
CHAPTER I 

INTRODUCTION 

 
In this chapter, the researcher presents about background of the study, the 

problem of the study, purpose of the study, significance of the study, scope and 

limitation of the study and definition of key term. 

 
1.1 Background of the Study 

Language is an important instrument for human being. Actually, language 

can not be separated from human being life. Additionally, language also has 

several functions such as Lingua Franca, business of communication tool and 

many more. For instance, people can share their ideas, feelings and interests by 

using language to communicate with each other in social life. In fact, it is usually 

called as communication. Communication is included two parties; speaker and 

receiver. Speaker means that a person who shares any messages such as sharing 

ideas, feelings and interests by using language for a communication. On the other 

hand, receiver is a person who receives those messages or listens everything that 

speaker said. As the result, language is used as a tool for communication between 

speaker and the receiver. 

Since language is used over generations in a society, it is not deniable that 

language is influenced by society itself. In society, people can group together for 

one or more reasons based on their background, such as social status, religion, 

culture, profession and so on. Moreover, they create many kinds of language 

variation which is influenced by the society such as dialect, jargon, slang, and 

register (Chaer and Agustina, 2010: 61).  



According to Wardhaugh (2015: 53), register is one of the objects of the 

study in sociolinguistics that refers to a set of language items which are associated 

with discrete occupational or social groups. It means that registers used by the 

community members who have the same particular occupation or social 

communities such as in doctors, teachers, basketball players, football players and 

many others communities.  

In society, there are many communities that used register in their daily 

communication in order to simplify their communication. Each community has 

their own characteristic of terms or utterances such as in entrepreneur of clothes. 

For instance, it will be easier for someone who wants to buy a jacket in an online 

shop by saying, “WTB this jacket.” rather than “I want to buy this jacket, and 

please do not sell it to anyone else”. The first term or utterance is the sample 

expression of register that is used in order to book a certain product. Based on the 

explanation before, it indicates that register has the strong relationship with 

certain community.  

Nowadays, since the progress of technology is increasing significantly; 

everything of human being life can be facilitated by the internet connection. 

Mostly, people use the internet connection everyday to find what they want, what 

they need and even to have communication. Because of that, the entrepreneur can 

be optimized online communication to promote the product which demanded by 

the other people by using online communication. 

Lindegaard (2012: 3) states: 

“I view social media as digital tools and services that facilitate 

involvement and communications between different stakeholders, whether 



they are users or business partners, individuals or crowds, known or 

unknown. When it comes to open innovation, social media open up a 

whole new world of possibilities in terms of which you can collaborate 

with to solve problems and bring new products and services to market. 

With social media, your ability to extend your network of contacts that 

may be able to assist in your innovation process widens dramatically. 

These people can come from anywhere in the world, and right now you 

might not even know that they exist. At the same time, for smaller, 

entrepreneurial companies, as I mentioned above, the increased use of 

social media for open innovation will increase your ability to identify 

opportunities for connecting with larger entities to help them with their 

open innovation agendas”. 

 

As asserted by Lindegaard above, social media refers to a digital tool 

which is used to communicate with different individual or user who is known and 

unknown. People can be connected by media users are more than what they can 

imagine because the virtual partners he or she has is various, whether they are 

businessmen or not. The social media also has the advantage side that is a new 

innovation for entrepreneur which gets an opportunity to solve problems, bring 

new products and service to market.  

People create an account in social media such as in Facebook, Twitter, 

Instagram, and so on for communication with their partner via online. the social 

medias have group and fans page tool. It means that they can create community in 

social media. It looks like a community of entrepreneur of clothes in social media. 

They use specialized communication to discuss about business, product 

promotion, trading, bargaining, capital transactions activities, and so on in media 

social. 

The community of entrepreneur clothes in social media means that the 

groups of human being who are able to use good opportunity in this digital era. 

They gather and communicate via online for talking about their transaction and 



businesses. In order to communicate among their groups easier, simpler, more 

interesting, and unique, they have particular words which have special meanings 

and functions. Unfortunately, only the members of the group are able to 

comprehend its meanings.  

In this research, the researcher focuses on registers that are used by 

entrepreneur of clothes in Facebook as social media. Facebook is a social media 

which has good opportunity for this community and because the Facebook page is 

more dynamic than a website and easier to create and maintain. It has tools that 

allow its users to communicate easily with business clients. The researcher studies 

the terms or utterance which has strong relationship with register used in the 

community that has the relationship with the business world, whether the general 

terms or the new ones.  

From the reason above, the researcher is eager to analyze registers that are 

used by entrepreneur of clothes community as phenomena of variation language 

in sociolinguistic entitling “An Analysis of Register Used by The 

Entrepreneurial Clothes Community in Facebook as Social Media”. 

 

1.2 The Problem of the Study 

In line with the background of the study above, the problems are 

formulated as follows: 

1. What are the registers used by entrepreneur of clothes communities in 

Facebook as social media? 

2. What are the types of the register used by entrepreneur of clothes 

communities in Facebook as social media? 



3. What are the words formations found in the terms or utterances that are 

categorized as register used by entrepreneur of clothes communities in 

Facebook as social media? 

4. What is the most dominant type of word based on word formation which is 

contained in those registers used by the entrepreneur of clothes 

communities in Facebook as social media? 

 

1.3 Purpose of the Study 

1. To find out registers used by entrepreneur of clothes communities in 

Facebook as social media. 

2. To find out the types of the register used by entrepreneur of clothes 

communities in Facebook as social media 

3. To find out the word formations that found in those registers used by 

entrepreneur of clothes communities in Facebook as social media. 

4. To find out the most dominant the word formation which contained in 

those registers used by entrepreneur of clothes communities as social 

media. 

 

1.4 Significance of the Study 

This research will give two benefits theoretically and practically. 

1. Theoretically 

This research is conducted to support the register theory in the 

development of sociolinguistic theories. In addition, hopefully this study will be 

beneficial for the other researchers in organizing research of register. 



2. Practically 

The educators and the lecturers would obtain meaningful information of 

register that are used by entrepreneurial clothes communities in social media. The 

results of the study are contributed for: 

a. The lecturers 

The researcher hopes that this research would be beneficial for the 

lecturers to enrich the references of register that is found in entrepreneurial 

clothes communities in social media. 

b. The researchers 

The researcher hopes that this research can be used as a reference for those 

who are eager to analyze the register as a language of variety and they 

would comprehend terms and get information of the register used by 

entrepreneurial clothes communities in social media. 

c. The readers 

The researcher hopes that the readers can gain information of register used 

by entrepreneurial clothes communities in social media. 

 

1.5 Scope and Limitation of the Study 

There are many kinds of language variety that can be found in society in 

their social life such as dialect, jargon, slang, colloquial, register, and others. In 

this research, the scope of this research is register. However, the researcher 

limited his research on register used by entrepreneurs of clothes community in 

Facebook such as in their groups and fanpage. 

 



1.6 Definition of Key Term 

1. Register is one of phenomena in a society that refers to a set of language 

items which are associated with discrete occupational or social groups 

(Wardhaugh, 2015: 53). 

2. The entrepreneur is someone who is willing to bear a risk for new venture 

if there is a significant chance for profit. Others emphasize the 

entrepreneur of role as an innovator who markets his innovation that the 

market demands and are not currently being supplied (Kerry, 2006: 1). 

3. Social media is digital tool that facilities for people to communicate with 

another user of social media by using the internet connection (Lindegaard, 

2012: 3). 

4. Facebook is created in 2004 for college students to socialize online. 

However, it is also expanded into a powerful tool for businesses to connect 

with customers. A Facebook page is more dynamic than a website and to 

be easier to create and maintain. It has tools that allow human being to 

interact easily with clients and showcase their business and its culture 

(Spencer, 2012: 17). 

5. Entrepreneur of clothes community is some groups of human beings who 

alliance in specific locations and are usually associated with the same 

interests (Iriantara, 2004: 22).  

 
 


