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CHAPTER II 

REVIEW RELATED OF LITERATURE 

In this chapter, the researcher would like to explain briefly the 

underlying theory relevant to the research objective; Language style, the 

kinds of language style, Vlog as literary work, and kinds of vlog.  

2.1 Language Style  

 People in this world have different ways when they are speaking 

that called as style. According to Eckert & Rickford (2001), style is 

everyting as context which is releted to varieties for social linguistic. They 

also stated that style changes freely of others competence of socially 

meanig full variation. Language Style is a particular manner of expression 

to communicate. Besides, Wardaugh  (2006) stated that language variation 

is a way for people to speak formally or informally depends on the certain 

situation. Therefore, language has many styles that will be used for some 

people in certain occasions.  

Meanwhile, according to Akamajian, et.al (2001), language style 

has relationship with language variation. Both of them are almost the same 

language variety in talking about varieties of language. On the other hand, 

language style is the way to show our expression whether in formal or in 

informal situation. They talk about how people can communicate by using 

their own style. In addition, language variation is used to express and 

reflect social factors. Then, according to Wardhaugh (2006), language 
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variation is one way of characterizing in certain variations that speakers of 

a particular language sometimes speak in different dialect of that language.  

2.2 The Kind Of Language Style 

There are five styles that classified by Joos (in Mesthrie, et.al 2000). 

a. Frozen  

Frozen style or oratorical style is the most formal style. it is often 

used in formal situation such as in formal ceromonies, court, and state 

documents. 

b. Formal  

According to Mandell and Kirszner (2003:17), formal style is used 

at special occasions that call for dignity and seriousness. It does not 

use constructions. It always strives for absolute grammatical accuracy. 

Generally, formal style often uses in the formal events and talks about 

the serious problem like in the formal speeches and official meeting. 

Riboni (2017) gives example, “Thank you so much for watching”, 

“Good luck”. 

c. Consultative 

In using this style, the speaker supplies background information 

which assumes that the hearer needs to have it in order to understand 

what the speaker meant. Then, consultative uses in some group 

discussion, regular conversation at school, companies, trade speech 

conversation, etc. Riboni (2017) gives example, “And that is my 
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finished look.”, “I have no idea why I‟ve got this colour in the middle 

of blues and greens. Don‟t ask!”, “It‟s not super creamy, which is good 

because it means it doesn‟t crease”. 

d. Casual Style.  

Casual style is conversation usually happened between two friends 

on cafetaria or classroom. Joos (in Mesthrie, et al.: 2000) stated that 

casual style is typical informal speech that is used by people in 

conversation. 

Riboni (2017) gives example, “I‟m gonna zoom in......”, “And 

voilà, we‟re done.” 

e. Intimate style 

This style is a style among intimate members of a family or friends 

that do not need complete language with clear articulation. It is enough 

to use short utterances. Riboni (2017) gives example, “Yes, honey.”, “I 

love you.” 

According to Mandell and Kriszner (2003), divides language style 

into four categories, they are slang, colloquial, formal, and informal 

style. It is the way for express our own way to communicate with other 

person.   

f. Colloquial Style 

Colloquial style is the style that relatively uses short simple 

sentences, often incomplete grammatical form like a generous use of 
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constructions (I‟ll, we‟ve, didn‟t, can‟t), clipped words (cab, exams, ads, 

phone, etc), and the omission of relative pronouns (who, which, that), a 

simplified grammatical structures, a personal or familiar tone which tries 

to create the impression of speaking intimately to the reader and usually 

use slang.  

e. Slang Style 

Slang style refers to the more casual and informal situation. It 

consists of informal words that are use by teenagers or youth and certain 

group of people. Slang expression is affected by the speakers that used this 

kind of style. It may changes frequently. Some of the words are 

remarkably return and also some of them are not return. At the same time, 

the existence of slang vocabulary is never constant.  

f. Informal Style 

Kirszner and Mandell (2003), states that informal style is often 

used in writing tests, informal essays. Reports can also be written in this 

way. In other words, the informal style is usually not following official or 

established rules and methods.  

2.3 Vlog  

In this part, it be discussed definition and kinds of Vlog. 

2.3.1 Definition  

 Taken from the word blogging, online diary entries, which have 

been around since the rise of the internet in the Nineties, vlogging (now 
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adopted in the Oxford English dictionary) is the act of recording news and 

opinions about a particular subject via video and publishing this recording 

online.  

Vlogging can be as simple as talking into a camera about your 

interests or daily activities to filming advanced sketches, parodies, music 

videos, tutorials, short films and much more. Since its inception, vlogging 

has evolved into a fully fledged entertainment form and has created an 

entire YouTube community of enthusiastic vloggers and their fans.  

According to Aisyah (2017), the most viewers of vlog in Indonesia achieve 

233 million. She also stated that vlog can be media to entertain and give 

knowledge to the viewer. Therefore, there are many interesting contents to 

watch. One of the interesting contents on YouTube is about beauty and 

lifestyle.  

According to N.S. Bolotnova (2012), video blog can be placed among 

both monological and dialogical genres by types of linguistic realization, 

and only among dialogical ones due to its address to collective audience. 

2.3.2 Kind Of Vlog  

There is a lot of variety in video blogging, Those are personal, 

humour, fashion & beauty, travel, and science & education.  

a. Personal  

A lot of vloggers talk about their lives. A video can be as simple as 

speaking about an issue, or a problem you have encountered recently. At 
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its heart, the appeal of this kind of video is to identify and bond with the 

creator. Their lives may reveal parallels with our own, present lessons or 

warnings, or just cheer us up after a bad day. The level of access vloggers 

grant to their audience can be extremely intimate, with some famous 

vloggers documenting their home life, past traumatic experiences and even 

sexual habits. By contrast, some never share as much as their surname. 

Every video creator must make their own decisions about the level of 

openness they are comfortable with and consider them carefully, as 

YouTube is a public global platform. If you‟re an open book, however, 

sharing your experiences might be one of the most rewarding projects 

you‟ve ever embarked on. 

b. Humour  

YouTube is a brilliant outlet for comedians, and some treat 

vlogging like a stand-up gig. Subjects are as wide-ranging as current 

affairs, anecdotes, trending topics or just nonsense. What matters is that it 

is presented with flair, energy and comic timing. Some comedy vloggers 

shoot „in character‟ as a fictional person or exaggerated versions of 

themselves, and experiment with other conventional elements of vlogging. 

Though in all areas of vlogging you find creators who either tightly script 

every word or improvise on the spot, in comedy the two are married like 

nowhere else. Observational comedy might be delivered without 

preparation or only a loose structure, and character-driven content can be 

an improvised stream of consciousness or a perfectly worded monologue. 
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Editing is also an important factor, as humour often comes down to pace, 

and a seasoned editor can make the difference between a comedy hit and 

bombing on a global stage. 

c. Fashion & beauty  

On YouTube, beauty gurus and fashionistas, from amateurs 

(simple fan reviews of a new product or clothing line) to pros (top-selling 

magazines, fashion journalists and bloggers) are finding huge audiences. 

The scale and format of fashion vlogs can range from simple spoken 

reviews to big-budget fashion shoots modelling a new outfit, and often use 

production and editing techniques that resemble those you see in glamour, 

advertising or music videos. For very popular beauty vloggers, the lines 

between glamour, review and advertising can blur. Top designer brand 

endorsements are common, and some vloggers even have their own beauty 

ranges, clothing lines or modelling contracts. For designers, lifestyle 

vloggers represent a more genuine, direct and effective way to inform 

audiences about products than traditional advertising. They try to maintain 

strong relationships with the YouTube community, because their opinions, 

and those of their audiences, matter. Lifestyle, health, fashion and beauty 

continue to grow on YouTube. Although much of this is geared towards 

female viewers, there‟s a growing number of male-oriented vlogs entering 

the scene. 
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d. Travel 

  Some of the most interesting journeys of this decade are happening 

on the internet. Vlogging offers a unique opportunity to travel alongside 

someone as they explore the world, and experience some of the more 

spontaneous moments a television production might miss. Modern video 

cameras can be as small as ring box, or come built into your smartphone, 

so a modern explorer doesn‟t need to fly with masses of equipment and a 

crew. Vloggers can travel light with just some clothes, a skateboard and a 

tiny camera. What we may lose in image and sound quality we make up 

for in connectedness. Some of the best travel vlogs are at times the perfect 

blend of documentary filmmaking and honest, personal reflection. Pictured 

on the top-left is Louis Cole, a successful travel vlogger. He spends most 

of his year bouncing all over the world, uploading daily. 

e. Science & education 

  Schools, charities and institutions have a hard time reaching young 

audiences online, but YouTubers don‟t, and a few passionate voices are 

leading an educational revolution by making it accessible. Vloggers 

accomplish this by breaking it down into easily digestible videos, 

encouraging discussion, filming impressive phenomena, or simply 

showing enthusiasm. The structure of a classroom isn‟t always the most 

interesting, but good educational vloggers fill that gap by being 

themselves: excitable, engaged and entertaining. Science and educational 

programming is so popular that YouTube itself has funded projects like 
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„SciShow‟ and initiatives like YouTube Space Lab, which partnered with 

NASA, the European Space Agency and Japan Aerospace Exploration 

Agency to record experiments on the International Space Station. The best 

vloggers inspire a love for learning you didn‟t know you had.  

Based from the kind of vlog, Zoellas vlog is catagorized into 

beauty and life style vlog.  

 


