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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh harga, kualitas
produk, dan word of mouth terhadap keputusan pembelian ulang pada UMKM
Rampis Bang Raden di Kota Malang. Jenis penelitian yang digunakan adalah
explanatory research dengan pendekatan kuantitatif. Populasi dalam penelitian ini
adalah konsumen yang telah melakukan pembelian minimal satu kali dalam satu
tahun terakhir, dengan jumlah sampel sebanyak 150 responden yang dipilih
melalui teknik accidental sampling. Pengumpulan data dilakukan menggunakan
kuesioner dan dianalisis dengan regresi linier berganda menggunakan bantuan
software SPSS versi 25. Hasil penelitian menunjukkan bahwa Harga berpengaruh
positif dan signifikan terhadap keputusan pembelian ulang pada konsumen
Rampis Bang Raden, Kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian ulang, Word of mouth (WOM) berpengaruh positif dan
signifikan terhadap keputusan pembelian ulang.

Kata kunci: harga; kualitas produk; word of mouth; keputusan pembelian ulang
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THE EFFECT OF PRICE, PRODUCT QUALITY, AND WORD OF MOUTH
ON REPURCHASE DECISIONS AT RAMPIS BANG RADEN
IN MALANG CITY
Gian Indra Prasetyo, Muhammad Jihadi, Yulist Rima Fiandari
Department of Management Faculty Economics dan Business
University Muhammdiyah Malang
E-mail : gianronggolawel2@gmail.com

ABSTRACT

This study aims to analyze the effect of price, product quality, and word of mouth
on repurchase decisions at UMKM Rampis Bang Raden in Malang City. The type
of research used is explanatory research with a quantitative approach. The
population in this study were consumers who had made a purchase at least once
in the past year, with a sample size of 150 respondents selected through
accidental sampling technigues. Data collection was carried out using a
questionnaire and analyzed using multiple linear regression using SPSS software
version 25. The results of the study indicate that Price has a positive and
significant effect on repurchase decisions for Rampis Bang Raden consumers,
Product quality has a positive and significant effect on repurchase decisions,
Word of mouth (WOM) has a positive and significant effect on repurchase
decisions.

Keywords: price; product quality; word of mouth; repurchase decisions.
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