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IMPLEMENTATION OF MARKETING COMMUNICATION
STRATEGIES IN INCREASING GUEST VISITS
AT NOVOTEL SAMATOR SURABAYA TIMUR

Roza Novesya P, Dr. Nurul Asfiah, M.M., Lugman D.Hilmi, S.E., M.BA
Departement of Management, University of Muhammadiyah Malang
E-mail: rnovesyaa@gmail.com

ABSTRACT

This research aims to.determine the marketing communication strategies
used by the Novotel Samator Hotel to increase guest visits and how to implement
marketing communications used in marketing activities. The phenomenon of hotel
growth is increasingly .rapid, which results in ‘inereasingly-high competition,
therefore marketing.communication strategies play the' mast important role in
realizing the suceess of a hotel. 'In this research, researchers used descriptive
qualitative research, this wresearch focused on how.marketing communication
strategies increase guest visits at Novotel Samator.” The. informants forthe
research were-Mr Ricky as HoD Sales: & Marketing Department, Mrs Joanna as
SPV Marketing Cemmunication, Graphic Design and Guests/Consumers. Data
callection techniques use “interviews, ‘observation and.documentation. The data
analysis “method used is data reduction, data -presentation and drawing
conclusions.

The results of research on the marketing communication strategy carried
out by Novotel Samator in increasing guest visits have been quite effective
through several planning stages. Then implement.the Novotel Samator marketing
communication - strategy .-by-utilizing several 4P ~marketing communication
elements, namely product, price, place and‘promotion which includes advertising,
sales promotion, public relations, direct marketing and direct sales (personal
selling). With marketing communication activities, Novotel Samator is able to
survive by occupying a top of mind position in the minds of the public and having
a good quality perception, thereby creating brand equity. By creating a marketing
communication strategy so that Novotel Samator becomes increasingly known to
a wider audience and provides large profits for-the hotel.

Keywords: Strategy, Marketing Communication, Hotel.
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ABSTRAK

Penelitian ini-bertujuan untuk mengetahui strategi kamunikasi pemasaran
yang digunakan.Hotel Nowvetel Samator dalam®meningkatkan. kunjungan tamu
serta bagaimana penerapan komunikasi pemasaran® yang digunakan dalam
kegiatan _pemasaran. Fenomena pertumbuhan hotel semakin pesat, yang
mengakibatkan_persaingan yang semakin tinggi, karema-itu strategi komunikasi
pemasaran memerankan hal paling penting dalam mewujudkan keberhasilan.dari
sebuah hotel.. Dalam penelitian ‘ini, peneliti mengunakan penelitian deskriptif
kualitatif, -penelitian - ini difokuskan pada . bagaimana strategi~“komunikasi
pemasaran dalam’ meningkatkan kunjungan tamu di-Nevotel Samator. Informan
dari penelitian adalah Bapak Ricky selaku. HoD.Sales & Marketing Departement,
Ibu Joanna selaku SPV. - Marketing . -Communication, Graphic Design dan
Tamu/Konsumen. Teknik-pengumpulan data menggunakan.wawancara, observasi
dan dokumentasi. - Metode analisis data’ yang digunakan adalah reduksi data,
penyajian data dan penarikan-kesimpulan.

Hasil penelitian tentang strategi komunikasi. pemasaran yang dilakukan
oleh 'Novotel Samator dalam meningkatkan kunjungan tamu sudah cukup efektif
melalui beberapa tahap perencanaan. Kemudian'pelaksanaan Strategi komunikasi
pemasaran Novotel Samator dengan memanfaatkan beberapa elemen komunikasi
pemasaran 4P yaitu product, price, place dan promoetion yang meliputi periklanan
(advertising), promosi penjualan (sales promotion), hubungan masyarakat (public
relations), pemaran langsung (direct-marketing) dan penjualan langsung (personal
selling). Dengan adanya Kegiatan komunikasi pemasaran, membuat Novotel
Samator mampu bertahan dengan menempati posisi-top of mind di dalam benak
masyarakat dan.memiliki persepsi kualitas yang baik sehingga -membuat ekuitas
merek. Dengan membuat-strategi-komunikasi-pemasaran agar Novotel Samator
semakin dikenal oleh khalayak luas dan memberikan keuntungan yang besar bagi
pihak hotel.

Kata Kunci: Strategi, Komunikasi Pemasaran, Hotel.
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