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ABSTRAK 

Penelitian ini bertujuan untuk mengkaji proses penentuan harga jual produk pada 

UMKM Dias Hendro Motor Classic di Kota Kediri dengan menggunakan 

pendekatan cost-based pricing. Metode penelitian yang digunakan adalah deskriptif 

kualitatif, dengan pengumpulan data melalui wawancara semi-terstruktur kepada 

pemilik usaha serta dokumentasi biaya produksi dan harga jual. Analisis data 

dilakukan dengan model interaktif Miles dan Huberman yang mencakup reduksi 

data, penyajian data, dan penarikan kesimpulan. Hasil penelitian menunjukkan 

bahwa harga jual ditentukan berdasarkan perhitungan biaya utama yang 

dikeluarkan selama proses produksi, kemudian ditambah margin keuntungan yang 

disesuaikan dengan kisaran harga pasar. Namun, beberapa komponen biaya tidak 

secara konsisten dimasukkan dalam perhitungan. Penetapan harga juga dipengaruhi 

oleh berbagai faktor seperti jenis dan tahun motor, kondisi fisik awal, kelangkaan 

suku cadang, kelengkapan dokumen kendaraan, serta strategi promosi. Penelitian 

ini memberikan gambaran penting bagi pelaku UMKM mengenai perlunya 

perhitungan biaya yang tepat sebagai dasar penetapan harga agar usaha tetap 

berkelanjutan dan kompetitif di pasar. 

Kata kunci : Penentuan harga jual, cost-based pricing. 
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ABSTRACT 

 

This study aims to analyze the product selling price determination process 

at UMKM Dias Hendro Motor Classic in Kediri City using a cost-based pricing 

approach. The research employed a descriptive qualitative method, with data 

collected through semi-structured interviews with the business owner and 

documentation of production costs and selling prices. Data analysis was conducted 

using the interactive model by Miles and Huberman, which includes data reduction, 

data display, and conclusion drawing. The results show that the selling price is 

determined based on the calculation of primary production costs, followed by the 

addition of a profit margin adjusted to the market price range. However, some cost 

components were not consistently included in the calculation. Price determination 

is also influenced by various factors, such as the type and year of the motorcycle, 

its initial physical condition, the rarity of spare parts, completeness of vehicle 

documentation, and promotional strategies. This study provides valuable insights 

for small business actors regarding the importance of accurate cost calculation as 

the foundation for setting prices, in order to ensure business sustainability and 

maintain competitiveness in the market. 

Keywords: Cost-based pricing, selling price. 
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