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THE INFLUENCE OF GREEN ADVERTISING DAN GREEN PACKAGING
ON GREEN PURCHASE BEHAVIOR LE MINERALE DALAM CAMPAIGN
#JADIBARULAGI

Dwi Sandyka Radia Ramadan, Dr. M. Jihadi, M.Si., Rinaldy Achmad R.F. S.AB., M.M
Management Study Program, University of Muhammadiyah Malang
E-mail: Dykaramadan@webmail.umm.ac.id
ABSTRACT

This study is an explanatory research aimed at understanding and analyzing the
influence of Green Advertising and Green Packaging on Green Purchase Behavior
of Le Minerale products in the #JadiBaruLagi campaign. The research employs a
purposive sampling “method based on Lemeshow's theory, involving 97
respondents. Data analysis was conducted using factor analysis to reduce variable
indicators and multiple linear regression analysis to identify relationships between
variables. The findings indicate that Green Advertising and Green Packaging have
a positive and significant influence on consumers’ Green Purchase Behavior in
Malang City. These results highlight the importance of eco-friendly marketing
strategies in shaping green purchase behavior while increasing consumer awarengss

of environmental sustainability issues.

Keywords: Green Advertising, Green Packaging, Green Purchase Behavior
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ABSTRAK

Penelitian ini merupakan explanatory research yang bertujuan untuk
mengetahui dan menganalisis pengaruh Green Advertising dan Green Packaging
terhadap Green Purchase Behavior pada produk Le Minerale dalam campaign
#JadiBaruLagi di Kota Malang. Penelitian ini menggunakan metode purposive
sampling berdasarkan teori Lemeshow dengan melibatkan 97 responden. Analisis
data dilakukan melalui analisis faktor untuk mereduksi indikator variabel dan
analisis regresi linear berganda untuk mengidentifikasi hubungan antarvariabel.
Hasil penelitian menunjukkan bahwa Green Advertising dan Green Packaging
berpengaruh positif dan signifikan terhadap Green Purchase Behavior konsumen
Le Minerale di Kota Malang. Temuan ini menegaskan pentingnya strategi
pemasaran ramah lingkungan ~dalam membentuk perilaku pembelian hijau
sekaligus meningkatkan kesadaran konsumen terhadap isu keberlanjutan

lingkungan

Kata Kunci: Green Advertising, Green Packaging, Green Purchase Behavior
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