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CHAPTER I 

INTRODUCTION 

 

1.1 Backgound of The Study 

 Communication is a process whereby information is imparted by a sender to 

receiver via a medium. Communication  requires the parties involved  to have an area 

of communication commonality. There are auditory means, such as speaking, singing, 

and sometimes tone of voice and nonverbal, physical means, such as body language, 

sign language, paralanguage, touch, eye contact, by using writing, (Callander and 

Williams, 2010:7). One of the communication devices that we can use in order to 

communicate with other people is the use of social media. Social media is best 

understood as a group of new kinds of online media which share most or all of the 

following characteristics; participation, opennes, conversation, community, and 

connectedness (Mayfield: www.iCrossing.com). 

 At this time, there are basically six kinds of social media. Note, though, that 

innovations are Social networks, Blogs, Wikis, Podcasts, Forums, Content 

Communities and Microblogging. Microblogging is social networking combined with 

bite-sized blogging, where small amounts of content (“updates”) are distributed 

online and through the mobile phone network. Twitter is the the clear leader in this 

field (Mayfield: www.iCrossing.com). 

 Twitter has come a long way since its inception in 2006. Mark O’Neill stated : 

Twitter is a servise blending instant messaging, social networking, and 

wireless communication through computer and cell phones to distribute 140-
messages about what someone is doing.(2007:1) 

http://www.icrossing.com/
http://www.icrossing.com/
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It was created in March 2006 by Jack Dorsey and launched at July, in San 

Fransisco, United Stated. Certain elements of this site, such as Tweets, are so 

important because the user can leave messages, notes, or comments for others on the 

other user’s Time Line. In July 2011, the user of Twitter is around 300 million user. 

 Furthermore, the most important purpose of Twitter is to deliver message and 

information to receiver for one reason to another. In order to influence and persuade 

the  receiver to believe or get interested in what is being stated, the Twitter users use 

new terms of words. In Indonesia, this new terms called as “Lebay”. “Lebay”  word is 

simple exaggeration, but exaggeration in the service of truth. There are some 

examples of “Lebay” words, such as “ Prnh tuh wkt SMP, beuh bkn malu lg pgnx 

ngubur diri saking malux hahahahaha” or “ Knp gw jadi miqiriiiiin dy 

c......Mmmmpppp membgungkan ajah niie” or “Hasyekkkk,,,,,,,!!!!!”. Because 

“Lebay” shows the exaggeration of words, it will be considered as one of  figurative 

expression.  

 Figurative expression is commonly called as figure of speech or figure of 

rethoric. Figure of speech is the art of speaking and writing effectively which can 

change the mode of thought (Tâm, 2008:1). Figure of speech has been variously 

classified and any form of expressions conveyed may be classified as a figure. A 

figure of speech that uses an exaggerated statements made for effect and not intended 

to be taken literally is called as Hyperbole (Pugsley, 1990:30). “I’m starved!” or “ 

You could have knocked me over with a feather!” or “ I’ll die if I don’t pass this 

course!” you don’t expect to be taken literally, we are merely adding emphasis on 

what we really mean.  
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 Thus, in Indonesia, hyperbole becomes an attractive figurative language 

known as “Lebay”. Despite the fact that it is certainly acceptable for people to use 

“Lebay”. In most societies, males and females communicate freely with one another 

using “Lebay” in Verbal and Non-Verbal Communication. It causes, almost everyday, 

new of “Lebay” expressions appear in social network, like as Facebook, Twitter, My 

space, Gtalk, Yahoo Messenger, etc. Therefore, the writer assumes that there is a 

growing tendency for people to use “Lebay” in their daily life. 

 Kusuma Wati (2007) in his research on the study on figurative language of 

John Denver?s song “The Little Engine That Could”, found that the use of figurative 

language commonly found in a song were simile, personification, irony, methapor, 

and hyperbole. 

 Meanwhile, Puspitasari (2009) who conducted the research on an analysis of 

figurative language in beauty advertisement in People Magazine, found that simile, 

personification, irony, methapor, and hyperbole were used in advertisements. 

 Based on the previous research and the writer’s assumption, the writer 

interested to use hyperbole or “Lebay” words and Tweets in Twitter as the object of 

investigation because many twitter users use “Lebay” in their tweets or Time line. 

Then, it is possible for the writer to find the figures of speech, especially hyperbole as 

called as “Lebay” and the reasons why the twitter users use the “Lebay” in their 

Tweets. 
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1.2 Statement of Problem 

 Based on the background of the study above, the problem of this study is 

formulated as follows : 

1. What are the “Lebay” words used by twitter users in their tweets? 

2. Why do the twitter users use “Lebay” words in their tweets? 

 

1.3 Purpose of The Study 

 Through this study, the writer wants to investigate the figure of speech in non-

verbal communication, especially in finding out of “Lebay” expressions which are 

used in Tweets by Twitter users. Moreover, the writer also wants to identify the 

Twitter users’ reason of using “Lebay” expressions in their Tweets. 

 

1.4 Significance of The Study 

 Through this study, the writer hopes that the result of this study can help the 

readers to have better understanding about figure of speech, especially hyperbole, as 

we know as “Lebay”. So the reader can understand the “Lebay” occurred in Tweet. 

Last but not least, the writer hopes that this study can also be good reference for them 

who want to make further and better study about figure of speech and can encourage 

other students, especially students of linguistic field, to make a research on the topic 

of figure of speech since figure of speech is known closely related to literature field. 
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1.5 Scope and Limitation 

 To make this study more specific and not out of the topic, the writer makes 

some limitation. Since this is figure of speech, especially hyperbole, as we know as 

“Lebay”, the writer focuses on finding out the “Lebay” used by twitter users in the 

Tweet and the purpose of using the “Lebay”. Then, the writer analysis is taken from 

Tweets in the writer’s Timeline in Twitter. 

 

1.6 Definition of Key Term 

 To help the readers understand about what the writer discusses in her study, 

the writer would like to give the definition of the key terms. 

1. Figure of speech is is the art of speaking and writing effectively which can 

change the mode of thought (Tâm, 2008:1). 

2. “Lebay” words or hyperbole is sense of exageration and commonly used even 

by ignorant people and peasants.(Claudia Claridge, 2011:1). 

3. Microblogging is social networking combined with bite-sized blogging, where 

small amounts of content (“updates”) are distributed online and through the 

mobile phone network. (Mayfield: www.iCrossing.com). 

4. Twitter is a microblogging service less then three years old, commands more 

than 300 million user in July 2011. (Kwak, Lee, Park, & Moon, 2008:1) 

5. Tweet is text-based posts of up to 140 characters in Twitter. (James L. Horton, 

2007:1) 

http://www.icrossing.com/

