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CHAPTER I 

INTRODUCTION 

 

 

1.1 Background of the study 

         Language is a total communication. It means that humans need it to interact or 

communicate with other in daily life. Language plays a part in our life. The function of 

language is to make communication with the other people and to deliver the information 

in our society. Trudgill (1983:13) states that language is not simply a means of 

communicating information about the weather or any subject. It is also a very important 

means of establishing and maintaining relationship with other people. In addition, the 

other function of language is to maintain our relationship with our environment. 

In society, language also has an important role for human beings to communicate 

with each other. People cannot be separated with language because language is what the 

member of a particular society use for communication. However, speech in almost any 

society can take different forms. 

The variety of language occurs in society due, to several factors such as different 

social status, different profession, age and gender. Brown (2000:261) stated that 

truckers, airline pilots, salespersons, and farmer, for examples, use words and phrases 

unique to their own group. In the other word, the differences of language cause language 

variation. Language variation is the existence of observable differences in the way a 

language is used in a speech community, Trask (1999:333). The development of 

language is influenced by the society itself and creates many kinds of language 

variations, they are dialect, registers, slang, colloquial, vernacular, accent, pidgin, argot 
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and jargon. In this study, the writer intended to discuss one of those language variations, 

that is Jargon. 

       According to Fromkin (2003:475) “Jargon is a set of words that is used in 

conceivable science, profession, trade and occupation”. Usually the groups in society use 

jargon to have their own specific language. Therefore, they can give a person a sense of 

belonging to a specific group. In other words some group use jargon in order to show 

their identity. 

 There are some studies related with the phenomenon of jargons. Febriani (2007) 

had conducted a study about jargons used at Friendster testimonial in Indonesia and the 

result of her study showed that there were 103 jargons found and used in Friendster 

testimonial in Indonesia. Many words come from acronym and abbreviation. In her 

thesis Febriani found two reasons friendster testimonial used jargon. First, jargon can 

make communication simple, quick and easier. The last, jargon is used to create new 

vocabulary. Yuli (2007) also studied about jargon used in “Ikatan Gaya Arema 

(IGAMA)” East Java. In her thesis, Yuli found that there were 205 jargons used by 

IGAMA members. Jargon was found in four languages such as English, Indonesia, 

Javanese and Sundanese. The jargons were used in daily activity to make 

communication easier and funny. After reading both of the thesis above, the writer is 

interested in knowing the real application of jargons in society. 

    Facebook is one of the media to deliver information, entertainment and business. 

Facebook has two purposes. First, it is to make the members keep in touch with their 

friends, develop relationship and business. Second, it is to make their relationship and 

business closer. The members of the Facebook used language variety, such as Jargon.  

          There are many language varieties found in facebook, one of them is jargons. A 

study on jargons as one of the part of sociolinguistics study is important. It shows us 
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more about how the language community exists in our country and in the member of 

facebook especially in University of Muhammadiyah Malang. 

       Based on the explanation above, the writer is really inspired by the two things. 

Those are the importance of studying a jargon and enrichment of the jargon found in 

facebook. 

 

1.2 Statement of the Problems 

Based on the background of the study, the problems are formulated as follows: 

1. What are the jargons used by the students and alumni of University Muhammadiyah 

Malang found in Facebook of the writer? 

2. What are the meanings of jargons used by the students and alumni of University 

Muhammadiyah Malang found in Facebook of the writer? 

 

1.3 Purposes of the Study 

The purposes of the study are formulated to answer the research questions as follows: 

1. To find out the jargons used by the students and alumni of University 

Muhammadiyah Malang found in Facebook of the writer. 

2. To know the meanings of jargons used by the students and alumni of University 

Muhammadiyah Malang found in Facebook of the writer. 

 

1.4 Significance of the study 

The result of this study is expected to give contribution in sociolinguistics fields 

especially in language varieties. For the students in English Department, hopefully this 

result can enrich new vocabulary and jargons found in Facebook. In addition, the result 
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of this study may be used by other researchers as references and will encourage them to 

carry out similar studies.  

 

1.5 Scope and Limitation 

In this study, the writer takes the scope of the jargons used by the Facebook 

community and the limitation of this study is the meanings of jargons used by students 

and alumni of University Muhammadiyah Malang that becomes the members in 

Facebook (friends) of the writer. 

    

1.6 Definition of Key Terms 

To avoid misunderstanding, the writer gives definition of key terms used in this study. 

The terms are defined as follow: 

a. Language is defined as an important tool to communicate each other. 

b. Jargon is defined as a special and unique vocabulary that is used by the people in 

different community. 

c. Facebook is defined as one of friendship sites or social networking sites and consist 

of typical terms such as wall, friend request, status, etc. Facebook also one of media 

to make a friend, share daily activity and share information about anything in human 

life. This is the most typical characteristics of social networking sites. 

 

 

 

 

 


