionable kind of slang can be 

understood easily. For example: jolly (cheer), dressed to kill (wearing) 

14. Art, the artistic slang is fun. For example: artistic merit (a satirical way of 

saying that a portrait is flattering), signed all over (said of a good picture 

which instantly reveal its creator in every inch). 

15. Cockney Slang, well known as the slang of Londoners. The term 

'Cockney' rhyming slang is generally applied to the expansions to indicate 

the rhyming tyle; though arguably the term only applies to phrases used in 

the East End of London. This slang is characterized by a very pronounced 

accent. For example: the change of th to f or v, as in fing for thing, farver 

for farther; the vowel-sound change from ou to ah as in abhat for about; 

and the most marked change of vowel sound is that for ei for ai or ay as in 

dyly for daily. In this type, words are written in they way they are 

pronounced, like wassap? for what’s up? 

16. Publicity, characterized by catchy phrases and rhymes, for example: Don’t 

worry, use Sunlight (soap), That’s Kruschen feeling (Kruschen Salts), 

Grateful and comporting (Epp’s cocoa). 
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17. The Theater, characterized by apt and striking passage, for example: acting 

lady (an incapable actress), Early Turner (an inferior music-hall artist), 

tabs (an ageing woman). 

18. Sports and Games, many slang words from this type have already 

incorporated in standard speech, for example: bally (very large), do in (to 

risk), rot-funk (panic), sitter (an extremely easy catch), tapped (hit), 

heavily grassed (felled). 

19. The Turf, this type is mostly about horse racing, for example: get right 

(trod cure horse), lifter (a horse much given to kicking), tinman (a 

millionaire), up (riding), two-buckle horses (tubercular horses). 

In short, slang implies that the user is familiar with the referent, or with a 

group of people (less statusful or less responsible class of people) who are 

familiar with the expression and use it. It is a tabooed term in ordinary discourse 

with persons of higher social status or greater responsibility. However, taboo 

language might vary depending on the situation as well as the time period or 

culture. It is used to replace a well-known conventional synonym. 

2.5 Slang as a Language 

Slang is used by all kinds of groups of people who share situations or 

interests. Crystal (2006 : 18-25) defines a variety of language as a system of 

linguistic expression which use is governed by situational factors: such system 

includes speech and writing, regional and class dialects, occupational genres, 

creative linguistic expression, etc. Varieties of language are systematic and 

predictable, meaning that we can expect to a certain extent how people froma 
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particular region will speak (e.g. Liverpool English), how lawyers will write (legal 

English),or how television commentators will present a type of sport. However, 

ifan important element of the situation changes, it motivates a change in the 

language people use as well, which is caused by the sociolinguistic expectations 

of interlocutors and people ‘swishes to behave conventionally. Either there are 

strict rules about what kind of language we may use in a certain situation, or there 

is an element of choice when we can choose, for instance, whether to use a formal 

or an informal tone. 

Alfredo Niceforo (in Partridge, 2000: 6) explained why people speak slang 

into 15, they are: 

a. In sheer high spirit, in playfulness or waggishness, 

b. To lend an air of solidity, concreteness, o the abstract, 

c. To speak or write down to an inferior, or to amuse a superior public, 

d. To be different, to be novel, 

e. To be picturesque (either positively or negatively), 

f. to be unmistakably arresting, even startling, 

g. for ease of social intercourse (not to be confused or merged with the 

preceding), 

h. to induce either friendliness or intimacy of a deep or a durable kind (same 

remarks), 

i. to show that one belongs to a certain school, trade or profession, artistic or 

intellectual set or social class, 

j. to be secret, 
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k. not to be understood by those around one, 

l. as an exercise either in wit and ingenuity or in humor, 

m. to escape from clichés, or to be brief and concise, 

n. to enrich the language. 

2.6 Slang in Media and Internet 

Same as Internet language, Internet slang is not homogenous, and 

therefore standardized definition cannot be provided. According to (Jones, 2006 : 

12), Internet slang is the broad definition given to almost any acronym or 

abbreviation created to eliminate keystrokes online. However, this definition 

seems to be rather limiting since it refers to only acronyms and abbreviations. 

Thorne (2007 : 11) provides a more inclusive definition when he talks about cyber 

slang as informal, abbreviated or humorous terms used in online communication. 

Furthermore, according to Thorne (2007 :12), internet slang consists of a 

number of different ways of speaking, sub-languages, expressions, spelling 

techniques and idioms that have obtained most of their meaning on the Internet. 

These different kinds of language can be either known as Line, Instagram, Path, 

Twitter, Facebook, blogs, SMS, and Internet forum. On the other hand, some 

definitions appear to be too broad. Slang terms, acronyms and abbreviations as 

used in websites, on media social like Line, Instagram, Path, Twitter, Facebook, 

blogs, SMS, and Internet forum. Some sources go even further and include 

misspellings as well for instance, Coin refers to of Internet slang as everything 

from abbreviations to portmanteaus, to purposefully misspelled words. In social 

media like Line, Instagram, Path, Twitter, Facebook, blogs, SMS, and Internet 
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forum and magazines, as well as in other written mediaslang language is also 

applied to attract the readers, slang language in lyrics of songs also is applied to 

attract the listeners. 

2.7 Line 

Line (styled "LINE") is a proprietary application for instant 

communications on electronic devices such as smartphones, tablet computers and 

personal computers. Line users exchange texts, images, video and audio, and 

conduct free VoIP conversations and video conferences. Line was designed by 15 

members of NHN Japan, a subsidiary of the Korean Internet search giant Naver, 

composed of Korean, Japanese, Chinese and American engineers. It thus shares 

the same symbolic green color of Naver. The idea of Line communication system 

was proposed to NHN Japan by Lee Hae Jin, the Chief Strategy Officer of NHN, 

now renamed to Naver Corporation. Line is very popular especially for netizen 

(De Vaney, 2014 :1) . 

Line is an application that works on multiple platforms and has access via 

multiple personal computers (Windows or Mac OS). The application will also 

give an option of address book syncing. This application also has a feature to add 

friends through the use of QR codes, by line id, and by shaking phones 

simultaneously. The application has a direct pop-out message box for reading and 

replying to make it easy for users to communicate (Josh, 2012 : 1). It also can 

share photos, videos and music with other users, send current or any specific 

location, voice audio, emojis, stickers and emoticons to friends. User can see a 

real-time confirmation when messages are sent and received or use a hidden chat 
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feature, which can hide and delete a chat history after a time set by the user. The 

application also makes free voice and video calls. Users can also chat and share 

media in a group by creating and joining groups up to 200 people. Chats also 

provide bulletin boards on which you can post, like, and comment. This 

application also has timeline and homepage features that allow users to post 

pictures, text and stickers on their homepages. Users can also change their Line 

theme to the theme Line provides in the theme shop for free or users can buy other 

famous cartoon characters they like. Line also has a feature, called a Snap movie, 

which users can use to record a stop motion video and add in provided 

background music. Line also has the possibility to create "Hidden Chats", giving 

the user the ability to set a timer after which messages disappear from both 

involved devices and Line servers (Akimoto, 2013 : 3). 

Line features a Sticker Shop where users are able to purchase virtual 

stickers depicting original and well-known characters. The stickers are used 

during chat sessions between users and act as large sized emoji. Users can 

purchase stickers as gifts, with many stickers available as free downloads, 

depending on country availability. Purchased stickers are attached to an account 

and can be used on other platforms. New sticker sets are released weekly. Line's 

message stickers feature original characters as well as a number of popular manga, 

anime and gaming characters, movie tie-ins, and characters from Disney 

properties such as Pixar. Some sticker sets, such as those that celebrate special 

events like the 2012 Summer Olympics, are released for only a limited time. 
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Default stickers were designed by South Korean artist, Kang Byung-Mok, also 

known as illustrator Mogi (Martin, 2012 :2). 

 


