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ABSTRAK 

Studi berikut dilaksanakan guna mengetahui pengaruh citra merek dan harga 

terhadap keputusan pembelian pada konsumen pizza hut di kota Malang. Populasi 

dari studi berikut merupakan keseluruhan dari konsumen yang membeli produk 

pizza hut di kota Malang. Metode pengumpulan data memanfaatkan kuesioner 

sebanyak 120 responden. Teknik analisis data menggunakan uji instrumen (uji 

validitas dan uji reliabilitas), rentang skala, pengujian asumsi klasik (uji normalitas, 

uji multikolinieritas, uji heteroskedastisitas, uji autokorelasi), koefisien 

determinasi, analisis regresi linier berganda, dan uji hipotesis (uji T dan uji F). 

Temuan dari studi berikut mengemukakan bahwasanya citra merek mempengaruhi 

keputusan pembelian. Harga mempengaruhi keputusan pembelian. Citra merek dan 

harga mempengaruhi secara simultan keputusan pembelian. 

 

Kata Kunci : Citra Merek, Harga, Keputusan Pembelian. 
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ABSTRACT 

This research aimed to investigate the impact of brand perception and pricing on 

the purchasing choices of Pizza Hut customers in the city of Malang. The research 

encompassed all consumers purchasing Pizza Hut products in Malang. Data was 

gathered through a survey conducted with 120 respondents. The analysis involved 

various techniques, including instrument validation (validity and reliability 

assessments), scale measurement, classic assumption testing (normality, 

multicollinearity, heteroscedasticity, autocorrelation), determination coefficient 

calculation, multiple linear regression analysis, and hypothesis testing (T-test and 

F-test). The findings indicate that brand image affects purchasing decisions. Price 

affects purchasing decisions. Brand image and price simultaneously affects 

purchasing decisions. 

 

Keywords: Brand Image, Price, Purchase Decision.  
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