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CHAPTER I 

INTRODUCTION 

 

1.1. Background of Study  

 Language translation has its root in history since the ancient time, when 

civilizations encountered with one another. The translation of the Bible from Greek to 

Latin which was called Vulgate, for instance, is evidence that translation is as old as 

the history of civilizations itself. According to Finlay (1974:2), the need for the 

translation arises when a person wishes to know the content of the document written 

in a language he does not know. In other words, the language of the original forms 

one of the reason make a translation a barrier to understand the meaning of it, and the 

services of a translator are needed to solve for this problem. 

Translation is needed when two different languages interact with one another. 

Translating is different from interpreting considering the media they use and 

translate. While translation is referring solely to text, interpretation is used to define 

an oral transfer of meaning. Interpreting, therefore, master its communicative form in 

order to sound like a spoken language. However, translating a text can take various 

approaches depend on the register being translated. (Duff, 1989:11). 

In translating a novel, for example, a translator will freely approach the text 

and translate the dialogs as natural as possible. The emphasis is on the target 

language. It is expected that the translation will be read by the target audience without 

translate it in any way. According to Newmark (1988:45) the central problem of 
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translating has always been whether to translate literally or freely. Many writers 

agreed some kind of “free” translation: the spirit, not the letter; the sense, not the 

words; the message, rather than the form. It means translation whose emphasis to the 

target language (TL) keeps the translation stays „equivalent‟ in the source language.  

Motallebzadeh and Tousi who researched the translation of Mark Twain‟s 

famous work Adventures of Huckleberry Finn in Farsi found that of the 61 English 

idioms used in the source language (the novel) only 23 to 24 were translated 

idiomatically while the rest was translated in non-idiomatic way, or not being 

translated at all (Motallebzadeh&Tousi,2011:7). 

The question than arises in the term of subtitling. Subtitling or subtitle as the 

product of the subtitling is called, involves a new kind of translation. The source of 

the translation is not just a text. Of course a translator, in this case a subtitler, can use 

the original script or subtitle as a source which then makes this as a commonly known 

translation. But, in case that confusion or doubt takes place in the text, a translator has 

to refer to the original dialog for confirmation. 

At this point, subtitling is not a regular translation. It is not only limited to text 

translation, but also involved several unique features of verbal and non-verbal 

contents, and acoustic and visual sources. (Cordella, 2006:78). 

The unique feature of translation is the first reason why the author of this 

thesis chose this title. There is another interesting reason, however. As it is widely-

known film industry has grown worldwide. In case of Hollywood, the growth is great 

influence. American movies have played a very important role in English language 
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spread worldwide, in one hand, and the adoption of the film into English classroom, 

on the other hand. 

Omid Tabatabaei (2011) in his research entitled “The Contribution of Movie 

Clips to Idiom Learning Improvement of Iranian EFL Learners,” showed that 

students who learned idioms by employing movie clips outperformed those who 

learned idioms in traditional way of using pen and paper. It means students who 

learned idiom using traditional method is different than using movie as a media in 

learning idiom, as the result they progress their skill in the mastery of idiom. 

However, translating idiomatic expressions on screen does not as easy as 

translating them for the novel. Screen translation, as it is called, has technical 

constraints such as time of the dialog and space available on screen which makes the 

translator have limited freedom in his or her use of strategy in translating.  

It is assumed with respect to the technical constraints that a translator will 

have to choose a more brief strategy without having to change the meaning of the 

text. In previous study conducted by Frida Alfani Maslahah (UMS, 2010) under the 

title “A Translation Analysis of Deletion Strategy in Subtitling of the Film Entitled A 

Cinderella Story” proved that the best way a translator to follow by the constraint rule 

was employing „deletion‟. Deletion is a strategy of not translating the original 

expression at all. 

Of course the strategy does not fully explain other strategies a translator 

usually uses in screen translation, especially in translating idiomatic expressions. The 

latter type of translation is the hardest part to translate considering its non-literal 

meaning contained there. Understanding the strategies in translating idiomatic 
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expressions on screen, hopefully, will help clarify the term of screen translation itself. 

It is also expected that the data gathered here will give benefit to those who are 

interested in becoming a translator.  

This research is trying to research the strategies in translating idiomatic 

expressions and their application on screen using the idiomatic expressions found in 

the film. Besides the film has used many idiomatic expressions, the film itself is an 

interesting phenomenon from at least two sides: Firstly, Animation is a genre which 

evidently tells how the development of film industry has gone further beyond 

traditional way of telling story taught in action class. Understanding the genre will 

help to understand the volatility of film industry in one way or another. Secondly, the 

film itself is an interesting phenomenon, the data from (Filmsite, 2011) showed, 68 

million dollars in ticket sale in the period of five-day show in the United States alone. 

The total of gross income of its sale worldwide per May 2011 recorded at almost 700 

million dollars, three quarter of which was contributed by international viewers.  

 

1.2. Statement of Problems 

There are four questions which underlie this study: 

1. What types of idioms are found in the subtitle of the film “Kung Fu Panda 2”?  

2. What strategies are used by the subtitler in translating the idioms found in the 

film “Kung Fu Panda 2”? 

3. What is the meaning of idioms found in the film “Kung Fu Panda 2”? 

4. What strategy is dominant in the translation of the film “Kung Fu Panda 2”? 

 

http://www.filmsite.org/boxoffice.html
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1.3. Purpose of Study  

This study is using content analysis known in qualitative research whose 

purpose as follow: 

1. To describe the types of idioms found in the subtitle of the film “Kung Fu Panda 

2”. 

2. To know the meaning of idiom in the film “Kung Fu Panda 2”. 

3. To analyze the strategies used by the subtitler in translating the idioms found in 

the film “Kung Fu Panda 2”. 

4. To analyze the most frequently used strategies in the translation of idiom in the 

film “Kung Fu Panda 2”. 

 

1.4. Significance of Study   

This research focuses on translation of idiom in movie so that explains the 

methods common to screen translation, especially in translating idiomatic 

expressions. In doing so, this study hopefully will make useful contribution to the 

field of screen translation and for translators.  

1. Theoretically: 

a. This research result will contribute to the study of translation by providing 

further data on the nature of idiom translation. 

b. This research is expected to be helpful in giving some insights about the nature 

of subtitling as a form of translation. 
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2. Practically: 

a. The reader will gain some understanding of what is needed to become screen 

translator. 

b. This research result will contribute to the next researcher as a preliminary 

study to investigate better ways in translating idiomatic expressions in the 

constraints of time and space that are found in subtitling.   

 

1.5. Scope and Limitation 

The research will address the issue of subtitle as form of screen translation, 

but not include „dubbing‟ which is also well-known in screen translation. This 

research limits its analysis on the translation of idiomatic expression only. The study 

is then restricted on the types, meaning, strategies, and dominant strategy used by a 

translator on his or her way to translate idiomatic expressions in the film “Kung Fu 

Panda 2”. 

 

1.6. Definition of Key Terms 

1.6.1. Translation 

Translation, according to Catford (1965:20) is “the replacement of textual 

material in one language (SL) by equivalent textual material in another 

language (TL).” But the equivalence is hard to achieve for several reasons, 

one of whose is the absence of corresponding cultural equivalence in the 

target language.   
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1.6.2. Idiomatic expressions 

“Idiom is an expression which has a special meaning, and this meaning 

cannot be understood completely by looking at the individual words in the 

idiom.” (Feare,1980:xvii). 

1.6.3. Subtitling 

…condensed written translations of original dialogue which appear as 

lines of text, usually positioned towards the foot of the screen. Subtitles 

appear and disappear to coincide in time with the corresponding portion 

of the original dialogue and are almost always added to the screen image 

at a later date as a post-production activity. (quoted in Cintas, Gorge Diaz 

in Audiovisual Translation,2009:21). 

1.6.4. Strategy 

Strategy is “plan intended to achieve a particular purpose” (Oxford 

Learner‟s Pocket Dictionary, 2009:427). 

 

In this case, translation strategies consist of options a translator has in 

translating a specific English expression into its Indonesian equivalent for the best 

understanding of Indonesian readers (viewers). Baker (1992:72-78) mentioned five 

(5) strategies are workable in idiomatic translation and will be discussed further. 


