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ABSTRAK

Penelitian ini bertujuan untuk mengetahui evaluasi pemasaran melalui
website rayz-hotel.eom untuk meningkatkan oeccupancy “hotel. Usaha dalam
mempertahankan-tingkat occupancy yang tinggi membutuhkan Strategi pemasaran
yang tepat. Pemasaransmelalui website merupakan bauran pemasaran pada aspek
promosi yang berkontribusi untuk meningkatkan occupancy hotel. Dalam
penelitian -ini, penelitt menggunakan metode. penelitian “deskriptif- kualitatif,
penelitian ini_difekuskan pada bagaimana evaluasi.pemasaran melalui*website
rayz-hotel.com" dapat ‘meningkatkan tingkat occupancy: hotel. Informan. ‘dari
penelitian .ini “adalah -Hotel Manager, Manager Marketing Communication,
Reservation, Agent dan pelanggan. ' Teknik ' pengumpulan_data menggunakan
wawancara, observasi-dengan-metode PAR  dan dokumentasi. Metode: analisis
data yang.digunakan memberikan pemaparan. dan-penjelasan secara_mendalam
terkait penelitian’ yang diteliti. Hasil' ‘penelitian tentang “evaluasi._ pemasaran
melalui website rayz-hotel.com berhasil meningkatkan tingkat occupancy hotel,
namun perlu adanya inovasi-.dan ‘pengembangan- strategi .pemasaran secara
berkelanjutan., Strategi pemasaran -yang- dilakukan ‘meliputi bauran_pemasaran
yaitu produk (product), harga (price), tempat (place) dan promosi.(promotion).
Dari bauran pemasaran-yang terjadi, promotion:menjadi hal yangpaling penting
dalam” keberhasilan evaluasi_pemasaran melalui website rayz-hotel.com untuk
meningkatkan occupancy-hotel.

Kata Kunci.: Evaluasi Pemasaran, Website, Occupancy Hotel
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ABSTRACT

This research aims to determine marketing. evaluations via the rayz-
hotel.com website ~to-increase heotel occupaney.. Efforts,.to maintain high
occupancy levels require ‘the right marketing strategy..Website. marketing is a
marketing mix- on_promotional aspects that contribute to increasing hotel
occupancy. In this, research, researchers-used.descriptive qualitative, research
methods, - this “research focused -on_how ‘marketing evaluation via the rayz-
hotel.com website can increase hotel occupancy rates. - The informants for,this
research are .the Hotel Manager, Marketing Communication Manager,
Reservation Agent and customers.  Data' collection techniques use.interviews,
observation using the PAR.method and documentation. The data analysis methad
used provides in-depth presentation and .explanation regarding the research
studied. .The results of research on marketing evaluation via the rayz-hotel.com
website have succeeded in-increasing hotel-occupancy rates, but there is a need
for® innovation and  continuous- development of “marketing = strategies.  The
marketing strategy carried out includes the marketing mix, namely product, price,
place and promotion..From the marketing mix that occurs, promotion‘is the most
important thing.in the 'success of marketing evaluation via the ‘rayz-hotel.com
website to increase hotel.occupancy.

Keywords: Marketing Evaluation, Website, Occupancy Hotel
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