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GRAPARI MALANG

Mochammad Reynaldi Abidin, Eko Handayanto, Sri Nastiti Andarini
Management Study Program
Faculty Of Economic and Business
Muhammadiyah University of Malang
J1 Raya Tlogomas No. 246 Malang
Corresponding E-mail: reynaldimuhamad12@gmail.com

ABSTRACT

This study was conducted to determine and analyze the influence. of price
perception and product quality perception on postpaid card purchasing decisions
at GraPARI Malang. This study used quantitative methods. The data collection
technique in this study used a questionnaire. A sample of 150 was conducted using
a non-probability  sampling . technique. Multiple linear regression analysis
technique. The results show that price perception has a positive and significant
effect on purchasing decisions. This means that the more affordable the price, the
more confident consumers are in making purchasing decisions. Perception of
product quality_has a positive and significant effect on purchasing decisions. This
means that the better the product quality, the more confident consumers are in
making purchasing decisions. Price perception is dominant compared to product
quality perception. This means that consumers in making purchasing decisions are
predominantly influenced by price rather than product quality. Consumers are
more influenced by how appropriate or affordable a product's price is, rather than
how good the product's quality is.

Keywords— price perception, product quality perception, purchasing decisions
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ABSTRAK

Penelitian ini dilakukan untuk mengetahui dan menganalisis pengaruh
persepsi harga dan persepsi kualitas produk terhadap keputusan pembelian kartu
pascabayar di grapari Malang. Penelitian ini menggunakan metode kuantitatif.
Teknik pengumpulan data dalam penelitian ini menggunakan kuesioner. Sampel
sebanyak 150 dilakukan dengan menggunakan teknik non probability sampling.
Teknik analisis regresi linier berganda. Hasil menunjukkan persepsi harga
berpengaruh positif dan signifikan terhadap keputusan pembelian. Artinya semakin
terjangkau harganya maka semakin yakin konsumen dalam melakukan keputusan
pembelian. Persepsi kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian. Artinya semaki berkualitas produknya maka semakin yakin
konsumen dalam melakukan keputusan pembelian. Persepsi harga dominan
dibandingkan persepsi kualitas produk. Artinya kosumen dalam melakukan
keputusan pembelian dominan dipengaruhi harga dibandingkan kualitas produk.
Konsumen lebih terpengaruh oleh seberapa sesuai atau terjangkaunya harga suatu
produk, dibandingkan dengan seberapa baik kualitas produk tersebut.

Kata Kunci: persepsi harga, persepsi kualitas produk, keputusan pembelian
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