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ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi pemasaran digital produk kredit
Prokesra melalui media sosial yang diterapkan oleh PT BPR Jatim Cabang Batu. Metode
yang digunakan adalah kualitatif deskriptif dengan teknik wawancara dan observasi akun
instagram @bankumkmjatim. Hasil penelitian menunjukkan bahwa strategi mencakup
segmentasi pelaku usaha mikro, penentuan target berdasarkan domisili dan karakteristik
nasabah, serta pemenuhan kebutuhan akan akses kredit yang cepat. media sosial digunakan
untuk menyebarkan konten promosi berupa edukasi Prokesra dan testimoni dari pelaku
UMKM. Namun, ditemukan kendala seperti kurang optimalnya penggunaan media sosial
dan kurangnya sumber daya manusia. Secara umum, strategi ini cukup efektif, tetapi perlu
penguatan dalam hal interaksi dan jangkauan digital.

Kata kunci: Strategi pemasaran digital. media sosial, Prokesra,UMKM,BPR Jatim
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DIGITAL MARKETING STRATEGY OF PROSPERITY CREDIT PROGRAM
(PROKESRA) THROUGH SOCIAL MEDIA
AT PT BANK PEREKONOMIAN RAKYAT JATIM BATU BRANCH

By:
Dea Arneta Chintya Putri

Banking and Finance Study Program
Diploma Three Program
Faculty of Vocational Studies
University of Muhammadiyah Malang
JI.Raya Tlogomas No.246 Malang
Email: netadeal @gmail.com

ABSTRACT

This study aims to analyze the digital marketing strategy of the Prokesra credit product
through social media implemented by PT BPR Jatim Batu Branch. The method used was
descriptive qualitative, using interviews and observations of the Instagram account
@bankumkmjatim. The result indicate that the strategy includes segmenting micro-
enterprises, determining targets based on domicile and customer characteristics, and
meeting the need for fast credit access. Social media is used to disseminate promotional
content in the forms of Prokesra education and testimonials from UMKM. However,
obstacles were identified, such as the suboptimal use of media social and a lack of human
resources. Overall, this strategy-is quite effective, but needs strengthening in terms of
interaction and digital reach.

Keywords: Digital marketing strategy, social media, Prokesra, UMKM, BPR Jatim
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