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CHAPTER II 

REVIEW OF RELATED LITERATURE 

In this chapter, the researcher would like to explain briefly the underlying 

theory relevant to the research objectives. The basic theories covered the 

understanding of Instagram Social Media, and word formation processes. 

2.1 Instagram as Social Media 

 Instagram is the best social media social for photos and video sharing 

which is created on October 2010 by Kevin Systrom and Mike Krieger. From the 

beginning, Instagram is plant to be a victorious application. In reality, just 2 

months after its launch, Instagram has 1 million users and has been growing ever 

since. To increase user appeal, Instagram also offers various filters for photos and 

videos which let users edit their post in order to make the post more beautiful, 

interest, and has a high quality. In 2012, Instagram was purchased by Facebook 

where it is increasingly delivering Instagram to the forefront of the popularity of 

social media because Facebook has produce the references and the ability to 

enlarge the site. After nearly a year after being purcashed by facebook, Instagram 

reaches 150 millions monthly active users and becoming an important 

achievement for Instagram. In fact, the number of achieved users is faster than the 

number of users obtained by Facebook, Pinterest, and Twitter. Instagram is 

popular in various societies, age groups, and businesses industry whether for 

personal use or for business marketing purposes. Instagram becomes a superior in 

social media activities. Herman (2014) states that connecting the users with their 
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friends, family, colleague, and other users with same interest through photos and 

videos sharing.are the intention of Instagram. 

  

2.1. 1 Instagram Features  

 Instagram was designed for mobile use with intention that users would 

take photo and video on their mobile phone then, upload the pictures or videos 

directly through the Instagram app. According to Islami (2017), there are some 

terms Instagram panel in order to make the users comfortable and interested. 

They are Followers, Instagram Stories, Direct Message, Uploading Photos and 

Videos, Edit Photos, and Caption with the following explanation. 

a. Followers  

Person who follows to the Igers’s social media account in order to receive 

that individual’s updates. 

b. Instagram Story  

Instagram Story is daily photo and video sharing on Instagram. It was 

launched on August 2016. The photo and video shared in Instagram Story are 

only can be viewed once 24 hours. The story also will not appear on Instagram 

profile grid. It will appear on the top of feed in Home panel. On January 2017, 

Instagram added live videos to Instagram Stories that let users create and share 

videos live with up to an hour. 
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c. Direct Message (DM)  

Direct Message (DM) is used to send a private message to somebody. 

Nobody can see the message be sides the user and the receiver. 

d. Uploading Photos and Videos  

Instagram’s main usage is uploading and sharing photos or video with other 

users. Photos or videos which you want to upload can be obtained directly from 

Instagram camera or take photos or videos in galery on mobile. In addition it 

basic function is to share photos and videos, Instagram try to improve the video 

quality. Instagram changed the video restriction time from 15 seconds to 60 

seconds. 

e. Edit Photo  

Instagram users are able to edit photos before it is uploaded by adding 

filters, in order to make photos more beautiful. Instagram offers forty photo filters 

that users can use. Examples of some filters are Juno, Ludwig, Mayfair, etc. 

f. Captions  

Before uploading a photo or video, users can add a short or long description 

and introduce that post based on the user thinks about that post. In introducing the 

post, the users can use 4 part of caption. There are emoticons, aroba (@), verbal 

expression, and hashtag (#). 

First is emoticon. It is derived from emoticon. This is used to express what 

the user feels about the post. Second is arroba with the (@) symbol at the 
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beginning. Just like Twitter and Facebook, Intagram also has a feature that allows 

users to mention other users by adding (@) and entering Instagram’s user account 

name. Third is verbal expression. Verbal expression is the way the users explain 

about photo or video by giving verbal expression. Fourth is hashtag (#). As cited 

in (Herman, 2014) A hashtag is (#) tag used to describe topics on social media and 

it gives an indication what the post is about. They help people to search, find 

photos and videos, and also add a photo or video to current trends. It is also 

searchable. As this research is focusing in the Instagram’s hashtag, therefore the 

further description about hashtag will be explained in the following part. 

2.1.2  Instagram Hashtag (#) 

According to Herman (2014), Instagram Hashtag (#) is tag which is used to 

describe topics on Instagram social media networking and it gives an indication 

what the post is about. Hashtag is the symbol (#) that placed before a word or 

phrase which all runs together without space. The use of hashtag is different 

between one person to another, it is depend on what they need by using the 

hashtag (Campbell, 2018). Hashtag is a label for content. It helps others who are 

interested in a certain topic, quickly find content on that same topic. Hashtags are 

used mostly on social media sites.  They rocketed to fame on Twitter.  But now, 

people can use hashtags on other social platforms, such as Facebook, Pinterest, 

Google+, and Instagram. Anyone sharing content on a relevant topic can add the 

hashtag label to their message.  Others searching for that topic, can search for that 

label to find other messages on that same social media platform. Hashtags are 
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simple things.  There were just a few technical requirements to know. Those were 

presented as follow: 

a) No Spaces Allowed 

A hashtag can be a single word, an abbreviation, an invented 

combination of letters and numbers, or a phrase.  If it is a phrase, there 

can be no spaces between words.  All letters and numbers must run 

together without spaces in a hashtag.  

b) Start With the # Symbol 

To create one, start with a hashtag symbol (#) and follow it directly 

with letters and sometimes numbers.  Fun factoid:  depending on 

where you are in the world, the symbol # is called various things.  In 

the United States and Canada, it is called a number sign or sometimes 

a pound sign. But in other places, such as the United Kingdom and 

Ireland, that # symbol is called a hash sign.  So you see, that’s how 

these labels came to be called “hashtags.”  In essence, a hashtag is a 

label that consists of a word or phrase tag with a hash symbol in front 

of it. 

c) Create Your Own Hashtag  

Anyone can create a h ashtag. People  created numerous hashtags over 

the years. Usually, people add it to the end of messages.  But they 

could add it anywhere in the message that makes sense, as long as it’s 

readable. 
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d) Make Hashtags Unique 

There is no hashtag police.  So technically, there is nothing stopping 

people from using a hashtag. But doing so will cause confusion, or 

worse, be seen as an attempt to hijack a discussion just to gain 

attention.  If the hashtag you want is in use, it’s best to go back to the 

drawing board. Don’t forget to check usernames, too.  Make sure your 

intended hashtag is not the same as an existing username on a social 

network.  Here again, it may cause confusion to use a hashtag. 

e) Make Hashtags Easy to Remember and Understand 

Keep hashtags as short as possible. That’s especially important for 

Twitter where you have a limited character count.  It’s best if a hashtag 

is an understandable word. Hashtags that are long, hard to pronounce 

or hard to remember, will be hard for people to use, too.  

According to Yunanto et al., (2016), there are some functions of hashtag that 

are familiar in society, they are : (a) Hashtag as an alternative for Television 

ratting, (b) Hashtag for Instagram project, (c) Hashtag for product branding, (d) 

Hashtag for read the news, and (e) Hashtag for personal branding. The 

explanations are follows. 

a) Hashtag as an alternative for Television rating  

Ratings on television programs can be seen from the number of percentage 

of people watching television at the time the program is aired. Social media and 

television are two things that are mutually exclusive and influential, even they can 
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also connect with other audiences using several ways, one of them is the hashtag. 

Hashtags are the same addressing in social media that can make room for public 

opinion. A television program must determine a particular hashtag that will be a 

reference for the audience. Usually the hashtag is listed on the bottom of the 

television screen and represents the name of the program. such as the Sarah 

Sechan talk show program that aired on NET TV, this television program uses 

different hashtags in each episode according to the theme or guest star presented, 

such as #CJRonSarah, BCLonSarah, and others. Basically hashtags can help 

figure out how many television programs are being watched and discussed. The 

more programs the television show is on watch and in conversation, most likely 

the television program reaches a high rating. 

b) Hashtag for Instagram project  

Hashtag project created by a community certainly has a better chance of 

being quickly recognized by other Igers, and making it faster is notorious. The 

founder in the community must always play an active role in the project 

development so that members of the community still have a passion to introduce 

the project, for example like #mainsendiri which is 'Main Sendiri' is one 

Instagram community. 

c) Hashtag for Politic Imagery  

In the general election, the community is free to support the candidate 

pairs that he wants even by using hashtag as a marker that he supports the 

candidate pair of his idol, such as when the Presidential Election of the Republic 
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of Indonesia at that time Joko Widodo and Jusuf Kalla got the serial number 2 

which is located on the right if inside election paper so that the public hashtag 

marker #IstandOnTheRightSide meaning 'choose the right' or can also mean 'to 

choose the most right' as if the candidate selection number 1 is not required by 

them. Various things can be influenced by social media in this case Hashtag so 

that in the end can change the decision and others. 

d) Hashtag for Product Branding  

Social media can be one effective way to deal with increasingly wry 

business competition. Businessman that uses social media must continue to follow 

trends to avoid being eaten by the times. One of the trends in social media is by 

using hashtag. Hashtag facility is currently used by businesspeople. This facility is 

used to label a brand, a special product. Lately many businesspeople use hashtag 

on Instagram to promote new products they sell, one of them is Ice Cream Walls 

Company. Walls recently released their new product Walls Ice Cream Sandwich. 

The ice cream sandwich is an ice cream product in a package flanked by biscuits. 

In promoting this product, they create exciting contests to attract consumers along 

with lucrative rewards for the users. The contest consists of a dance and photo 

contest, each with a hashtag #Sandwichdance and #Sandwichway. in that way, the 

consumer will upload his photo to Instagram to select his favourite team. 

Instagram is a social media that is developing into a marketing tool for business 

and also often used as a tool for promotion and develop marketing strategies to 

obtain more customer. 
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e) Hashtag for Personal Branding   

Hastag on Instagram is a 'powerful weapon' of Instagram users to be able 

to reach followers. As many people have said, more ‘like’ and ‘followers’ in 

Instagram of course users will become more exist. For example, @ErnandaPutra, 

at the beginning of his appearance in Instagram world, every photo that uploaded 

are completed with hashtags that have suitable theme. For example #iphonesia, 

#creativedirector, #designgrafis, #fullfill, #photooftheday, etc. In the photo that he 

uploaded, he always displayed a good visual. So, do not be surprised if the public 

is looking for inspiration of the concept of photos through Instagram with the help 

of hashtag features related to the concept of graphic photos, his photo will come 

out on the first page. Thus the public knows him as an Indonesian Instagramer 

that displays interesting conceptual galleries. He has made his personal branding 

by adding hashtag.  

Nowadays, hashtag is being a place for Instagram users who want to make 

their personal branding. It also often makes a ‘new terms’ that are happening and 

used in daily life. It gives contribution in making some ‘new terms’ that are 

related to word alphabetism. The use of Instagram hashtag which is happening 

can be seen in these 3 following examples. Example of alphabetism is ‘#lfl’, 

‘#Cwd’, ‘#lff’. Those terms are common used by Instagram user or called as Igers 

in order to make easier in classifying and adding caption for photos and videos. 

Those hashtag are related to word formation. 
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2.2 Word Formation and Word Formation Processes 

The process where the words are brought into exist is called as word 

formation (Adejumo & Sunbade, 2014). Based on (Tahaineh, 2012) word 

formation processes is define as processes of created new words on the basis of 

existing ones. It means that word formation processes is ways of creating new 

words. Yule, (2013) explained that word formation processes are including 

coinage, borrowing, compounding, blending, clipping, back-formation, 

conversion, derivation, multiple processes, and acronym  Those word formation 

processes are classifies as follows:  

a. Coinage  

Coinage is a process whereby a new word is created directly with a specific 

purpose usually the idea of the word  is used for the brand of product such as , 

Kodak, Kleenex, and so on. Older examples are aspirin, nylon, and vaseline. The 

most current example of coinage is the word google. Originally the word google is 

a misspelling for the word googol which later became the name of a company 

(Google). 

b. Borrowing  

Borrowing is creating new word by adopting from other language. It obtains 

words from other languages throughout its history, some of the English words 

have obtained from other languages, including fest (German), cafe (French), plaza 

(Spanish), and paparazzi (Italian). 
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c. Compounding  

Compounding is combining two different words into a new word. For 

example: adjective (blue) + noun (berry) ‘blueberry’, noun (breast) + verb (feed) 

‘breastfeed’, preposition (out) + verb (run) ‘outrun’, adjective (high) + verb (light) 

‘highlight’, and so on. 

d. Blending  

        The combination of two different forms to gain a new word is called as 

blending. However, blending is only taking the beginning of one word and pairing 

it to the end of the other word. For instance (web + log) ‘blog’, (breakfast + lunch) 

‘brunch’, (international + network) ‘internet’, and so on. 

e. Clipping  

Clipping is the process of the reduction seen in a word. This happens when 

a word ‘examination’ is reduced to a shorter form ‘exam’, the term ‘photo’ from 

‘photograph’. Other common examples are ‘phone’ from ‘telephone’, ‘math’ from 

‘mathematics’, and so on. 

f. Back-formation  

Specialized type of reduction process is known as backformation. 

Typically, a word of one type (usually a noun) is reduced to form a word of 

another type (usually a verb). For example: (noun) ‘television’ then the (verb) 

‘televise’, (noun) ‘donation’ become (verb) ‘donate’, and (noun) ‘babysitter’ 

become (verb) ‘babysit’. 
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g. Conversion 

Conversion is a make different of the words’ function, such as when a 

noun is used as a verb (without reduction). The most common processes are 

"category changes" and "functional shifts". For instance (noun) such as ‘bottle’ is 

already in use conversion, as a (verb): “We bottled a house drink last night”. 

Other example is ‘love’ (noun) is already use conversion, as a (verb): “She loves 

her parents very much”. 

h. Derivation  

Derivation is the process of new words by combining a derivative affix to 

the existing words. Derivation is achieved by adding affixes; there are prefixes, 

suffixes, and infixes. Examples of prefix are the un-, mis-, pre-, and so on which 

appears in words like ‘unhappy’, ‘misleading’. Other affixes have to be added to 

the end of the word (-ness, -ish) are called suffixes. For instance: ‘forgiveness’, 

‘childish’, etc. 

i. Multiple Processes  

Multiple Processes is use more than one process in the creation of certain 

words. For example, If someone thinks that problem have ‘snowballed’, the final 

word can be analyzed as an example of compounding in which ‘snow’ and ‘ball’ 

were combined to form the noun ‘snowball’, which was then turned into a verb 

through conversion.  
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j. Acronym 

Acronym is a new word formed from the first letter of a group of other 

words such as HRD ‘Human Resources Department’ or VIP ‘Very Important 

Person’ which spell out consists of each separate letter (Yule, 2010). More 

specifically, the acronym pronounced as a new single word, such as in ASEAN 

‘Association of South East Asian Nations’, APEC ‘Asia-Pacific Economic 

Cooperation’ or EFTA ‘European Free Trade Association’. According to Zapata 

(2007), there are two main types of acronyms: acronyms which are pronounced as 

a word and acronyms which are pronounced as sequences of letters also called 

'alphabetism'.  

2.3 Alphabetism 

Alphabetism is one of two types of acronym (Zapata, 2007). There are two 

types of acronym: (a) acronyms that are pronounced as a word, and (b) acronyms 

which are pronounced as sequences of letter, are called as ‘alphabetism’. The 

examples of acronyms that are pronounced as a word are IRO ‘International 

Relation Office’, ELED ‘English Language Education Department, and OPEC 

‘Organization of the Petroleum Exporting Counties’. The other examples of 

acronyms that are pronounced as sequences of letters are IMF ‘International 

Monetary Fund’, WHO ‘World Health Organization’, and ATM (Automatic 

Teller Machine). This addiction is especially common in British English than in 

American English. However, as cited in Kumar (2016), the short form of a word, 

name or a phrase is called as abbreviation and an acronym. Basically, they are 
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formed from the first letter of the basic word. The difference between both of 

them is that an abbreviation is the form of the original word while the acronym is 

a form of new words. For example: ILO ‘International Labour Organization’ and 

UNICEF ‘United Nations Children’s Education Fund’ are some of the acronyms 

such as UK (United Kingdom), USA (United State of America), CBI (Central 

Bureau of Investigation) are the abbreviations. 


