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ABSTRAK

ABSTRAK

Abdul Khodir. 202010040311038. Program Studi Ilmu Komunikasi. Fakultas IImu
Sosial dan IImu Politik. Universitas Muhammadiyah Malang. Penerapan Strategi
Promotion Mix Pada Studio Matahati Ceramics Kota Batu

Penelitian ini membahas penerapan strategi komunikasi pemasaran melalui
bauran promosi (promotion mix) pada Studio Matahati Ceramics di Kota Batu
sebagai salah satu pelaku industri kreatif berbasis kerajinan keramik. Latar
belakang penelitian ini berangkat dari pentingnya strategi komunikasi pemasaran
dalam meningkatkan kesadaran merek (brand awareness) dan menarik minat
konsumen, khususnya di kalangan anak muda. Penelitian ini menggunakan
pendekatan kualitatif dengan tipe penelitian deskriptif. Data dikumpulkan melalui
wawancara mendalam, observasi, dan dokumentasi, kemudian dianalisis
menggunakan model analisis data Miles & Huberman. Fokus penelitian diarahkan
pada penerapan elemen-elemen promotion mix yang meliputi advertising, sales
promotion, public relations & publicity, personal selling, serta direct marketing.

Hasil penelitian menunjukkan bahwa tidak semua elemen promotion mix
diterapkan dengan porsi yang sama. Strategi yang paling dominan adalah public
relations, melalui kegiatan workshop edukatif, kolaborasi, serta publikasi media,
yang berperan besar dalam membangun citra positif dan loyalitas konsumen. Sales
promotion diterapkan melalui program diskon musiman dan bundling dengan mitra,
sementara personal selling dilakukan dengan pendekatan humanis dan informatif.
Advertising hanya digunakan secara terbatas dengan kolaborator, sedangkan direct
marketing mulai ditinggalkan seiring berkembangnya strategi pemasaran digital.
Kesimpulan dari penelitian ini adalah bahwa Studio Matahati Ceramics mampu
memanfaatkan bauran promosi secara adaptif sesuai karakteristik usaha, dengan
menekankan pada strategi hubungan masyarakat sebagai kunci utama dalam
membangun kedekatan dengan konsumen dan komunitas. Penelitian ini diharapkan
dapat memberikan kontribusi akademis sebagai referensi kajian komunikasi
pemasaran, serta manfaat praktis bagi pelaku usaha kreatif dalam merancang
strategi komunikasi pemasaran yang efektif dan relevan dengan perkembangan
zaman.

Malang, 09 Septermber 2025
Mengetahui,
embimbing Peneliti Peneliti
nz=As— /
M. Himawan Sutanto, S.Sos.,M.Si Abdul Khodir
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ABSTRACT

Abdul Khodir. 202010040311038. Communication Science Study Program.
Faculty of Social and Political Sciences. Universitas Muhammadiyah Malang.
Promotion Mix Activities at Matahati Ceramics Studio in Batu City.

This research examines the implementation of marketing communication
strategies through the promotion mix at Studio Matahati Ceramics in Batu City,
one of the creative industry players specializing in ceramic crafts. The study is
grounded in the importance of marketing communication strategies in enhancing
brand awareness and attracting consumer-interest, particularly among the younger
generation. This research employed a qualitative approach with a descriptive
design. Data were collected through in-depth interviews, observations, and
documentation, and were analyzed using the Miles & Huberman data analysis
model. The focus of the study is directed toward the implementation of promotion
mix elements, which include advertising, sales promotion, public relations &
publicity, personal selling, and direct marketing.

The findings reveal that not all elements of the promotion mix are applied
equally. Public relations emerged as the most dominant strategy, carried out
through educational workshops, collaborations, and media publications, which
play a significant role in building a positive brand image and consumer loyalty.
Sales promotion was implemented through seasonal discounts and bundling
programs with partners, while personal selling was conducted with a humanistic
and informative approach. Advertising is applied in a limited scope, primarily
through collaborators. While direct marketing has gradually been abandoned in
line with the development of digital marketing strategies. In conclusion, Studio
Matahati Ceramics has been able to utilize the promotion mix adaptively in
accordance with the characteristics of its business, emphasizing public relations
as the key strategy in fostering close relationships with consumers and the
community. This study is expected to provide academic contributions as a
reference for marketing communication studies, as well as practical benefits for
creative  industry players in designing effective and relevant marketing
communication strategies in today’s digital era.

Keywords : Promotion mix, Promotion, Marketing communication.
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