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ABSTRAK 

 

Nama  : M.Farhan Hawari 

NIM  : 201810110311585 

Judul  : Perlindungan Konsumen Dalam Jual Beli Akun Game Online  

Mobile Legend Melalui Media Sosial Instagram 

Pembimbing : 1. Sofyan Arief, SH,.M.Kn 

  : 2. Yohana Puspitasari Wardoyo, SH.,M.H 

 

Skripsi ini membahas mengenai Perlindungan Konsumen dalam Jual Beli 

Akun Game Online Mobile Legends Melalui Media Sosial Instagram dengan 

menggunakan metode penelitian yuridis normatif. Fenomena jual beli akun game 

online, khususnya Mobile Legends, yang marak terjadi melalui platform media 

sosial seperti Instagram menimbulkan persoalan hukum terkait keabsahan 

transaksi serta perlindungan terhadap konsumen. Rumusan masalah yang dikaji 

dalam penelitian ini adalah: (1) Bagaimana keabsahan dalam transaksi jual beli 

akun game online Mobile Legends melalui media sosial Instagram? dan (2) 

Bagaimana perlindungan konsumen dalam jual beli akun game online Mobile 

Legends melalui media sosial Instagram? Penelitian ini menggunakan pendekatan 

perundang-undangan dan konseptual, dengan mengkaji peraturan perundang-

undangan yang relevan seperti Undang-Undang Nomor 8 Tahun 1999 tentang 

Perlindungan Konsumen, Kitab Undang-Undang Hukum Perdata. Berdasarkan 

hasil penelitian, transaksi jual beli akun game Mobile Legends melalui Instagram 

tidak sepenuhnya sah menurut hukum positif Indonesia karena bertentangan 

dengan ketentuan perjanjian penggunaan dari pihak pengembang game. Di sisi 

lain, dalam praktiknya, konsumen tetap perlu diberikan perlindungan hukum 

karena adanya potensi kerugian akibat penipuan, tidak terpenuhinya spesifikasi 

akun, maupun penyalahgunaan data. Penelitian ini menyimpulkan bahwa perlu 

adanya regulasi yang lebih jelas mengenai transaksi jual beli aset digital non-fisik 

seperti akun game serta penguatan mekanisme perlindungan konsumen di ranah 

digital, terutama pada transaksi melalui media sosial. Konsumen juga dihimbau 

untuk lebih cermat dalam melakukan transaksi daring dengan memperhatikan 

aspek hukum dan keamanan digital. 

 

Kata Kunci: Perlindungan Konsumen, Jual Beli Akun Game, Mobile Legends,      

   Instagram, Transaksi Online 
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ABSTRACT 

 

Nama  : M.Farhan Hawari 

NIM  : 201810110311585 

Judul  : Perlindungan Konsumen Dalam Jual Beli Akun Game Online  

Mobile Legend Melalui Media Sosial Instagram 

Pembimbing : 1. Sofyan Arief, SH,.M.Kn 

  : 2. Yohana Puspitasari Wardoyo, SH.,M.H 

 

This thesis discusses Consumer Protection in the Buying and Selling of 

Mobile Legends Game Accounts through Instagram Social Media using a 

normative juridical research method. The phenomenon of buying and selling 

online game accounts, particularly Mobile Legends, which is rampant through 

social media platforms like Instagram, raises legal issues regarding the validity of 

transactions and consumer protection. The problem statements examined in this 

research are: (1) What is the validity of transactions in the buying and selling of 

Mobile Legends game accounts through Instagram social media? and (2) How is 

consumer protection in the buying and selling of Mobile Legends game accounts 

through Instagram social media? This research employs a legal and conceptual 

approach, reviewing relevant regulations such as Law Number 8 of 1999 

concerning Consumer Protection.Based on research findings, the buying and 

selling of Mobile Legends game accounts through Instagram is not entirely legal 

under Indonesian positive law because it contradicts the terms of use set by the 

game developers. On the other hand, in practice, consumers still need to be 

provided legal protection due to the potential losses caused by fraud, unmet 

account specifications, or data misuse. This research concludes that there is a need 

for clearer regulations regarding the buying and selling of non-physical digital 

assets such as game accounts, as well as the strengthening of consumer protection 

mechanisms in the digital domain, especially for transactions conducted through 

social media. Consumers are also urged to be more careful in online transactions 

by considering legal aspects and digital security. 

 

Keywords: Consumer Protection, Buying and Selling Game Accounts, Mobile 

Legends, Instagram, Online Transactions. 
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