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THE INFLUENCE OF BRAND AMBAADOR ON PURCHASE INTEREST
MODERATED BY KOREAN WAVE

(A Study on Nacific Cosmetics Consumers in Malang City)

Diva Mauda Muftiah
Department of Management, FEB UMM

E-mail : divamauda3@gmail.com

ABSTRACT

This study aims examine how brand ambassadors influence purchase
interest, considering the Korean wave as a moderating variable. This research
employs a quantitative approach using explanatory research methods. Data were
collected through a questionnaire. The population of this study includes Nacific
consumers in Malang City who are interested in or have previously purchased
Nacific products. The sampling technique used in this study is non-probability
sampling, specifically purposive sampling, with a total of 110 respondents. The
results show that brand ambassadors have a positive and significant effect on
purchase interest. Similarly, the Korean Wave also has a positive and significant
effect on purchase interest. However, the Korean wave has a positive but
insignificant effect in moderating the relationship between brand ambassadors and
purchase interest.

Keywords— Brand Ambassador, Korean Wave; Purchase Interest
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ABSTRAK

Penelitian ini bertujuan untuk menguji. bagaimana brand ambassador
mempengaruhi minat beli dengan memperhitungan Korean wave sebagai variabel
moderasi. Penelitian ini menggunakan kuantitatif dengan metode explanatory
research. Teknik pengumpulan data dalam penelitian ini menggunakan kuesioner.
Populasi dalam penelitian ini yaitu konsumen Nacific memiliki minat atau pernah
membeli produk Nacific yang berada di kota Malang. Pengambilan sampel pada
penelitian ini menggunakan non-probability sampling, khususnya purposive
sampling dengan jumlah sampel sebanyak 110 responden. Hasil penelitian
menunjukkan bahwa brand ambassador memiliki pengaruh positif dan signifikan
terhadap minat beli. Begitu juga dengan Korean wave memiliki pengaruh positif
dan signifikan terhadap minat beli. Namun, pada Korean wave berpengaruh positif
namun tidak signifikan dalam memoderasi hubungan antara brand ambassador
terhadap minat beli.

Kata kunci: Brand Ambassador; Korean Wave; Minat Beli
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