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THE INFLUENCE OF DISCOUNTS, PAYLATER FEATURES, AND E-WOM ON
IMPULSIVE BUYING GEN Z IN SHOPEE
(STUDY OF SHOPEE USERS DURING THE HARBOLNAS EVENT IN
MALANG)

Qori’atul Fadilah
Departement of Management, FEB UMM
E-mail: goriatulfadilah13@gmail.com

ABSTRACT

This research was conducted on shopee user consumers who made purchases
during the Harbolnas event in Malang and with special criteria totaling 97 people.

This study aims to determine and analyze the effect of Discounts, PayLater
Features, and E-WOM on Impulsive Buying on Shopee E-Commerce Users during
the Harbolnas (National Online Shopping Day) event in Malang City. This research
uses quantitative methods. The sample technique used in this research is Purposive
Sampling, where all samples are taken with specific criteria set by the researcher.

Data collection in this study using a questionnaire. The results of the calculation of
this scale range show that impulsive buying that occurs is included in the high
category. And the results showed that Discount has a positive and significant effect
on Impulsive Buying, PayLater Feature has a positive and significant effect on
Impulsive Buying and E-WOM has a positive and significant effect on Impulsive
Buying.

Keywords: Discount, PayLater Feature, E-WOM, Impulsive Buying
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ABSTRAK

Penelitian ini dilakukan pada konsumen pengguna shopee yang melakukan
pembelian saat event Harbolnas di Malang dan dengan kriteria khusus sejumlah 97
orang. Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
Diskon, Fitur PayLater, dan E-WOM terhadap Impulsive Buying pada Pengguna E-
Commerce Shopee saat event Harbolnas (Hari Belanja Online Nasional) di Kota
Malang. Penelitian ini menggunakan metode kuantitatif. Teknik sampel yang
digunakan pada penelitian ini1 adalah Purposive Sampling, dimana seluruh sampel
diambil dengan kriteria khusus yang ditetapkan oleh peneliti. Pengumpulan data
pada penelitian ini menggunakan kuisioner. Teknik analisis data menggunakan
rentang skala dan alat analisis SPSS 21. Hasil perhitungan rentang skala ini
menunjukkan bahwa impulsive buying yang terjadi termasuk dalam kategori tinggi.
Dan hasil penelitian menunjukkan bahwa Diskon berpengaruh- positif dan
signifikan terhadap Impulsive Buying, Fitur PaylLater berpengaruh positif dan
signifikan terhadap Impulsive Buying dan E-WOM berpengaruh positif dan
signifikan terhadap Impulsive buying.

Kata kunci: Diskon, Fitur PayLater, E-WOM, Impulsive Buying
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