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CHAPTER I 

INTRODUCTION 

 This chapter presents the discussion about the research background, 

research problem, research objective, research significance, scope and limitation 

of the research, and definition of the key terms. 

1.1 Research Background 

Youtube becomes popular social website in the world. Every people exactly 

know what Youtube is. In Youtube, people can see many interesting video and 

they can upload their own video to the Youtube. It is because YouTube is the 

first social website which gives permission to the users in the world to upload 

their video to the web Asadi, (2015). Besides, Brower in  Casabianca (2016) said 

that YouTube becomes the most popular site for watching and posting on the 

web. Millions of users around the world have created accounts on the site that 

allow them to upload videos that anyone can watch. Ariew 2057 in Casabianca 

(2016) stated that over  30 million visitors each month watch and upload on the 

web. Every minute of every day, more than 35 hours of video is uploaded to 

YouTube. People who uploaded their video to the Youtube are called as video 

blogger or vlogger.   

Vlogging can be as simple as talking into a camera about your interests or 

daily activities to filming advanced sketches, parodies, music videos, tutorials, 

short films and much more. Since its inception, vlogging has evolved into a fully 

fledged entertainment form and has created an entire YouTube community of 
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enthusiastic vloggers and their fans.  According to Aisyah (2017), the most 

viewers of vlogger in Indonesia achieve 233 millions. She also stated that 

vlogger can be media to entertain and give knowledge to the viewer. It is 

because there are many interesting contents to watch in Youtube. One of the 

interesting contents on YouTube is about beauty and lifestyle.  

As an object in this research, the beauty vlogger on YouTube is focused on 

Zoellas vlog in https://www.youtube.com/user/zoella280390. In that channel  we 

can see many Zoellas vlog and we can learn many languge styles that Zoellas 

used on that Vlog. Zoellas is one of the biggest YouTubers in the world. The 

British 27-year-old began her YouTube career as a fashion and beauty guru in 

2009 but has also branched out into more traditional style vlogs (Tayla, 2017). 

Beside, According to Cara McGoogan, 2017 Zoella has attracted more than 12 

million subscribers on her main YouTube channel and 4.8 million on her second 

since, as well as signing book deals and becoming an ambassador for MIND and 

the National Citizen's Service . According to Asadi Aaron, 2015 she now 

becomes the star in all kinds of videos including homeware hauls and challenges 

with other YouTube friends. She becomes the star in Youtube because her 

language that she used.  

Language style is one of the challenging aspects of sociolinguistic variations 

(Allan Bell in Nikolas Coupland, 1997).  Besides, according to Wardaugh  

(2006), people can speak formally or informally depends on the certain situation. 

Furthermore, according to Coupland (2007), people use some particular 

linguistic in particular situation. From the statement above, it can be concluded 

https://www.youtube.com/user/zoella280390
https://pmyb.co.uk/author/taylamg/
https://www.telegraph.co.uk/authors/cara-mcgoogan/
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that people will speak formal or informal depends on the particular situation. In 

Zoellas videos, she used different style in language when she talks about beauty 

in Youtube.  

There are three previous examples of research which are related to the 

present research. The previous researches were conducted by Hajam, Hafif H. 

(2014), Mardiana,  Putri, (2015), and Arini Octaviana Haqqo (2016).  

The first research was conducted by Hajam, Hafif H. (2014). “The 

Language Style Used by Mario Teguh in His Motivational Pictures about Love”. 

It deals with Language style based on diction, language style based on sentence 

structure, motivational picture. Besides, the second research was conducted by 

Mardiana, Putri, (2015). “Language Style Used in Beauty Product 

Advertisements of GADIS Magazine”. The writer found all of the types of 

language style based on sentence structure. They stated that the parallelism style 

and the occurrence are  mostly used. Then, the last research was conducted by 

Octaviana Arini Haqqo. They stated that there are several styles of 

advertisement found in the Jakarta Post advertisement, such as hard sell, soft sell 

style, and straightforward style.  

The current research is conducted to know what types of language style that 

are used by Zoella in her beauty vlog. Besides, this research is conducted to 

know which language style is majorly used. Therefore, the researcher attempts to 

conduct this research entitled “Language Style Used By Beauty Vlogger On 

YouTube. 
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1.2 Research Problems 

This research is concerned with Language Style Used By Beauty Vlogger 

On Youtube. Based on the background above, the research questions are 

formulated as: 

a. What are the language styles use by beauty vlogger on youtube? 

b. What types of language style are more frequent? 

1.3 Research Objectives 

This research is aimed to investigate: 

a. To know the language style use by beauty vlogger on youtube. 

b. To know which types of  language style that used by beauty vlogger on 

youtube are more frequent one. 

1.4 Research Significance 

The result of this research is expected to have some usages either 

practically or theoretically which can be used for teachers, students and other 

reseachers: 

a. Theoretically  

 This research can provide an understanding of language style.  

 This research can support the theory, such as casual/informal style is the 

most frequent one in Zoellas vlog.   
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b. Practically 

 The result of this study can be used as reference in sociolinguistic study.  

 The learners are able to differenciate the type of language style.  

1.5  Scope and Limitation of the Research 

The scope of this research is language style used by beauty vlogger on 

YouTube it can be accessed in https://www.youtube.com/user/zoella280390 

performed by Zoellas Vlog.  It includes positive, negative and interrogative 

sentence. The vlog topic limitation is everyday life or daily activity on 2016 . 

The limitation of this research is Zoellas vlogger on YouTube under the tittle 

“Bronzed Nude Summer Makeup Look”. 

1.6 Definition of the Key Terms 

   In order to avoid some terms used in this research, the researcher needs to 

define as follows: 

Language style : People can speak formally or informally depends on 

the certain situation (Wardaugh 2006). From the 

statment above, language style can be defined as a set 

of language that people will use formally or informal 

depends on the particular situation.   

Vlog  : According to Vlogger Gear 2017, vlog  is video that 

are uploaded  to a youtube by a vlogger. In this 

https://www.youtube.com/user/zoella280390
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statment,  we can concluded that vlog is video blogger 

on youtube that uplouded by a person who is vlogger. 

Beauty Vlogger : Beauty vlogger is a person who is the most 

updated beauty tips such as makeup tutorial, hair 

style tutorial, and reviews of beauty product on 

youtube (Shruti Sen, 2018). From the statment 

above,  that beauty vlogger is a person who upload 

their video on youtube especially about beauty 

tutorial and beauty product.  

Youtube  : YouTube is the first social website which gives 

permission to the users in the world to upload their 

video to the web. Aron Asadi (2015). From the 

statement above, it can be conluded that youtube is 

one of social website that people can upload or 

share their video.   

 


