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CHAPTER III 

RESEARCH METHOD 

Following the previous chapters, this chapter discusses about the research 

design to conduct the research. In this chapter, the researcher explains some points 

namely: research design, population and sample, data collection and data analysis. 

3.1 Research Design 

Research designs are a certain method or step of process in research such as 

data collection, data analysis, and report writing (Creswell, 2012). Research design 

is important to be planned since it shows how the research is executed. This research 

is intended to describe the student’s perception on pop music in learning English 

language and to find out the reason of students listening to pop music while learning 

English language. A mixed method was used as a research design in this research. 

Mixed method is combination method that both quantitative and qualitative data are 

used (Zohrabi, 2013). According to Ary, Jacobs, Saronsen & Razavieh (2010), 

quantitative research apply objective measurement in collecting numeric data that 

are needed. Furthermore, quantitative research was used to find out the percentage 

of the student’s perceptions on pop music toward English learning. In the other 

hand, qualitative research focuses on organizing and explaining the data, it contains 

of respondent’s definition or explanation (Cohen, Manion & Morrison, 2007). In 

this research, qualitative research was used in giving description of the reasons of 

the student’s perception on pop music toward English learning. 
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3.2 Population & Sample 

A population is a total number or all members of a group or class, while a 

sample is part of population that is observed (Ary, Jacobs, Saronsen & Razavieh, 

2010). The population of this research were students of 2015 ELED UMM. The 

sample that is taken for this research were 30-35 students of 2015 ELED UMM 

from Class A that are choosen by using cluster sampling. Cluster sampling does 

noy take the unit from an indivual, but from a group of individual that is naturally 

together (Ary, Jacobs, Saronsen & Razavieh, 2010).  2015 ELED students of Class 

A were considered as the appropriate respondents to be the participants in this 

research because they learn English language more than other department. In the 

other hand, the more time and material that they study about influence the variety 

of the strategy in learning. 

 

3.3 Data Collection 

According to Creswell (2012), data collection is the procedure to identify 

subjects or object to be studied and collect the information from a variety ways and 

sources. The way of gathering the information could be observation, interview, test 

and many more. Every research has their appropriate method in collecting the data 

which is based on the purpose. In this part, the technique, the instrument, and 

procedure would be explained. 

Technique is the way of the researcher collects the data such as observation, 

test or questionnaire and interview (Harmon & Morgan, 2001). In collecting the 

data, Questionnaire was used in this study. According to Pandey P. & Pandey M. 

M. (2015), the questionnaire is a structured design which purposes to get certain 
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information of specific questions which is distributed to the respondents. Close-

ended questionnaire was an appropriate technique in collecting data of the student’s 

perceptions on pop music toward English learning because it gives more spesific 

answer and easier to apply. Then, open-ended questionnaire is good to answer the 

research problem of the reasons of the student’s perception on pop song music in 

learning English because it provides detail answers.   

Instruments are the tool of doing research, for example questionnaires, 

interviews, observation, tests, field notes, accounts, documents, personal 

constructs, role-play (Cohen, Manion & Morrison 2007). The instruments of this 

research were questionnaire and observation. Questionnaire which was used was 

close-ended questionnaire combined with open-ended questionnaire. The type of 

the close-ended questionnaire was likert chart. Likert chart is attitude assessment 

through giving respond to the topic or situation, whose responds are given by 

choosing strongly agree, agree, disagree and strongly disagree (Ary, Jacobs, 

Saronsen & Razavieh, 2010). The questionnaire was construdted by the reasercher. 

It helps the researcher to collect the data of percentage of the student’s perceptions 

on pop music toward English learning.  

To collect the data, the researcher did several steps as follows:  

1. Constructing the questionnaire based on research problems. 

2. Making an appointment with the respondents.  

3. Distributing the questionnaire to the respondents. 

4. Taking the questionnaires that have been completed by the respondents. 
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3.4 Data Analysis 

After collecting the data, the researcher began to analyze and identify the 

data. The steps of the data analysis could be mentioned as follows:  

1. Dividing the data based on the research problems. 

2. Classifying each answer based on the questionnaire and scoring the 

answer of each individual. The way of scoring below was taken from 

Ary, Jacobs, Saronsen & Razavieh (2010)  

Table 3.1 Scoring of Positive Sentences 

Criteria Statement 

Number 

 Score 

SA A N D SD 

Positive 

Sentences 

1, 2, 3, 4 

(music in 

learning) 

7, 8, 9, 10 (pop 

music in 

learning) 

5 4 3 2 1 

 

Table 3.2  Scoring of Negative Sentences 

Criteria 
Statement 

Number 

 Score 

SA A N D SD 

Negative 

Sentences 

5, 6 (music in 

learning) 

11 (pop music 

in learning)  

1 2 3 4 5 

 



20 
 

Positve sentence is a statement that agree or give an appropriate 

respon to the  objects. Negative sentece is an opposite of the positive 

sentence that present the statement of disagree to the objects. 

3. Analyzing the mean attitude score of each indivual. 

Mean attitude score = Total score/number of items (Ary, Jacobs, 

Saronsen & Razavieh, 2010) 

4. Classifying the result of the data. The structure below was taken from 

Ary, Jacobs, Saronsen & Razavieh, 2010. 

Table 3.3 Criteria of Score Perception 

Range Score Criteria of the Score 

Score < 3 Negative Perception 

3 Neutral 

Score > 3 Postitive Perception 

 

5. Classifying the answer of open-ended questionnaire based on the 

research problem 

6. Verifying and interpreting the data 

7. Drawing conclusion  

 


