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ABSTRAK

Sonny Hendrawan. 2025. Tindak Tutur Komisif dalam Promosi Sepatu Sepak Bola
di Akun Instagram @gilangstore. Skripsi. Program Studi Pendidikan Bahasa
Indonesia, FKIP, Universitas Muhammadiyah Malang. Pembimbing: (1) Dr.
Hari Windu Asrini, M.S.i. (2) Arti Prihatini, M.P.d.

Kata Kunci: Tindak Tutur Komisif, Kesantunan Berbahasa, Instagram, Jual Beli
Online.

Penelitian ini membahas tindak tutur komisif dalam transaksi jual beli sepatu
sepak bola di akun Instagram @gilangstore. Bahasa sebagai media komunikasi
memiliki peran penting dalam mendukung interaksi yang efektif melalui penerapan
prinsip kesantunan berbahasa. Penelitian ini bertujuan mendeskripsikan bentuk dan
konteks tindak tutur komisif yang digunakan penjual dalam promosi untuk
membangun kepercayaan dan menarik minat pembeli. Analisis dilakukan dengan
menggunakan teori tindak tutur dari Searle (1979) dan pendekatan pragmatik
kontekstual dengan bantuan model S.P.E.A.K.I.N.G dari Dell Hymes sebagai
kerangka untuk memahami konteks ujaran.

Penelitian ini menggunakan pendekatan kualitatif deskriptif analitis untuk
menggali makna, konteks, dan strategi komunikasi yang terkandung dalam caption
promosi. Data diambil melalui metode dokumentasi dengan mengumpulkan
postingan gambar, video, dan caption dari periode Januari hingga Desember 2024.
Instrumen penelitian berupa Lembar Analisis Tindak Tutur Komisif digunakan
untuk mengidentifikasi jenis tindak tutur komisif. Data dianalisis dengan teori
tindak tutur Austin dan Searle melalui langkah klasifikasi, interpretasi makna, dan
analisis konteks. Proses reduksi data dilakukan untuk menyaring informasi yang
relevan dengan fokus penelitian. Keabsahan data dijamin dengan triangulasi dan
diskusi dengan ahli bidang pragmatik dan komunikasi

Hasil penelitian menunjukkan bahwa terdapat tiga jenis tindak tutur komisif
yang dominan digunakan, yaitu promises (menjanjikan), offer (menawarkan), dan
swear that (bersumpah). Peneliti menemukan masing-masing 4 postingan promises,
12 postingan offer, dan 4 postingan swear that pada akun @gilangstore. Dari
temuan ini, dapat disimpulkan bahwa tindak tutur offer lebih mendominasi,
menunjukkan bahwa pihak @gilangstore lebih sering menggunakan strategi
penawaran sebagai sarana komunikasi dengan konsumen.



ABSTRAC

Sonny Hendrawan. 2025. Commissive Speech Acts in the Promotion of Football
Shoes on the Instagram Account @gilangstore. Thesis. Indonesian Language
Education Study Program, Faculty of Teacher Training and Education,
Muhammadiyah University of Malang. Advisors: (1) Dr. Hari Windu Asrini,
M.Si., (2) Arti Prihatini, M.Pd.

Keywords: Commissive Speech Acts, Politeness, Instagram, Online Selling

This research discusses commissive speech acts in the buying and selling of
football shoes through the Instagram account @gilangstore. Language as a
medium of communication plays an important role in supporting effective
interaction through the application of politeness principles. This study aims to
describe the forms and contexts of commissive speech acts used by the seller in
promotions to build trust and attract buyers. The analysis uses Searle’s (1979)
speech act theory and a contextual pragmatic approach supported by Dell Hymes’
S.P.E.A.K.L.N.G model as a framework to understand the utterance context.

This study applies a descriptive qualitative analytical approach to explore the
meanings, contexts, and communication strategies contained in promotional
captions. Data were collected through documentation by gathering image, video,
and caption posts from January to December 2024. The research instrument, a
Commissive Speech Act Analysis Sheet, was used to identify the types of commissive
speech acts. Data were analyzed based on Austin and Searle’s speech act theory
through classification, meaning interpretation, and contextual analysis. Data
reduction was carried out to filter information relevant to the research focus. Data
validity was ensured through triangulation and discussions with experts in
pragmatics and communication.

The results show that there are three dominant types of commissive speech
acts used, namely promises, offers, and swear that. The researcher found 4 posts
containing promises, 12 containing offers, and 4 containing swear that on the
@gilangstore account. From these findings, it can be concluded that offers are the
most dominant, indicating that @gilangstore most frequently uses offering
strategies as a means of communication with consume
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