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PENGARUH GAYA HIDUP DAN BRAND IMAGE TERHADAP
KEPUTUSAN PEMBELIAN PRODUK SMARTPHONE POCO

Ayin Septiana Putri?, ?
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh-gaya hidup dan brand image terhadap
keputusan pembelian smartphone POCO. Penelitian ini. menggunakan pendekatan
kuantitatif dengan metode survei. Sampel sebanyak 126 responden diperoleh- melalui
teknik purposive sampling dengan kriteria responden berusia minimal 17 tahun serta
pernah membeli atau menggunakan smartphone POCO. Pengumpulan data dilakukan
melalui kuesioner daring dan dianalisis menggunakan regresi linier berganda dengan
bantuan SPSS. Hasil analisis. menunjukkan bahwa gaya hidup berpengaruh signifikan
terhadap keputusan pembelian, demikian pula brand image yang juga berpengaruh
signifikan. Nilai koefisien determinasi (R?) sebesar 0,613 menunjukkan bahwa 61,3%
variasi ‘dalam keputusan pembelian dapat dijelaskan oleh kedua variabel independen
tersebut secara simultan. Berdasarkan hasil tersebut, dapat disimpulkan bahwa gaya hidup
dan citra-merek memiliki peran penting dalam mendorong keputusan konsumen untuk
membeli- produk POCO. Temuan ini-dapat menjadi masukan bagi perusahaan dalam
merancang strategi pemasaran yang lebih efektif dengan mempertimbangkan kesesuaian
produk terhadap gaya hidup konsumen serta membangun citra merek yang kuat.

Kata kunci: Gaya hidup, brand image, keputusan pembelian, smartphone POCQ, perilaku
konsumen.



THE INFLUENCE OF LIFESTYLE AND BRAND IMAGE ON POCO
SMARTPHONE PRODUCT PURCHASE DECISIONS
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ABSTRACT

This study aims to determine the influence of lifestyle and brand image on
purchasing decisions for POCO smartphones. A quantitative approach was
employed using a survey method. A total of 126 respondents were selected through
purposive sampling, with criteria including individuals aged 17 or older who have
purchased or used a POCO smartphone. Data were collected through an online
questionnaire and analyzed using multiple linear regression with the help of SPSS.
The analysis results indicate that lifestyle has a positive and significant influence
on purchasing decisions, as does brand image, which also shows a positive and
significant effect. The coefficient of determination (R?) value of 0.613 suggests that
61.3% of the variation-in purchasing decisions can be explained simultaneously by
the two independent variables. Based on these findings, it can be concluded that
lifestyle and brand image play important roles in influencing consumers’ decisions
to purchase POCO products. These findings provide insights for companies in
designing more effective marketing strategies by aligning products with consumer
lifestyles and strengthening brand image.

Keywords: ' Lifestyle, brand image, purchase decision, POCO smartphone,
consumer behavior
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