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THE EFFECT OF BRAND IMAGE, PRICE FAIRNESS AND SERVICE
QUALITY ON PURCHASING DECISIONS OF PIZZA HUT DELIVERY
DINOYO CONSUMERS

Nizar Revi Amelia Sandy!, Rahmad Wijaya®
Departement of Management Faculty of Economics and Bussines
Universitas Muhammadiyah Malang

E-mail: nizarreviamelia@gmail.com

ABSTRACT

This study aims to determine the effect of brand image, price fairness, and service
quality on purchasing decisions at Pizza Hut Delivery Dinoyo. This study is a
quantitative study. Using data from questionnaire results with non-probability
sampling techniques with the Accidental sampling method, with a total sample of
160 respondents. The analysis method used is multiple linear regression analysis
with the IBM SPSS Statistic 21 analysis tool. The results of SPSS processing show
that brand image has a positive and significant effect on purchasing decisions.
Price fairness has a negative and insignificant effect on purchasing decisions.

Service quality has a positive and significant effect on purchasing decisions.

Keywords: Brand image, Price fairness, Service quality, Purchase decision
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ABSTRACT

Penelitian ini bertujuan untuk mengetahui pengaruh brand image, kewajaran harga,
dan kualitas pelayanan terhadap keputusan pembelian Pizza Hut Delivery Dinoyo.
Penelitian ini merupakan penelitian kuantitatif. Menggunakan data dari hasil
kuosioner dengan teknik non probability sampling dengan metode Accidental
sampling, dengan total sampe 160 responden. Metode analisis yang digunakan yaitu
analisis regresi linear berganda dengan alat analisis /BM SPSS Statistic 21. Hasil
dari pengolahan SPSS menunjukkan bahwa brand image berpengaruh positif dan
signifikan terhadap keputusan pembelian. Kewajaran harga berpengaruh negative
dan  tidak signifikan «terhadap keputusan pembelian. Kualitas pelayanan

berpengaruh berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci: Brand image, Kewajaran Harga, Kualitas Pelayanan, Keputusan

Pembelian
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