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ABSTRAK

Andi Khafifah Nurul Isnaini A. Tagunu, 2025, 202110360311086, Universitas
Muhammadiyah Malang, Fakultas Ilmu Sosial dan Ilmu Politik, Program Studi
Hubungan Internasional, Pengaruh Globalisasi Terhadap Budaya Kuliner di
Indonesia: Studi Kasus Restoran dan Kafe Korea Selatan di Kota Malang, Dosen

Pembimbing I: Havidz Ageng Prakoso, M.A, Dosen Pembimbing II: Shannaz
Mutiara Deniar, ML.A

Penclitian ini bertujuan untuk mengetahui bagaimana pengaruh globalisasi terhadap
budaya kuliner di Indonesia dengan studi kasus restoran dan kafe Korea Selatan di Kota
Malang melalui konsep globalisasi dan konsep skenario 3H. Konsep globalisasi akan
menjelaskan pengaruh globalisasi terhadap budaya kuliner di Indonesia, khususnya pada
restoran dan kafe Korca Selatan di Kota Malang. Sedangkan konsep skenario 3H
digunakan untuk melihat interaksi antara globalisasi dan budaya yang terjadi. Penelitian
ini menggunakan metode penelitian in-depth interview dengan data yang berasal dari
hasil wawancara dengan subjek penelitian restoran dan kafe Korea Selatan di Kota
Malang serta studi literatur. Hasil penelitian menunjukkan bahwa globalisasi telah
mempengaruhi lanskap budaya kuliner di Indonesia khususnya Kota Malang. Globalisasi
telah memfasilitasi penyebaran budaya Korea termasuk kulinemya di Kota Malang,
hingga dikenal sebagai Korean Wave. Korean Wave telah mendorong berdirinya banyak
restoran dan kafe yang menyediakan kuliner Korea, schingga menunjukkan ketiadaan
batas-batas geografis antara Korea Selatan dan Kota Malang. Penclitian ini juga
menganalisis interaksi antara globalisasi dan budaya kuliner yang terjadi menggunakan
konsep skenario 3H. Berdasarkan hasil analisis tersebut, ditemukannya kecenderungan
skenario hibridisasi yang terlihat dari adanya upaya menjadikan kuliner yang mereka
sediakan sebagai halal korean food, kemudian juga terdapat bentuk fusi kuliner.

Kata Kunci: Globalisasi Budaya, Korean Wave, Korean Food, Hibridisasi Kuliner,
Kota Malang.

Malang, 02 Januari 2025

Peneliti,

Andi Khafifah Nurul Isnaini A.
Tagunu
Menyetujui,
Pembimbing J, Pembimbing 11,

Havidz Ageng Prakoso, M.A Shannaz Mubara Deniar, M.A



ABSTRACT

Andi Khafifah Nurul Isnaini A. Tagunu, 2025, 202110360311086, University of
Muhammadiyah Malang, Faculty of Social and Political Science, International
Relation Study Program, (The Influence of Globalization on Culinary Culture in
Indonesia: A Case Study of South Korean Restaurants and Cafes in Malang City),
Advisor I: Havidz Ageng Prakoso, M.A, Advisor II: Shannaz Mutiara Deniar, M.A

This reasearch aims to understand how globalization affects culinary culture in
Indonesia through a case study of South Korean restaurants and cafes in Malang City
using the globalization concept and the 3H scenarious concept. The concept of
globalization will explain the impact of globalization on the culinary culture in
Indonesia, particulary on South Korean restaurants and cafes in the city of Malang,
Whereas, the 3H scenarious concepts is used to observe interaction between
globalization and culture that occurs. This research uses the in-depth interview method
with data derived from interviews with research subjects from South Korean restaurants
and cafes in Malang City, as well as literature studies. The research results show that
globalization has influenced the culinary landscape in Indonesia, particularly in Malang
City. Globalization has facilitated the spread of Korean culture, including its cuisine, in
the city of Malang, known as the Korean Wave. The Korean Wave has encouraged the
establishment of many South Korean restaurants and cafes offering Korean cuisine,
thereby demonstrating the absence of geographical boundaries between South Korea and
Malang City. This research also analyzes the interaction between globalization and
culinary culture using the 3H scenario concept. Basen on the analysis results, a tendency
towards a hybridization scenario was found, evident in the efforts to present their cuisine
as halal Korean food, and there is also a form of culinary fusion.

Keywords: Cultural Globalization, Korean Wave, Korean Food, Culinary
Hybridization, Malang City.

Malang, 02 January 2025

Researcher,

Andi Khafifah Nurul Isnaini A.

Tagunu
Approved,
Advisor 1, Advisor 11,
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Havidz Ageng Prakoso, M.A Shannaz Mutiara Deniar, MLA
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MOTTO
Eat plants, study hard, spend smart, work out, cause if Allah wants it for you, it

will be yours.

“So remember me, | will remember you”

(Al-Bagarah: 152)
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