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CHAPTER I 

INTRODUCTION 

This chapter provides the basic idea which is related to the objective of the 

study. It presents background of the study, statement of the problem, purpose of 

the study, significance of the study, scope and limitation, and definition of the key 

terms. 

1.1 Research Background 

In sosial life, language holds the important role as a medium of 

communication. “Language is a system of symbols and rules that enables us to 

communicate” (Harley, 2001, p.4). Two fundamental facts of languare are 

language continually changing in every aspect of structure (phonology, grammar, 

discourse style, semantics, and vocabulary) and language changes in various ways 

at different places and time. At first, language was studied in the term of its 

stucture. However, with the growing era and language changes, people in society 

communicate with different ways. The situation above is the evidence of language 

changing. It concluded as a sign of language variety. 

Language variety is not only as a sign differentiating of communication in 

society but also as an indication of language situation and reflects purposes, 

topics, norms, and mode of language. The appearance of language variety is 

caused by the variety of linguistic styles used by society.  Each variation is 

influenced by occupation, age, social status, gender, social class, and economic 
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class. The development of language variety is evolving faster because of the  

society itself and the assistance of social media especially INSTAGRAM. 

INSTAGRAM is one of many social media made for sharing photos, videos, 

and connect people around the world. It released an Android version on April 3, 

2012 and launched on October 6, 2010. INSTAGRAM made huge success and 

attracted a large followers (Fortune, 2014). According to Adweek (2014), it can 

be seen from the number of the users that reach 300 milion users. It is more than 

Twitter has, which points to the growing appeal and use of visual.INSTAGRAM  is 

all about visual sharing. Every user profile has a “Followers” and “Following” 

count. It represents how many people they follow and how many other users are 

following them. Besides, the basic function is sharing photos, INSTAGRAM tries 

to make a social interaction between the follower and following people.  

There are several features found on INSTAGRAM. The example of the features 

are photos or videos uploading, photos or videos editing,direct message, filters, 

and link to connect with other accounts. INSTAGRAM makes the interaction 

between user and followers directly by comment user’s post using the comment 

feature. Recently, the newest feature that is popular on INSTAGRAM  is 

Instastory. Instastory  allows users to share photos and videos, which will 

disappear after 24 hours and won’t appear on the user's profile grid or in their. 

INSTAGRAM also offers an interesting feature where the users can give the status 

in every user post. That interesting features is called caption. 

Caption is a brief description, short or long statement, title that identifies 

or introduces a photograph in INSTAGRAM. Sometimes, image gives more brand 

http://www.pcmag.com/article2/0,2817,2402594,00.asp
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story than text, as it gives the message a background and frame, and elicits 

emotions in the viewer (Fahmy et.al, 2014). By caption,  a meaningful picture can 

have a clear explanation. Caption consists of many written expression. For 

example, @ to tag other users that with you, emoticon to express the feeling, 

hashtag (#), and the last is verbal expression. In this study, the researcher interest 

in the caption and hashtag (#) that often used by teenagers on the publising 

expression of Baper. 

Baper is a slang word that is commonly used by Indonesian people or 

youth. Baper is derived from two words and a continuation of “BAwa PERasan”. 

It means that the people are being so sensitive and putting the feelings or emotions 

too much to everything. The Baper expressions are used very often by teenagers 

because of volatility in their emotional state. Sometimes, in INSTAGRAM, many 

photos and videos are uploaded with Baper captions that also make the viewer 

feel Baper. The message of the Baper expressions make the readers feel gloomy, 

jealous, and follow the situatioan that was given in the Baper  expression. In 

addition, Baper expressions are used by a lot of girls to vent their  feelings but it is 

possible if men also use. Lately, many accounts in INSTAGRAM publish photos, 

videos, or captions using Baper expressions. Some of them usually use#Baper. 

The information above is based on the theoritical consideration. Empirically, 

the studies about INSTAGRAM and language variety have been carried out by 

some researchers, such as Kally A. Lavoie (2015) that investigated “Instagram 

and Branding: A Case Study of Dunkin’ Donuts”. The result of this research is 
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Dunkin’ Donuts does a strong job of  branding itself on Instagram. The social 

media application arises with popularity as a tool for communicators to engage 

with fans of the brand through unique and engaging content.  

Morever, in 2013, another research about  INSTAGRAM was also done by 

Yuheng Hu, et al in the research of “What We Instagram: A First Analysis of 

Instagram Photo Content and User Types”. It is found that there are largely 8 

different types of photo categories on Instagram. Based on the content posted by 

users, this analysis derives 5 different types of users (or user clusters).  There is no 

direct relationship between the number of followers and the type of users 

characterized in terms of her shared photos, through statistical significance tests.  

The last researcher is Asrifah (2013) in the research of “An Analysis Of 

Jargon Used By The Teenagers Found In Facebook.” It is shown that there are 

found 72 jargons used by teenagers in Facebook such as aplud, tanen, LDR, 

kopdar, etc. All jargons found by the writer in updating status, giving comment, 

and chatting of the teenagers in Facebook. The reseacher concluded that jargon is 

relax, short, and informal.  

Knowing the result of the previous studies, it can be seen that there is no 

research that discuss about the variety of Baper expression on INSTAGRAM. 

Therefore, the writer is interested in conducting a research with the title “ The 

Variety of Baper Expression on INSTAGRAM.”    

This study focuses on the language variety especially the variety of Baper 

expressions and its classification based on the emotion that appear on the timeline 

of INSTAGRAM. With the existance of some Baper expression, the researcher 
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wants to know deeper about the classification of Baper expression based on the 

readers emotion. It is an interesting topic to analyze because many people or 

teenagers always used Baper expressions on Instagram. The writer uses Instagram 

because it is the most popular social media that people use nowadays. In addition, 

the fundamental reason for picking Baper expression on INSTAGRAM  is because 

I can find some Baper expressions based on the previous posting on timeline. 

1.2 Research Problems 

The problems of this research are formulated as follows: 

1. What are the Baper expressions found on Instagram? 

2. What is the classification of Baper expressionsbased on emotion? 

1.3 Research Objectives 

Related to the statement of the problems, the purposes of this research are 

stated as follows: 

1. To investigate the Baper expressions found on INSTAGRAM. 

2. To investigate the classification of Baper expressions based on emotion. 

1.4 Research Significance  

 The significance of this study can be viewed from both theoritical and 

practical aspect that describe below. 
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a. Theoritically 

The researcher hopes that this research will give some contributions such 

as supporting sociolinguistic theory about language variation. Moreover, this 

research will give additional information about Baper expressions on 

INSTAGRAM. As the result, the readers will know about the definition of 

language variety, the variety of Baper expressions on INSTAGRAM, and also 

the classification of Baper expressions based on emotion. 

b. Practically 

The result of this research is hoped to give a contribution and may be 

useful for the next researcher who wants to study about linguistic, especially 

language variation. By knowing the result of this research, the next  

researcher can make it as a parameter in doing other investigation or other 

research about Baper in other social media or about language variety. 

1.5 Scope and Limitations 

The scope of this research is focused on the investigate of Baper  

expressions and #baper especially on the publishing photos, captions and videos 

on the timeline of INSTAGRAM. The researcher also makes limitation of this 

research. It is limited on the post that were published on 19 May 2017 until 25 

May 2017 in the timeline of  INSTAGRAM 
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1.6 Definition of Key Terms 

1. INSTAGRAM focuses on sharing images that capture a moment in a user’s life 

and communicating a story (Instagram, 2015). It is a free mobile application 

that offers a simple way to see and share the world’s moment. INSTAGRAM  

also makes the interaction between the users around the world. 

2.The caption is the background for the hashtag and provides an opportunity to 

link photos to their relevant subject matters. It can be interpreted as the status 

of a post that will be uploaded. Caption makes the post have a clear 

explanation and understanable. 

3. Baper is slang word which stands for "BAwaPERasaan". It means that you're 

being so sensitive, easily touched, easily fall for something or someone 

because of small things they did. In simply, Baper is when someone use their 

feeling function to any situation. 

 

 

 

 

 

 

 

 

 


